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Before  Gornmmers  had  Christmas  lights. 


Boston  Common  late  I870’s. 

The  BostonCommon  tree  lights .  It  seems  like  they’ve 
always  been  there  to  add  a  little  extra  sparkle  to  the  holi¬ 
day  season. J 

But  years  before  Christmas  lights  lit  up  Boston,  in  fact 
years  before  electricity  lit  up  the  world,  The  Boston  Globe 
started  shedding  light  on  subjects  all  over  the  world. 

From  the  House  of  Commons  to  the  Boston  Common. 

The  North  Pole  to  the  North  End.  China  to  Chinatown. 

During  war  time.  Peace  time.  Holiday  time. 

Which  is  why  long  before  Christmas  lights  were  shining 
bright,  Bostonians  took  a  shine  to  the  Globe. 
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A  MARKET  APART 


You’ll  like  listening  to  the  lyrics  the  Greater  Chicago 
Newspapers  have  to  offer  when  we  harmonize  about 
Chicago’s  “OUTER  LOOP”.  This  abundant  MARKET 
APART  is  made  up  of  four  suburban  collar  counties 
comprising  the  most  affluent  market  in  Illinois  and  elev¬ 
enth  in  the  U.S.  The  daily  paid  circulation  of  GCN 
newspapers  is  more  than  167,000,  over  90%  which  is 
home  delivered,  and  represents  the  third  largest  daily 
circulation  in  Illinois! 

Our  readers  use  this  buying  power  in  a  retail  market 
which  is  second  in  Illinois,  and  has  sales  three  times 
greater  than  the  next  largest  market. 

Think  about  it.  Isn’t  it  about  time  you  attuned  your 
advertising  message  to  this  affluent  MARKET  APART 
not  reached  by  The  Chicago  Tribune  or  The  Chicago 
Sun-Times? 

Let  the  Greater  Chicago  Newspapers  complement 
your  media  buy.  Call  us  today,  and  you’ll  be  singing  our 
song  tomorrow! 


Greater  Chicago  Newspapers 


Represented  Nationally  by  Sawyer*Ferguson*Walker  Co.,  Inc. 
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JOLIET 
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WAUKEGAN 

The  Beacon-News 

Herald-News 

Daily  Courier-News 

The  Daily  Journal 

The  News-Sun 

(312)844-5858 

(815)729-6137 

(312)888-7790 

(312)231-7971 

(312)336-7000 
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Introducing  the  NP  2299  Inserter 

Pocket  Your  Profit 


insertiiiai  methods  have  a  tremendous  impact  on  ycHir  ho 
■it’s  why  you  need  a  system  that’s  fast.  Accurate.  Easy  to  opa 
And  able  to  handle  your  growing  inserting  needs-both  4a 
and  Sunday!  You  need  the  new  NP  2299  from  Harris  Graphics. 

The  NP  2299  is  without  question  the  world’s  premiere  inserter. 
Introduced  at  ANPA/TEC  ’88,  the  2299  gives  you  the  kind  of 
performance  and  flexibility  you  need  in  your  mailroom,  like 
inserting  on-line  at  straight  press  speeds— even  while  de¬ 
livering  as  many  as  21  inserts  in  a  single  jacket!  It  can  also 
handle  five  inserts  into  a  jacket  at  a  rate  of  60,000  per 
k  hour  through  three  deliveries. 

^  Plus,  the  NP  2299  handles  all  your  insert  and  i 
zoning  functions. ..  adjusts  easily  from  single  to  A 
quadruple  delivery  modes...  and  automat-  M 
ically  repairs  a  missed  section. 

Furthermore,  the  NP  2299  uses  the  new 
fully  programmable  ICON  (INserter 
CONtrol)  system  to  make  automatic  ^Kjjlk 
repairs,  monitor  zone  control  (up  to 
1000  individual  zones  per  delivery) 
and  determine  all  other  key  fiinc- 
of  the  NP  2299. 

^  Roger  Miller,  Director 

of  Sales,  at  (513)  278-2651 
to  find  out  more  about 
the  NP  2299  inserter.  ■ 

Especially  how  it  a 

can  put  profits  in 
your  pocket!  Mil' ml 


r  h*  h  ».i.  .  . 


HARRIS 

GRAPHICS 

BINDERY  AND  FORMS  PRESS  DIVI^ON 

4900  Webster  Street  •  Dayton,  Ohio  45414 
j  (513)278-2651 
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JANUARY 

5-6— Suburban  Newspapers  of  America,  Classified  Roundtable,  Hyatt 
Regency  Hotel,  Chicago. 

5-7— Wisconsin  Newspaper  Association,  Mid-Winter  Meeting,  Milwaukee 
Hyatt. 

15- 18— ANPA  Conference,  “Maximizing  Our  Investments  in  People,"  The 

Registry  Resort,  Naples,  Fla. 

19-21 — Kentucky  Press  Association,  Winter  Convention  and  Trade  Show, 
Marriott’s  Griffin  Gate  Resort,  Lexington,  Ky. 

22-25 — International  Newspaper  Advertising  and  Marketing  Executives, 
Sales  Conference,  Hilton  Square,  San  Francisco. 

26- 27— Michigan  League  of  Home  Dailies,  Amway  Grande,  Grand  Rapids. 

27- 28 — Michigan  Press  Association,  Winter  Convention,  Amway  Grand 

Plaza,  Grand  Rapids,  Mich. 

FEBRUARY 

2-4 — ANSE  Job  Conference,  Industry-wide,  Columbia,  Mo. 

5-7 — Letterflex  User  Group,  Winter  Meeting,  Hilton  Hotel,  Baton  Rouge, 
La. 

10-11— Digital  Photography  and  Editing  Conference,  Hilton  Hotel,  Sunny¬ 
vale,  Calif. 

14- 15— ANPA  Strategies  for  Newspaper  Marketing  in  the  '90s,  Circulation 

and  Readership  Conference,  Hotel  Intercontinental  Miami. 

16- 18— ASNE  Job  Conference,  Industry-wide,  Doubletree  Hotel,  New 

Orleans. 

16-18— California  Newspaper  Publishers  Association,  Conference,  The  Fair¬ 
mont,  San  Francisco. 

Seminars!  Workshops!  Clinics 

JANUARY 

8-13 — American  Press  Institute,  Editing  the  Weekly  Newspaper,  Reston 
Va. 

8-18— American  Press  Institute,  City  and  Metro  Editors.  Reston,  Va. 
13-14 — California  Polytechnic  State  University,  Workshop,  Printing  Process 
Color  on  Your  Small  Press,  San  Luis  Obispo,  Calif. 

13-14 — California  Polytechnic  State  University,  Printing  Process  Color  on 
Your  Small  Press,  San  Luis  Obispo. 

15- 25 — American  Press  Institute,  Circulation  Directors  or  Managers,  Reston, 

Va. 

16- 18— ANPA/ICMA/NPRA,  Managing  People  in  the  Circulation  Depart¬ 

ment,  Kona  Kai,  San  Diego. 

22-25— SNPA  Seminar,  Financial  and  Business  Reporting,  Baton  Rouge, 
La. 

25-27 — ICMA  District  Manager  Seminar,  Troy,  Ala. 

25-27— Poynter  Institute  for  Media  Studies,  Professional  Journalists  Semi¬ 
nar,  Writing;  Recruiting  &  Training  Minorities,  St.  Petersburg. 

26 — Georgia  Press  Association,  Improve  Your  Writing  Seminar,  Holiday 
Inn,  Macon. 

29- 2/3— American  Press  Institute.  Newspaper  Design  and  Graphics;  Jan  29- 

2/4,  Classified  Advertising  Managers,  Reston,  Va. 

30- 2/1 — ANPA  Advanced  Management  Workshop,  Radlsson  Gunter  Hotel, 

San  Antonio. 

FEBRUARY 

5-10— American  Press  Institute,  Developing  Management  Skills,  Reston, 
Va. 

5-10— Poynter  Institute  for  Media  Studies,  Seminar  for  Professional  Jour¬ 
nalists:  Writing  &  Editing,  St.  Petersburg. 

5-11— ANPA/INMA,  Newspaper  Executives  Marketing  Seminar,  The 
Houstonian,  Houston. 

10-11 — California  Polytechnic  State  University,  Statistical  Process  Color  for 
Printers,  Workshop,  San  Luis  Obispo. 

12-15— SNPA  Foundation,  Seminar.  Copy  Editing  and  Headline  Writing, 
Greensboro,  N.C. 

12- 17 — Poynter  Institute  for  Media  Studies.  Seminar  for  Professional  Jour¬ 

nalists,  Graphics:  Design  &  Typography,  St.  Petersburg. 

13- 16— ANPA  Management  Development  Workshop,  Radisson  Gunter 

Hotel,  San  Antonio. 
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The  4th  Estate 


By  Doug  Borgstedt 


About  Awards 


Real  estate  journalism  awards.  The  National  Associa¬ 
tion  of  Real  Estate  Editors  recently  honored  a  number  of 
journalists  for  their  excellent  reporting  of  housing  and  real 
estate  stories. 

The  first-place  winners  were:  Article  or  Series  Appear¬ 
ing  in  a  Newspaper,  David  W.  Myers,  the  Los  Angeles 
Times;  Best  Investigative  Report  on  Real  Estate,  Jane 
Glenn  Hass  and  Gary  Warner,  the  Orange  County  (Calif.) 
\Register;  Best  Consumer  Report  on  Real  Estate,  Myers  of 
the  L.A.  Times;  Best  Magazine  Report  on  Real  Estate, 
Larry  Van  Dyne  of  the  Washingtonian;  Best  Real  Estate 
or  Home  Section,  the  Atlanta  Business  Chronicle,  Kent 
Hoover,  features  editor;  Best  Television  Report  on  Real 
Estate,  Brian  Banmiller,  correspondent.  The  Wall  Street 
Journal  Report  on  Television;  Best  Real  Estate-Related 
Press  Kit,  Robin  Leedy,  Robin  Leedy  &  Associates,  for 
Housemaster  of  America;  and  Best  News  Release  on  Real 
Estate,  Kevin  Hawkins,  Great  Western  Financial  Corp. 

College  Journalist  of  the  Year.  Mark  Fischenich,  a  Uni¬ 
versity  of  Minnesota  graduate  and  now  a  reporter  for  the 
Marshall  (Minn.)  Independent,  is  the  first  winner  of  the 
U/American  Express  College  Journalist  of  the  Year 
Award. 

He  won  first  place  for  a  series  he  wrote  last  spring  while 
a  reporter  at  the  Minnesota  Daily  on  cost  overruns  at  the 
university  president’s  residence.  The  stories  led  to  the 
president’s  resignation. 

Anne  Kevlin,  a  University  of  Iowa  Journalism  graduate, 
took  second  prize,  and  Judy  L.  Lundstrom,  former  editor 
of  Kansas  State  University’s  Collegian,  won  third  place. 
Lundstrom  is  currently  a  staff  writer  for  the  Wichita 
(Kan.)  Eagle-Beacon.  Kevlin  wrote  about  the  impact  of 
AIDS  on  the  campus  and  Lundstrom  on  a  water  contami¬ 
nation  cover-up. 

The  national  competition  is  sponsored  by  American 
Express.  The  awards  were  presented  by  the  College 
Media  Advisers/Associated  Collegiate  Press  and  are 
administered  by  the  American  Collegiate  Network. 
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he  world-famous  Funky  Winkerbean  comic  strip  characters  will  be  featured  in  the 
100th  Rose  Bowl  Parade  January  2!  But  that's  only  half  the  story... 

Comic  art  imitates  life!  In  their  popular  comic  strip,  the  Funky  characters  rehearse  and 
raise  funds  for  the  trip  to  Pasadena.  Readers  of  more  than  400  newspapers  are  already 
following  this  warm  and  funny  community  saga  to  find  out: 

•How  did  the  Tournament  of  Roses  Committee  select  the  Westview  High  School 
Scapegoats  (who  play  music  only  a  parent  could  love)? 

•Can  the  band  sell  enough  candy  to  make  it  to  the  Rose  Parade.. .and  back? 

•Will  the  band  arrive  at  the  Parade  in  time??? 

Keep  reading  the  Funky  Winkerbean  strip  —  and  tune  in  as  seven  different  networks  vie 
to  broadcast  the  spectacular  live  conclusion  to  the  story.  More  than  300  million  viewers  in 
60  countries  will  be  watching  with  you! 


Editorial  workshop 


By  Roy  H.  Copperud 


Words  and  pictures  —  II  No.  677 

Descriptions  of  what  is  self-evident  or  a  matter  of  opin¬ 
ion  should  be  omitted.  Eschew  assessments  of  women’s 
looks;  don’t  call  them  beautiful,  pretty,  attractive,  or  even 
homely.  The  reader  can  and  wants  to  judge  these  matters 
for  himself.  Newsmen  seem  unaccountably  generous  in 
these  matters.  Don’t  call  a  person  old;  give  the  age,  as  the 
occasion  requires  and,  in  any  event,  let  the  reader  judge. 

Don’t  comment  on  size;  “a  10-lb.  ball  of  wax”  is  OK  but 
not  a  huge  or  a  small  hall.  Similarly,  avoid  describing  self- 
evident  action:  smiles,  points,  kicks,  waves,  but  be  sure 
the  action  is  self-evident;  that  is,  depicted  unmistakably. 

Cutlines  should  be  written  from  the  version  of  the  story 
to  be  used,  not  another  wire  service’s  version;  that  leads  to 
inconsistencies.  Keep  such  details  as  the  toll  in  accidents 
out  of  the  cutlines  in  a  developing  story;  correction  of  the 
cutlines  tends  to  be  overlooked  when  the  figure  is  updated 
in  the  story. 

Cutlines  under  pictures  accompanying  stories  should  do 
no  more  than  identify  the  people  or  the  scene  and  tell  what 
is  going  on.  Do  not  repeat  a  large  chunk  of  the  information 
in  the  accompanying  story  that  has  no  necessary  relevance 
to  the  picture;  the  repetition  annoys  the  reader.  In  extreme 
cases  we  get  the  same  information  set  forth  in  the  same 
words  in  (a)  the  story  headline,  (b)  the  cutlines,  and  (c)  the 
lead  or  somewhere  else  in  the  story.  The  overline  should 
not  be  repeated  verbatim  in  the  cutlines.  Even  cutlines 
under  pictures  standing  alone  should  not  get  too  windy. 
Extensive  explanation  is  the  business  of  a  story,  not  of 
cutlines. 

Cutlines  should  not  start  out  like  news  stories,  giving  a 
summary  of  the  situation,  and  then  finally  tell  what  is 
happening  in  the  picture.  Such  lines  should  be  revised  to 
bring  the  subject  of  the  picture  to  the  fore. 

Avoid  numerous  parenthetical  details  dealing  with 
names,  titles,  places;  they  make  for  difficult  reading.  Deal 
straightforwardly  with  the  action  and  then  fill  in  such 
details  as  necessary.  Sentences  should  be  reasonably 
short. 

Misplacement  of  the  time-element  should  be  avoided  in 
cutlines  as  in  news  stories:  John  Doe  eats  crow 
today  .  .  .  (not  John  Doe  today  eats  crow). 

Libel  is  as  great  a  danger  in  cutlines  and  overlines  as 
elsewhere.  Lack  of  space  is  no  more  an  excuse  for  lack  of 
necessary  attribution  than  in  a  headline.  An  innocuous  — 
and  provable  —  descriptive  such  as  held  or  hooked  is 
safer  than  murder  suspect. 


Wayward  Words 

Most  people  probably  think  sleazy  is  a  new  word, 
brought  into  being  by  the  latest  skulduggeries  of  our 
elected  representatives  in  Washington,  their  appointees, 
sycophants,  and  hangers-on.  It  seems  to  have  surfaced  in 
its  newly  popular  sense  sometime  after  1972;  as  that  sense, 
Webster  gives  “marked  by  low  ethical  standards.”  The 
noun,  sleaze  (not  given  by  Webster),  according  to  Ameri¬ 
can  Heritage  is  a  back-formation  from  the  adjective.  The 
political  sleaze  and  sleazy  strike  me  as  euphemisms.  Do 
we  really  need  them?  Not  as  long  as  we  have  corruption, 
bribery,  abuse  of  public  trust,  dishonor,  etc.,  etc. 


Ownership  changes 


Raljion  Publishing  Co.,  a  wholly  owned  subsidiary  of 
Jack  Kent  Cooke  Inc.,  purchased  three  New  Mexico 
newspapers  —  the  twice-weekly  Ruidoso  News,  and 
Socorro  Defensor-Chieftain  and  the  daily  Deming  Head¬ 
light.  No  purchase  price  was  announced. 

The  Raljion  unit  also  owns  the  weekly  Steamboat 
Springs  ((?olo.)  Pilot.  Cooke,  through  Cooke  Media 
Group  Inc.,  is  owner  of  the  Daily  News  of  Los  Angeles. 
*  *  * 

A  group  led  by  James  G.  Minter  Jr.,  former  editor  of  the 
Atlanta  Journal  and  Constitution,  and  Neely  Young,  for¬ 
mer  chief  executive  officer  of  the  newspaper  division  of 
Morris  Newspaper  Corp.,  recently  purchased  the  Clayton 
News/Daily  and  the  weekly  Henry  Herald  as  the  intended 
flagships  of  a  new  newspaper  chain. 

The  papers,  their  publishing  and  printing  business  were 
purchased  for  an  undisclosed  sum  from  Grimes  Publica¬ 
tions,  which  also  publishes  the  Rockdale  Citizen. 

The  sale  includes  contracts  to  publish  ATL,  a  weekly 
newspaper  for  Hartsfield  Atlanta  International  Airport, 
the  Sentinel,  a  weekly  newspaper  for  personnel  at  U.S. 
Army  posts  Fort  McPherson  and  Fort  Gillem,  and  the 
Wesleyan  Christian  Advocate,  the  newspaper  for  the 
Methodist  Church  in  Georgia. 

*  *  * 

The  sale  of  the  Coffeyville  (Kan.)  Journal  by  Gannett 
Co.  Inc.  to  Hometown  Communications  Inc.  of  Little 
Rock,  Ark.,  has  been  completed. 

*  *  * 

John  M.  Lavine,  president  and  principal  owner  of  the 
corporations  that  own  four  Wisconsin  daily  newspapers, 
and  Gary  B.  Gaier,  chief  operating  officer  of  the  group  and 
its  co-owner,  announced  the  sale  of  their  companies  to  a 
new  corporation.  Independent  Media  Group  Inc.,  owned 
by  Lavine,  Gaier  and  a  group  of  investors  led  by  Joel 
Labovitz  and  Anthony  Knerr,  all  of  whom  have  publishing 
and  other  media  interests. 

*  *  * 

Laurentian  Publishing  Group  of  Sudbury,  Ontario  —  a 
company  headed  by  Michael  R.  Atkins  —  has  acquired 
three  southern  Ontario  publishing  companies. 

Acquired  from  Gord  Vlauws  and  Ted  Misselbrook  was 
Leader  Publications  Ltd.  of  Dresden  which  publishes  the 
weeklies  North  Kent  Leader,  at  Dresden  with  3,050  paid 
circulation;  the  Advertiser  Topic  at  Petrolia,  with  3,422 
paid  circulation,  and  the  Bothwell  Times  with  1,650  paid 
circulation. 

Sold  by  Thomas  and  Darryl  Kinley  was  the  Wallaceburg 
News  with  3,750  paid  circulation  and  the  Wallace  News 
Weekender  with  8,000  free  distribution. 

James  Sterling  of  Bolitho-Sterling  Newspaper  Service 
was  the  broker. 

4:  >l! 

Cordell  Publications  Ltd.,  a  new  Dallas-based  media 
company  announced  the  purchase  of  three  weekly  news¬ 
papers,  a  shopper  and  a  commercial  printing  operation 
in  Alabama. 

The  publications  are  the  Azalea  City  News  &  Review  in 
Mobile;  the  Mobile  County  News  and  the  Mobile  County 
News  Shopper,  both  in  Bayou  La  Batre,  and  the  News-Her¬ 
ald  in  Saraland.  The  weeklies  have  a  combined  circulation 
of  about  10,000. 

Cordell  Publications  is  a  limited  partnership  recently 
formed  by  Dorman  E.  Cordell,  a  former  A.H.  Belo  Corp. 
executive,  and  G.  Bradford  Bulkley,  a  managing  partner 
of  the  Dallas  merchant  banking  firm  of  Communications 
Partners  Ltd. 
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When  a  new  technology  dawned, 
Kruger  was  already  awake. 


When  flexography  first  arose,  Kruger  was 
up  first  with  K-Flex  newsprint  — featuring 
special  surface  characteristics  that  make  the 
most  of  flexographic  capabilities. 
Since  then,  you  could  say  we've  been  on 
a  roll.  Because  today,  many  newspapers 
that  publish  on  flexographic  presses  are 
j)  depending  on  K-Flex  newsprint  for  proven 
performance.  Now  K-Flex  is  helping  them 


realize  returns  on  investments  in  flexo¬ 
graphy— by  meeting  the  unique  demands 
of  a  new  technology  and  maximizing  its 
potential. 

When  opportunity  knocks,  Kruger  is  first 
to  agswer  witl^  the  ingenuity  to  innovate. 

If  you  haven't  heard  the  K-Flex  success  story, 
perhaps  you've  been  reading  yesterday's 
papers. 


Call  your  Kruger  sales 
representative  for  all 
the  facts  on  K-flex. 

Or  contact  Kruger  Pulp 
8r  Paper  Sales  Inc., 

489  5th  Ave.,  Mew  York, 
M.Y.  10017 

(212)  697-9700. 


Kruger 
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Human  rights  and  Article  19 

This  week  has  marked  the  40th  anniversary  of  the  adoption 
of  the  “Universal  Declaration  of  Human  Rights”  by  the 
United  Nations  General  Assembly  in  Paris  Dec.  10.  1948. 
Over  80  nations  have  ratified  the  covenants. 

Of  the  preamble  and  the  30  articles  setting  forth  funda¬ 
mental  rights  and  freedoms,  Article  19  is  the  cornerstone  of 
all.  Without  the  right  to  communicate  freely,  all  other  rights 
are  in  jeopardy.  In  all  the  articles  we  have  seen  about  the 
anniversary,  insufficient  attention  has  been  given  to  Article 
19,  in  our  opinion.  It  states: 

“Everyone  has  the  right  to  freedom  of  opinion  and  express¬ 
ion;  this  right  includes  freedom  to  hold  opinions  without 
interference  and  to  seek,  receive  and  impart  information  and 
ideas  through  any  media  regardless.”  (Emphasis  added  —  Ed.) 

This  principle  in  recent  years  has  been  ignored  more  than 
it  has  been  observed  in  many  nations  of  the  Soviet  Bloc  and 
the  Third  World.  However,  Soviet  Russia,  which  has  set  the 
example  for  ignoring  the  principles  expressed  in  Article  19, 
seems  to  be  changing  its  attitude  toward  the  free  dissemina¬ 
tion  of  information  and  opinion.  It  has  even  stopped  jamming 
American  broadcasts,  permitting  its  citizens  to  listen  freely 
to  news  from  the  outside  world. 

If  other  nations  in  the  Soviet  bloc  and  the  Third  World, 
which  have  followed  the  Soviet’s  example  of  repression  so 
slavishly,  will  now  follow  its  leadership  to  more  freedom,  we 
may  see  the  greatest  progress  toward  worldwide  freedom  of 
information  since  World  War  II. 

Closed  door  sessions 

The  attitude  of  the  National  Economic  Commission  toward 
secret  deliberations  and  closed  door  sessions  is  typical  of 
bureaucrats  and  appointees  at  all  levels  of  government  from 
town  hall  to  the  state  capitol  and  Washington: 

“The  law  says  we  should  do  our  business  in  the  open  and 
not  have  closed  meetings,  but  naturally  that  doesn’t  apply  to 
us.  We  are  different  because  we  are  handling  much  more 
sensitive  information.” 

Congress  created  the  National  Economic  Commission  last 
year  under  the  Federal  Advisory  Committee  Act  requiring 
advisory  committees  to  meet  in  public  except  when  prema¬ 
ture  disclosure  of  information  could  “significantly  frustrate 
implementation  of  a  proposed  agency  action.”  The  NEC  was 
created  to  advise  Congress  and  the  White  House  on  economic 
policy. 

A  U.S.  district  judge  has  ruled  the  Commission  could  not 
hold  a  closed  meeting  Dec.  12,  asserting  it  is  in  direct  contra¬ 
vention  of  the  law,  but  an  NEC  attorney  has  rescheduled  it 
for  Jan.  4  and  5.  It  is  going  to  be  interesting  to  see  whether 
NEC  obeys  or  ignores  the  court’s  order,  or  whether  a  higher 
court  will  rule  that  the  federal  sunshine  law  doesn’t  mean 
what  it  says. 
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Letters  to  the  Editor 


A  matter  of  balance 

The  correspondence  I  have  seen  in 
the  last  few  issues  of  your  magazine 
indicates  that  there  is  considerable 
misunderstanding  of  the  criticism 
some  of  us  have  made  of  the  Dallas 
newspaper  study. 

I  think  no  one  would  argue  that  the 
use  of  strategic  cases  as  teaching  tools 
is  particularly  unusual,  inappropriate 
or  unproductive.  In  fact,  I  think  their 
use  in  the  University  of  Missouri’s 
Multicultural  Management  Program 
and  at  the  Poynter  Institute  is  a  desir¬ 
able  means  of  stimulating  manage¬ 
ment  training.  The  question  is  about 
how  those  case  studies  should  be 
structured  and  balanced. 


As  I  understand  it,  the  Fellows  who 
objected  to  the  study  at  the  Univer¬ 
sity  of  Missouri  merely  wanted  to 
achieve  some  balance  in  the  program. 
It  seems  to  me  that  the  participants  — 
and  the  study  —  should  be  equally 
dedicated  to  strategic  planning  for 
both  competitors  or  the  base  perspec¬ 
tive  should  switch  from  one  company 
to  the  other  each  year. 

I  can  assure  you  participants  can 
learn  a  great  deal  more  about  the 
challenge  of  management  by  working 
from  the  perspective  of  a  newspaper 
that  is  not  in  a  completely  dominant 
market  position. 

It  is  true  the  product  of  the  Dallas 


case  study  at  Poynter  or  Missouri  is 
not  likely  to  decide  the  outcome  of  the 
Dallas  competition,  but  studies 
adopting  only  the  strategic  position  of 
our  competitors  certainly  are  not 
helpful  to  us. 

Meanwhile,  the  Dallas  Times  Her¬ 
ald  is  steadily  improving  its  position 
in  this  market  and  we  are  certain  that 
Dallas  will  be  a  stronger  two-newspa¬ 
per  city  for  many  years  to  come. 


Roy  E.  Bode 

(Bode  is  editor  of  the  Dallas  [Texas] 
Times  Herald.) 


IN  BRIEF 


Payne  says  papers’ 
efforts  inadequate 
in  hiring  minorities 

Les  Payne,  Pulitzer  Prize  winner 
and  news  executive  at  Times  Mirror 
Co.’s  Newsday,  labeled  efforts  by 
newspapers  to  hire  blacks  and  other 
minorities  in  the  past  20  years  as 
inadequate  at  a  New  Haven  (Conn.) 
/?eg«rer-sponsored  seminar. 

Payne,  who  is  in  charge  of  News- 
day’s  foreign  and  national  news 
staffs,  cited  “overcoming  the  inertia” 
as  the  principal  problem  in  newspaper 
hiring,  training  and  promoting  minor¬ 
ity  reporters. 

The  Newsday  assistant  managing 
editor  and  columnist  pointed  to  ma¬ 
jor-league  sports  coverage  as  a  prime 
example,  adding,  “Although  black 
athletes  dominate  major  sports,  there 
are  very  few  black  reporters.” 

He  added  that  an  inability  of  white 
journalists  to  relate  to  black  athletes 
severely  limits  their  reporting.  The 
situation,  Payne  continued,  is  “one  of 
the  scandals  of  journalism.” 


NJPA  new  officers 

Fred  C.  Benson,  publisher  of  the 
Sentinel-Ledger,  Ocean  City,  N.J., 
was  named  president  of  the  New 
Jersey  Press  Association  during  the 
group’s  annual  convention  in  Abse- 
con. 

Other  NJPA  officers  named 
include:  executive  vice  president. 


Malcolm  A.  Borg,  chairman  of  the 
Record,  Hackensack;  vice  president 
of  weeklies,  George  S.  Mitchell, 
publisher  of  the  Citizen  of  Morris 
County,  Denville;  and  vice  president 
for  dailies,  James  W.  Collins,  general 
manager  of  the  New  Jersey  Herald, 
Newton. 

George  F.  Rose,  corporate  vice 
president  for  finance  and  treasurer, 
the  Central  New  Jersey  Home  News, 
New  Brunswick,  remains  treasurer, 
and  Edwin  W.  Tucker  remains  execu¬ 
tive  secretary. 


Ad  group  prepares 
for  Congress  fights 

The  Council  for  Commercial  Free¬ 
dom  recently  held  its  first  full  meeting 
to  review  preparation  of  strategies  the 
organization  will  employ  in  the  battles 
it  expects  to  take  place  in  the  101st 
Congress  over  advertising  taxation 
and  against  limitations  on  the  deduc- 
tability  of  advertising  expenses. 

The  council  is  an  organization  of 
trade  associations  whose  members 
have  advertising  interests. 


FINALLY.  THE  FASHION  STATEMENT 
YOU’VE  BEEN  WAITING  TO  MAKE. 


Exclusive  text,  MW  photos  and  color  slides  from  Riirchild  Publications’  WOMEN’S  WEAR  DAIIY, 
W  AND  M.  For  details  on  this  new  5-day-a-week  news  and  feature  service, 
and  information  about  availability  in  your  area: 

call  Pat  Ecke  at  The  New  York  Times  Syndication  Sales  Corp.  at  800-972-3550  or  (212)  645-3000. 
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IT’S  NO  LONGER  NEW  YORK  CITY’S 
BEST  KEPT  SECRET. 


Everybody  is  discovering  Staten  Island.  In  fact,  it’s  the  only  county  in  New  York  City  that’s 
growing  .  .  .  in  population,  with  over  400,000  people  .  .  .  and  in  the  last  three  years  almost 
one-third  of  the  city’s  total  housing  gain  of  37,000  units  came  from  Staten  Island. 

Affluent  people  have  discovered  Staten  Island!  Nearly  50%  have  attended  college.  The 
median  EBl  per  household  is  $36,133,  New  York  City’s  highest.  Almost  70%  are  homeowners, 
and  Staten  Island  is  New  York  City’s  youngest  county  with  a  median  age  of  32.8  years. 

There’s  one  part  of  Staten  Island  that’s  never  been  a  secret  ...  the  STATEN  ISLAND 
ADVANCE  .  .  .  with  a  readership  penetration  of  nine  out  of  ten  adults. 

For  an  in-depth  analysis  of  this  booming  market  ask  for  the  Staten  Island  Market  Study,  call 
(718)  981-1234  ext.  2504. 


Slatpu  Sfilanb  AbtianrT 


'budding  blit 


Staten  Island’s  Newspaper 
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Closed  meeting  prohibited 

Federal  judge  backs  news  media;  says  National  Economic  Commission 
cannot  hold  meetings  behind  closed  doors  to  discuss  the  U.S  economy 


By  George  Garneau 

You  can’t  do  that,  a  federal  judge 
has  told  a  national  advisory  commis¬ 
sion  that  planned  to  meet  behind 
closed  doors  to  discuss  the  future  of 
the  U.S.  economy. 

U.S.  District  Judge  Joyce  Hens 
Green  barred  a  closed  meeting  of  the 
National  Economic  Commission,  a 
group  of  leading  economic  experts 
and  lawmakers  created  to  advise  Con¬ 
gress  and  the  White  House  on  eco¬ 
nomic  policy. 

NEC  planned  to  meet  Dec.  12  in 
closed  session  out  of  fear  estimates  of 
economic  performance  would  upset 
financial  markets. 

“The  commission’s  insistence  on 
shielding  the  debate  as  to  budget 
options  from  public  scrutiny  directly 
contravenes  the  law  ...  as  it  chops 
the  core  of  our  democratic  society: 
open,  robust,  unvarnished  public 
debate  illuminating  pressing  issues, 
concerns  and  policies  that  affect  the 
lives  of  all  citizens,”  Judge  Green 
said  in  granting  a  teinporary  restrain¬ 
ing  order  to  news  organizations  and  a 
citizens  group. 

“Fear  flourishes  when  the  process 
is  shrouded  in  a  cloak  of  secrecy,  and 
the  swiftest  transport  to  speculation  is 
fear,”  Green  said. 

After  the  order  Dec.  9,  NEC 
canceled  the  meeting,  but  NEC  attor¬ 
ney  Alexander  Platt  said  he  planned 
to  post  notices  rescheduling  the 
meeting  to  Jan.  4  and  5. 

“We  would  like  them  to  be 
closed,”  he  said,  adding  NEC  will 
contest  efforts  to  open  future  meet¬ 
ings. 

Platt  said  the  commission  was 
“concerned  about  the  possible  finan¬ 
cial  effects  of  misinterpretation  and 
misunderstanding”  stemming  from 
meetings. 

“Discussing  matters  in  public 
which  might  have  a  negative  effect  on 


financial  markets  makes  the  commis¬ 
sion’s  ability  to  meet  its  mandate 
more  difficult,”  Platt  said. 

Green  agreed  with  Public  Citizen 
Litigation  Group,  the  Ralph  Nader- 
founded  organization  that  filed  suit 
Nov.  5  with  the  Washington  Post, 
Wall  Street  Journal,  Bureau  of 
National  Affairs  and  Business  Week 
reporter  Stephen  Wildstrom  to 
enforce  federal  sunshine  laws  and  to 
keep  NEC  deliberations  open  to  pub¬ 
lic  scrutiny. 

“We  don’t  feel  there’s  any  basis  in 
the  law  for  NEC  meetings  to  be 
closed,”  Mary  Ann  Werner,  a  Post 
attorney  said. 


Public  Citizen  Dec.  12  filed  papers 
asking  Green  for  an  injunction  barring 
future  secret  NEC  meetings. 

“It’s  surprising  that  this  commis¬ 
sion  wants  to  hide  behind  closed 
doors  in  smoke-filled  rooms  and  serve 
the  public  a  package  deal  on  a  platter, 
with  no  opportunity  to  witness  how 
they  came  to  the  conclusion  they 
did,”  Public  Citizen  attorney  Eleanor 
Smith  told  E&P. 

She  said  closed  meetings  would 
subvert  the  intent  of  Congress,  which 
created  the  NEC  last  year  under  the 
Federal  Advisory  Committee  Act,  a 
law  requiring  advisory  committees  to 
meet  in  public  except  when  prema¬ 
ture  disclosure  of  information  could 
“significantly  frustrate  implementa¬ 


tion  of  a  proposed  agency  action.” 

Headed  by  former  Transportation 
Secretary  Drew  Lewis  and  former 
Democratic  Party  chairman  Robert 
Strauss,  the  12-member  commission 
includes  Chrysler  Corp.  head  Lee 
lacocca,  AFL-CIO  president  Lane 
Kirkland,  Rep.  William  Gray  (D-Pa.), 
Sen.  Pete  Domenici  (R-N.M.)  and 
Sen.  Daniel  Patrick  Moynihan  (D- 
N.Y.).  It  is  charged  with  advising  the 
government  by  March  1  on  policies  to 
cope  with  the  nation’s  soaring  indebt¬ 
edness. 

Platt  said  the  law  allows  closed 
meetings  if  disclosure  of  information 
thwarts  the  commission’s  mandate. 


He  said  NEC  has  followed  the  law. 

A  notice  in  the  Federal  Register 
said  the  meeting  was  being  closed 
because  information  under  discussion 
could  “significantly  frustrate  the 
implementation  of  the  commission’s 
mandate.” 

Also  named  in  the  suit  was  the  Gen¬ 
eral  Services  Administration,  whose 
approval  is  required  to  close  meetings 
of  public  bodies. 

On  the  agenda  are  what  a  spokes¬ 
man  called  “sensitive”  matters, 
including  projections  of  economic 
performance  and  budgetary  options. 
The  Office  of  Management  and 
Budget  and  the  Congressional  Budget 
Office  were  scheduled  to  appear. 

(Continued  on  page  10) 


“The  commission’s  insistence  on  shieiding  the 
debate  as  to  budget  options  from  pubiic  scrutiny 
directiy  contravenes  the  iaw ..  .as  it  chops  the  core 
of  our  democratic  society:  open,  robust,  unvarnished 
pubiic  debate  ...”  Judge  Green  said  in  granting  a 
temporary  restraining  order  to  news  organizations 
and  a  citizens  group. 


9 


I 


Stars  &  Stripes  &  censorship 

General  Accounting  Office  issues  report  calling  for  sweeping  changes 


By  George  Garneau 

Newspaper  editors  who  wear  mili¬ 
tary  uniforms  produce  something  less 
than  independent  journalism,  con¬ 
cludes  the  General  Accounting 
Office. 

Officers  in  charge  of  the  Stars  & 
Stripes  armed  forces  newspapers 
have  censored  and  managed  the  news 
and  should  be  replaced  by  civilians, 
GAO  said  in  a  report  on  its  yearlong 
review  of  Stars  &  Stripes.  It  also  rec¬ 
ommends  major  Defense  Department 
policy  changes  designed  to  ensure  the 
objectivity  it  has  failed  to  achieve. 


The  Pentagon  was  reported  to  be 
studying  changes  in  the  management 
of  Stars  &  Stripes  in  response  to  the 
report  (E&P,  Nov.  19,  1988,  P.  13.). 

Stars  &  Stripes  has  also  been  run¬ 
ning  classified  ads  in  trade  journals 
seeking  civilian  editors. 

GAO  found  inherent  institutional 
and  cultural  conflicts  at  Stars  & 
Stripes;  between  commanders  sworn 
to  military  duty  and  civilian  journal¬ 
ists  devoted  to  the  First  Amendment 
and  between  Stars  &  Stripes’  dual 
mission  as  objective  newspaper  and 
as  military  house  organ. 

A  panel  from  the  Society  of  Profes¬ 
sional  Journalists,  invited  to  review 
some  allegations,  found  “conclu¬ 
sive”  evidence  commanders  cen¬ 
sored  the  Pacific  edition  and  said 
commanders  of  both  Pacific  and 
European  editions  “have  repeatedly 
attempted  to  influence  reporting  of 


the  news.” 

The  report  is  the  first  thorough  and 
independent  look  at  Stars  &  Stripes. 
A  1986  Army  Inspector  General’s 
report  found  “self-restraint”  at  Stars 
&  Stripes  “within  the  purview  of  edi¬ 
torial  judgement  and  perogative.” 

The  report,  mandated  by  legislation 
sponsored  by  Sen.  William  Proxmire 
(D-Wis.)  and  Rep.  Glenn  English  (D- 
Okla.),  came  in  response  to  growing 
complaints  of  censorship  last  year, 
many  from  civilian  employees.  Prox¬ 
mire  then  criticized  military  comman¬ 
ders  for  denying  the  armed  forces  the 


benefits  of  one  of  the  most  fundamen¬ 
tal  constitutional  rights;  a  free  press. 

GAO  said  its  analysis  comparing 
Stars  &  Stripes  with  the  wire  services 
revealed  the  papers  carried  propor¬ 
tionally  fewer  stories  critical  of  the 
Defense  Department  or  on  politically 
sensitive  topics.  Contrasts  between 
Stars  &  Stripes  and  the  wire  services 
were  “consistent  with  the  allegations 
of  censorship  and  news  manage¬ 
ment,”  GAO  said. 

The  self-proclaimed  “authorized 
unofficial  publication  of  the  U.S. 
Armed  Forces,”  Stars  &  Stripes  is 
published  by  the  Pentagon  in  two 
essentially  separate  editions  and 
funded  through  revenues.  The  Euro¬ 
pean  edition  circulates  about  135,000, 
the  Pacific  edition  about  40,000. 

Official  Defense  Department  policy 
states  they  provide  “a  free  flow  of 
news  and  information  .  .  .  without 


censorship  or  news  management.”  It 
forbids  political  polls  and  investiga¬ 
tive  reporting  and  mandates  objective 
arts  reviews.  Officers  as  editors  com¬ 
mand  civilian  and  military  staffers. 
Policy  interpretations  differ  in  each 
edition.  They  have  military-con¬ 
trolled  advisory  boards. 

Allegations  involved  commanders 
and  public  affairs  officers  causing  sto¬ 
ries  to  be  withheld,  stonewalling 
reporters,  influencing  newspaper 
staffing  and  trying  to  influence 
reports  sensitive  to  host  nations. 
Among  a  host  of  complaints  from  out¬ 
right  censorship  to  subtle  editing, 
reporters  in  one  instance  were  shut 
down  with  the  explanation  that  their 
questions  involved  prohibited 
“investigative  ”  reporting,  GAO 
said. 

Pacific  Stars  &  Stripes  carried  less 
“bad”  news  about  the  military  and 
host  nations  and  received  more  com¬ 
plaints  than  its  European  counter¬ 
part,  the  report  said. 

GAO,  which  reviewed  about  200 
complaints,  adopted  essential  recom- 
mendatibVis  of  the  SPJ  panel,  which 
reviewed  about  50.  GAO  recom¬ 
mended  replacement  of  military  edi¬ 
tors  with  civilians  and  new  guidelines 
to  prevent  military  officers  from  med¬ 
dling  with  news  content. 

GAO  also  recommended; 

•  Civilian  editors  with  fixed  terms 
of  three  to  five  years  to  guarantee 
autonomy. 

•  Policies  emphasizing  subjects 
readers  want. 

•  Guidelines  preventing  officers 
from  influencing  the  news. 

•  Removing  restrictions  on  inves¬ 
tigative  reporting. 

•  Periodic  analyses  of  Stars  & 
Stripes  to  ensure  that  it  compares 
with  other  news  outlets. 

•  Abolish  or  change  military-con- 
trolled  advisory  boards. 

The  Defense  Department  agreed 
with  parts  of  the  report  but  disagreed 


GAO  found  inherent  institutional  and  cultural 
conflicts  at  Stars  &  Stripes:  between  commanders 
sworn  to  military  duty  and  civilian  Journalists  devoted 
to  the  First  Amendment  and  between  Stars  &  Stripes’ 
dual  mission  as  objective  newspaper  and  as  military 
house  organ. 


Meetings 

(Continued  from  page  9) 


NEC  explained  in  court  papers  that 
when  Federal  Reserve  chairman 
Allan  Greenspan  testified  Nov.  16  the 


stock  market  tumbled  39  points,  and 
when  Strauss  spoke  at  a  conference 
about  possible  tax  increases,  news 
stories  prompted  over  I  million  post¬ 
cards  urging  no  Social  Security  cuts. 

Smith  countered  that  there  was  “no 
correlation”  between  the  stock  mar¬ 
ket  and  the  NEC.  She  said  former  Fed 


chairman  Paul  Volker  addressed 
NEC  without  effect  on  the  market. 

After  13  meetings,  all  but  three 
open,  “It’s  unrealistic  to  think  we  can 
sit  around  in  front  of  reporters,  and 
these  guys  can  be  candid  with  each 
other,”  NEC  spokesman  Jim  Hil¬ 
dreth  said. 


10 


EDITOR  &  PUBLISHER  for  December  17,  1988 


inherent  conflict  existed,  challenged 
the  validity  of  GAO’s  content  analy¬ 
sis  and  opposed  investigative  report¬ 
ing.  It  said  allegations  of  censorship 
resulted  from  “misunderstandings” 
by  civilian  employees  of  S&S  mission 
statements. 

The  SPJ  panel  found  a  “troubling 
pattern”  at  Pacific  Stars  &  Stripes, 
with  the  commander  and  editor  inter¬ 
preting  “balance”  to  kill,  delay  or 
blunt  news  accounts,  especially 
political  stories.  For  example,  a 

United  Press  International  story  on  a 
Filipino  woman  communist  guerilla 
was  killed  as  “enemy  propaganda.” 

A  story  about  censorship  at  the  news¬ 
paper  was  edited  to  remove  negative 
quotesby  a  U.S.  senator.  Wire  stories 
on  the  problem-plagued  B- 1 B  bomber 
were  killed,  replaced  by  a  govern¬ 
ment  news  release. 

Paul  McMasters,  a  USA  Today 
news  executive  and  SPJ  panelist,  said, 
“Of  all  the  principals  involved  in  our 
investigation.  Col.  Montgomery  [Air 

Force  Col.  Edwin  Montgomery, 
commander  and  editor-in-chief  of 
Pacific  Stars  &  Stripes  (E&P,  Aug. 
22,  1987)]  seemed  to  demonstrate  the 
least  understanding  of  and  sympathy 
with  the  prohibition  of  censorship  and 
news  management.” 

The  SPJ  report  called  Pacific  Stars 
&  Stripes  a  case  of  “a  loyal  public 
servant  struggling  to  resolve  his  con¬ 
flicting  duties  as  an  officer  and  an 
editor.  In  too  many  instances  studied, 
the  editor  lost.  So  did  the  readers  of 
the  Pacific  Stars  &  Stripes.” 

IM  DDIBC 

IN  Dfilcr 

Two  bidders 
for  Miami  News 

Two  bidders  have  emerged  for  the 
Miami  News,  but  Cox  Enterprises 
has  not  yet  announced  if  it  has 
accepted  one  of  the  offers. 

Cox  has  said  it  will  close  the  News 
on  Dec.  31  if  no  buyer  is  found. 

Chicago  media  consultant  John  R. 
Malone  has  stated  he  represents  two 
clients  who  want  to  buy  the  News  and 
expects  a  decision  from  Cox  by  Dec. 
19.  Malone  has  not  identified  the  bid¬ 
ders. 

Michigan  attorney  Gary  Frink  said 
he  offered  Cox  $605,000  for  the 
News,  but  the  offer  is  contingent  on 
Frink’s  being  able  to  raise  $20  million 
in  additional  financing  to  cover  antici¬ 
pated  losses  over  the  next  five  years. 

Frink,  who  practices  in  Washing¬ 
ton,  D.C.,  but  owns  radio  stations  in 
his  home  state,  said  he  wants  to  con¬ 
vert  the  evening  daily  to  a  weekly 
tabloid  that  publishes  on  Sundays. 

Whoever  buys  the  News  will  not  be 
party  to  the  existing  joint  operating 
agreement  between  Cox  and  Knight- 
Ridder’s  Miami  Herald.  The  Herald 
is  obligated  to  print  the  News  for  one 
year  if  it  is  sold,  but  after  that  a  new 
buyer  would  be  responsible  for  pro¬ 
duction,  as  well  as  all  other  sales, 
service,  distribution  and  business 
operations. 

The  News’  circulation  declined 
from  112,000  in  the  mid-1960s  to 
48,000  last  summer. 

Gannett  Foundation 
community  grants 

Youth-related  programs  and  proj¬ 
ects  dealing  with  AIDS  and  drugs  are 
among  33  winners  of  Gannett  Foun¬ 
dation  grants  totaling  $3.5  million  in 
its  1988  Community  Priorities  Pro¬ 
gram,  which  involves  citizens  and 
community  leaders  in  areas  served  by 
Gannett  media,  who  work  with  local 

Gannett  executives  to  identify  their 
communities’  greatest  needs.  Proj¬ 
ects  to  help  solve  one  or  more  priority 
problems  are  then  developed  and  pro¬ 
posed  to  the  foundation  through  local 
Gannett  executives. 

In  eight  years  of  CPP  competition, 
249  projects  have  received  $19.85 
million  in  88  areas  served  by  Gannett 
Co.  interests. 

Schultz  to  oversee 

Ad  Council  works 

Robert  D.  Schultz,  a  former  vice 
president/management  supervisor  at 
Ammirati  &  Puris,  has  been  chosen 
by  the  Advertising  Council  to  super¬ 
vise  its  36  national  public  service 
campaigns. 

As  vice  president  of  campaign 
administration,  Schultz  is  responsible 
for  supervising  and  coordinating  the 
work  of  the  advertising  agencies, 
campaign  directors  and  client  organi¬ 
zations  in  the  execution  of  Ad  Council 
campaigns.  In  addition,  he  will  serve 
as  the  Council’s  campaign  manager 
on  programs  for  the  American  Red 
Cross  and  the  United  States  Census 
Bureau. 

Press  Council 
chooses  directors 

The  British  Columbia  Press  Coun¬ 
cil  has  elected  two  new  directors  and 
re-elected  two  others  to  serve  two- 
year  terms. 

The  new  members  are  Peter  W. 
Paris,  a  high  school  teacher  in  Nel¬ 
son,  who  becomes  a  representative  of 
the  public  on  the  Council,  and  Susan 
MacDonald,  editor  of  the  “Living” 
section  of  the  Vancouver  Province, 
who  becomes  one  of  four  professional 
directors  representing  newspapers. 

Re-elected  were  Jean  Turnbull  of 
Vancouver,  a  public  director,  and  Iris 
Christison,  publisher  of  the 
Prince  Rupert  Daily  News,  a  profes¬ 
sional  director. 

WSJ,  Barron’s  up 
subscription  fees 

Citing  increased  newsprint,  post¬ 
age  and  other  distribution  costs,  Dow 
Jones  &  Co.  Inc.  has  announced  that 
subscription  rates  for  the  Wall  Street 
Journal  and  Barron’s  Business  and 
Financial  Weekly  will  be  increased  in 
1989. 

The  price  of  an  annual  subscription 
to  the  Journal  will  be  raised  8.4%  to 
$129  from  $1 19,  effective  Jan.  3.  The 
newsstand  price  will  remain  500. 

The  price  of  an  annual  subscription 
to  Barron’s  will  be  increased  4.3%  to 
$96  from  $92,  effective  Jan.  2.  The 
newsstand  price  will  remain  $2. 

lAPA  inquires  about 
arrest  of  newsman 

The  Inter  American  Press  Associa¬ 
tion  has  asked  Paraguay’s  president, 
Gen.  Alfredo  Stroessner,  to  clarify 
reasons  for  the  arrest  of  journalist 
Oscar  Acosta,  secretary  of  that  coun¬ 
try’s  journalists’  union. 

According  to  the  lAPA,  Acosta 
was  arrested  in  the  town  of  Caacupe 
while  covering  a  religious  con¬ 
ference  for  Catholic  Radio  Caritas. 

The  message  was  signed  by  Robert 
J.  Cox  of  the  Charleston  (S.C.)  News 
and  Courier,  chairman  of  lAPA’s 
committee  on  freedom  of  the  press 
and  information. 

Times  to  produce 
monthly  magazine 

The  Times,  Hammond,  Ind.,  has 
produced  a  new  full-color  monthly 
magazine  called  Prosperous  Times, 
geared  toward  affluent  readers  in 
northwest  Indiana  and  the  southeast 
suburbs  of  Chicago. 

David  Lewman  serves  as  editor  in 
chief. 
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stop  or  I’ll  shoot’ 


Weekly  newspaper  photographer  follows  fleeing  bank  robber  and 
gets  credit  for  his  capture  after  a  wild  chase  through  a  weed  field 


By  M.L.  Stein 

When  news  photographer  Bobby 
Warner  yelled  “Stop  or  I’ll  shoot”  to 
a  fleeing  bank  robber,  he  could  back 
up  the  order  with  only  his  camera. 

The  suspect  didn’t  stop,  but  War¬ 
ner,  who  works  for  the  weekly  Mont¬ 
gomery  Times  in  Mt.  Sterling,  Ky., 
got  credit  for  his  capture  by  police 
after  he  had  tailed  him  in  a  wild  chase 
through  a  weed  field. 

Warner,  33,  was  in  his  pick-up 
truck  when  he  heard  on  the  police 
scanner  that  a  holdup  had  occurred  at 
the  Montgomery  Trader’s  Bank  in 
Mt.  Sterling,  population  6,000. 

The  cameraman,  who  was  less  than 
a  mile  from  the  bank,  sped  there  in 
time  to  see  the  bandit,  wearing  a  ski 
mask  and  lugging  a  duffle  bag,  scur¬ 
rying  through  the  parking  lot. 

What  Warner  did  not  know  was 
that  the  thief,  after  tying  up  bank 
employees  and  stuffing  about  $50,000 
into  his  bag,  had  absentmindedly  left 
his  gun  on  a  soft  drink  machine. 


aged  to  cut  him  off  in  a  clump  of 
weeds. 

When  the  suspect,  Ronald  Robin¬ 
son,  changed  direction,  the  300- 
pound  Warner,  camera  in  hand, 
jumped  from  his  truck  and  continued 
his  pursuit  on  foot  as  the  felon 
grabbed  money  from  his  bag  and 
threw  it  on  the  ground. 

“I  got  a  couple  of  pictures  of  him 
running,  but  I  wanted  him  to  turn 
around  for  a  face  shot,”  Warner  told 
E&P. 

So  the  photographer  shouted, 
“Stop  or  I’ll  shoot.” 

“I  didn’t  know  he  wasn’t  armed,” 
explained  Warner.  “1  was  counting 
on  him  being  a  lousy  shot.” 

Robinson  didn’t  turn  around,  but 
by  that  time  police  and  sherifT s  de¬ 
puties  had  arrived. 

Warner  pointed  out  the  suspect, 
who  was  captured  by  the  officers.  The 
photographer  got  exclusive  photos, 
some  of  which  were  carried  by  the 
Associated  Press. 

A  newspaper  photographer  since 
1974,  Warner  had  worked  for  two 
other  Kentucky  papers  before  joining 
the  Times  20  months  ago  when  it 
began  publishing. 

Times  editor  Joan  Hall  said  she 
doesn’t  encourage  staffers  to  chase 
bandits,  but  added,  “Bobby  can  take 
care  of  himself.  He  was  a  volunteer 
fireman  and  worked  around  police  for 
several  years.” 

Hall  also  noted  that  the  incident 
was  a  boon  for  the  paper. 

“We  haven’t  been  around  very 
long  and  are  not  real  well-known  in 
the  state,”  she  said.  “This  was  good 
recognition.” 

Warner  said  the  police  department 
has  formally  thanked  him  for  his 
assist  “but  I  haven’t  heard  a  word 
from  the  bank.” 


Bobby  Warner 


The  robber  ran  into  a  field  and  War¬ 
ner  swerved  off  the  highway  and  man- 


The  New  York  Times  Co.  has 
agreed  to  acquire  Golf  World  maga¬ 
zine  from  Golf  Worldwide  Inc.  of 
Atlanta,  Ga.  Terms  of  the  agreement 
were  not  announced. 


Police  get  the  drop  on  alleged  bank  robber  Ronald  Robinson  who  was 
caught  after  being  chased  by  weekly  newspaper  photographer  Bobby  War¬ 
ner.  The  photo  was  taken  by  Warner. 
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La  Prensa  will  be  forced  to  close  again 

New  law  prevents  paper  from  getting  aid  from  U.S.  donors 


The  publisher  of  La  Prensa  in 
Managua,  Nicaragua,  recently  said 
the  publication  will  have  to  shut  down 
by  the  end  of  January  as  a  result  of  the 
latest  efforts  by  the  Sandinista  gov¬ 
ernment  to  prevent  her  opposition 
newspaper  from  receiving  financial 
assistance  from  U.S.  donors. 

The  Sandinistas  on  Oct.  5  passed  a 
law  that  makes  it  treason  for  any 
Nicaraguan  to  accept  directly  or  indi¬ 
rectly  any  financial  aid  coming  from 
the  United  States. 

The  law  covers  assistance  in  raw 
materials,  including  newsprint  and 
ink,  which  La  Prensa  has  been 
receiving  from  the  National  Endow¬ 
ment  for  Democracy,  according  to 
Violetta  Chamorro,  director  and 
chairman  of  the  newspaper. 

Those  found  guilty  of  violating  the 
law  can  be  penalized  by  prison  sen¬ 
tences  ranging  from  three  to  12  years. 

Chamorro  said  La  Prensa  has  been 
forced  since  1985  to  accept  assistance 
“from  the  American  Congress 
through  the  National  Endowment  for 
Democracy”  because  of  the  “eco¬ 
nomic  and  monetary  disaster”  that 
has  resulted  in  Nicaragua  from  Sandi¬ 
nista  rule. 

Last  October,  the  Sandinista  gov¬ 


ernment  also  issued  a  decree  forbid¬ 
ding  both  government  agencies  and 
state-owned  enterprises  from  adver¬ 
tising  in  La  Prensa. 

“It  is  clear  that  [the]  Sandinista  law 
on  fundings  coming  from  the  U.S. 
Congress  was  designed  against  La 
Prensa  with  the  purpose  of  suffocat¬ 
ing  us  economically,”  Chamorro 
stated  in  a  recent  letter  to  Leonard 
Sussman  of  Freedom  House  in  New 
York.  “If  we  are  prevented  from 
receiving  the  U.S.  Congress  help 
offered  to  us  through  NED,  we  will 
forcefully  have  to  close  La  Prensa  by 
the  end  of  January,  when  we  will  be 
out  of  our  paper  stock,  ink,  plates  and 
other  raw  materials  which  we  count 
on  at  present.” 

At  the  Inter  American  Press  Asso¬ 
ciation  conference  last  October  in 
Salt  Lake  City,  Chamorro  threatened 
to  resign  from  the  association's  board 
and  withdraw  her  newspaper's  mem¬ 
bership  over  allegations  that  La 
Prensa  was  accepting  financial  help 
from  the  U.S.  government  (E&P, 
Oct.  29,  P.  18). 

At  the  time,  Chamorro  presented  to 
lAPA  a  letter  from  NED  president 
Carl  Gershman  which  explained  the 


nature  of  the  assistance  La  Prensa 
received. 

Saying  NED  is  a  “private,  non¬ 
profit,  grant-making  organization 
governed  by  a  bipartisan  board  of  dis¬ 
tinguished  Americans,”  Gershman’s 
letter  continued: 

“Since  the  Endowment’s  incorpo¬ 
ration  in  1983,  the  United  States  Con¬ 
gress  has  authorized  and  awarded  an 
annual  appropriation  to  the  Endow¬ 
ment.  Of  course,  it  is  the  Endow¬ 
ment’s  own  board  which  approves  all 
grants. 

“It  is  the  Endowment’s  policy  to 
award  all  grants  openly  through  U.S. 
private  organizations.  In  the  case  of 
our  assistance  to  La  Prensa,  no  grants 
were  awarded  directly  to  La  Prensa 
by  the  Endowment  or  by  our  U.S. 
grantees.  Rather,  the  funds  were  pro¬ 
vided  to  the  U.S.  grantee  for  the  pur¬ 
chase  and  shipment  of  supplies  and 
equipment  desperately  needed  by  La 
Prensa. 

“In  other  words.  La  Prensa  did  not 
use  the  Endowment  funds  to  pur¬ 
chase  supplies;  a  U.S.  private  sector 
organization  used  funds  provided  by 
the  Endowment  to  purchase  the  sup¬ 
plies  and  send  the  needed  items  to 
Nicaragua.” 


IN  BRIEF 


Foundation  for  new 
Kenyan  newspaper 
building  dedicated 

The  Aga  Khan,  who  helped  found 
the  Nation  Group  of  newspapers  in 
Kenya  nearly  10  years  ago,  recently 
laid  the  foundation  stone  of  a  new 
Nation  Center  in  Nairobi,  part  of  a 
national  celebration  of  the  25th 
anniversary  of  the  country’s  indepen¬ 
dence. 

The  new  building  will  serve  as 
headquarters  for  the  Nation  Group’s 
publishing  and  commercial  printing 
enterprises  and  is  expected  to  become 
a  major  national  and  international 
communications  center. 

The  Nation  Newspapers  consists  of 
the  Daily  Nation,  Sunday  Nation, 
Taifa  Leo  and  Taifa  Weekly.  Accord¬ 


ing  to  information  from  the  group,  it  is 
the  largest  newspaper  group  in  East 
Africa  and  the  third  largest  in  Sub- 
Saharan  Africa,  excluding  South 
Africa. 


Student  Press  Day 
slated  for  January 

Freedom  of  the  Campus  Student 
Day  is  slated  for  Jan.  19,  1989,  with 
events  highlighting  a  monthlong 
celebration  of  students’  First  Amend¬ 
ment  freedoms,  sponsored  since  1982 
by  College  Media  Advisers. 

Projects  undertaken  by  CMA  to 
support  the  celebration  include  pro¬ 
duction  of  a  flyer  suggesting  55  proj¬ 
ects  that  might  be  undertaken  and  a 
four-page  tabloid  reviewing  the 
course  of  fights  for  student  press  free¬ 


dom  in  1987-88. 

In  addition,  professional  journalists 
are  asked  to  help  mark  the  day  by 
making  a  donation  to  the  Student 
Press  Law  Center  in  Washington, 
D.C.,  a  non-profit  group  devoted 
exclusively  to  protecting  the  rights  of 
student  journalists. 

Freschi  joins  NAB 

Charlotte  Freschi  has  joined  the 
Newspaper  Advertising  Bureau  as 
marketing  manager,  with  responsi¬ 
bility  for  tracking  developments  in 
competitive  media  and  providing 
marketing  analysis  for  developing 
sales  strategies. 

She  joins  the  Bureau  from  Rey¬ 
nolds  Metal  Co.,  Richmond,  Va., 
where  she  was  marketing  services 
manager. 
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Sutherland  Media  files  Chapter  1 1 

Difficulty  meeting  long-term  debt  commitments 
is  blamed  on  the  fast  pace  of  acquisitions 


By  Mark  Fitzgerald 

Sutherland  Media  —  one  of  the 
most  acquisitive  newspaper  chains  of 
the  past  two  years  —  has  filed  for 
Chapter  1 1  bankruptcy  protection. 

“All  of  our  properties  are  profit¬ 
able.  They  are  all  in  excellent  mar¬ 
kets.  It’s  just  that  over  the  course  of 
the  two  worst  years  economically  in 
Texas  history,  we  have  had  some  dif¬ 


will  have  three  months  to  file  a  finan¬ 
cial  plan,  which  would  have  to  be 
accepted  by  its  creditors.  The  chain  is 
likely  to  be  under  bankruptcy  protec¬ 
tion  for  about  eight  months,  Suther¬ 
land  said. 

Nearly  all  of  Sutherland  Media’s  35 
daily  and  weekly  newspapers  are  in 
Texas  and  that  proved  to  be  the  key 
problem,  Sutherland  said. 


“All  of  us  who  do  highly  leveraged  deals  have  only 
a ...  critical  time  to  make  a  go  at  it  and  Texas 
certainly  was  the  worst  economy  to  be  in.” 


ficulty  meeting  our  long-term  debt 
commitments,”  company  president 
Tucker  Sutherland  said  in  a  telephone 
interview  from  his  San  Antonio 
office. 

Under  the  Chapter  1 1  protection, 
which  was  filed  Dec.  2,  Sutherland 


“All  of  us  who  do  highly  leveraged 
deals  have  only  a  .  .  .  critical  time  to 
make  a  go  at  it  and  Texas  certainly 
was  the  worst  economy  to  be  in.  Now 
today  advertising  generally  is  pretty 
soft  and  so  others  may  be  experienc¬ 
ing  the  same  thing,”  he  said. 


Sutherland  also  acknowledges  that 
“we  were  probably  more  aggressive 
than  others”  in  the  pace  of  acquisi¬ 
tions. 

Sutherland,  the  former  president  of 
Harte-Hanks  Communications’s 
newspaper  division,  kicked  off  his 
chain  in  1987  by  buying  six  Texas 
newspapers  in  one  fell  swoop. 

A  rapid  series  of  purchases  in  the 
suburbs  of  San  Antonio,  Dallas  and 
Dayton,  Ohio,  followed. 

Despite  the  Chapter  1 1  filing, 
Sutherland  said  he  remains  optimistic 
about  the  newspaper  group. 

“All  our  papers  are  in  really  good 
markets  that,  long-term,  will  be 
excellent,”  he  said. 

“1  have  seven  papers  on  the  south¬ 
west  side  of  Dallas  that  sit  right  on  top 
of  the  supercollider  site.  1  have  papers 
in  San  Antonio,  and  that  market  is 
always  mentioned  as  one  that  is  going 
to  grow  .  .  .  our  Dayton  daily  is  doing 
extremely  well. 

“If  we  can  carve  out  enough  time,” 
Sutherland  said,  “we  will  be  fine.” 


Lawyers  protest  media  sharing  of  plane  with  murder  suspect 


By  M.L.  Stein 

Defense  lawyers  for  a  woman  sus¬ 
pected  in  the  deaths  of  seven  people 
have  blasted  the  police  and  news 
media  for  sharing  a  plane  in  which  the 
suspect  was  transported  from  Los 
Angeles  to  Sacramento. 

The  court-appointed  attorneys 
charged  that  the  incident  had  created 
a  “circus  atmosphere”  around  the 
case  of  Dorothea  Montalvo  Puente, 
59. 

Sacramento  police  Chief  John 
Kearns  said  at  a  press  conference  that 
he  would  conduct  an  investigation 
into  the  charge. 

Puente  was  arrested  at  a  Los 
Angeles  motel  after  seven  bodies 
were  found  buried  outside  her  Sac¬ 
ramento  boardinghouse. 

She  has  been  formally  charged  with 
murdering  a  tenant  whose  Social 
Security  checks  continued  to  be 
cashed  after  his  disappearance  three 
months  earlier.  More  charges  are 
expected. 

Following  her  arrest,  television  sta¬ 
tion  KCRA-TV  in  Sacramento  hired  a 


Lear  jet  to  fly  a  news  crew  to  Los 
Angeles.  A  Sacramento  Bee  photog¬ 
rapher  also  rode  on  the  plane  and 
returned  to  Sacramento  with  the  tv 
crew,  police  officers  and  Puente. 

Defense  attorney  Peter  Vlautin 
asserted  that  “It’s  unheard  of  that  a 
law-enforcement  agency  would  team 
up  with  a  news  organization  to  trans¬ 
port  a  person  to  jail.” 

KCRA  news  editor  Bob  Jordan  and 
Bee  executive  editor  Greg  Havre 
denied  any  impropriety  in  the  plane 
arrangements. 

“We  charter  planes  all  the  time  on 
news  stories,”  Jordan  told  E&P. 
“We  did  absolutely  nothing  wrong.  If 
there  were  any  error  of  judgment,  it 
was  made  by  the  police.” 

Jordan  said  the  police  were  invited 
to  take  Puente  back  on  the  station’s 
jet,  but  added,  “Whether  the  woman 
is  acquitted  or  convicted,  it  will  have 
nothing  to  do  with  whether  she  was 
taken  back  to  Sacramento  on  our 
plane.” 

Havre  stated  that  the  Bee  was 
invited  by  the  tv  station  to  share  the 
plane  and  the  newspaper  paid  his 


way.  The  Bee  editor  also  said  that  if 
anyone  is  at  fault  in  the  incident,  it  is 
the  police. 

On  the  return  trip,  Puente  told  tv 
reporter  Mike  Boyd,  while  a  camera 
was  on,  that  “1  have  not  killed  any¬ 
one.  1  told  you  that.  1  have  not  killed 
anyone.  The  Social  Security  checks  1 
cashed,  yes.” 

Boyd  said  he  had  not  asked  her 
about  the  murders  and  that  her 
remarks  were  voluntary. 

A  second  defense  attorney,  Kevin 
Clymo,  complained  that  Puente  was 
put  on  the  jet  with  detectives  and  the 
media  with  “no  opportunity  to  talk  to 
anybody  who  had  her  interests  in 
mind  ...  I  do  not  believe  she  was 
given  an  opportunity  to  talk  to  a 
lawyer.” 

Chief  Kearns  said  he  did  not  learn 
about  the  transportation  arrange¬ 
ments  involving  Puente  until  the 
KCRA  plane  had  returned  to  Sac¬ 
ramento. 

Puente  is  suspected  by  police  of 
killing  elderly  or  disabled  tenants  for 
their  Social  Security,  disability  or 
welfare  payments. 
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Guild  lifts  boycott  against  Bee  newspapers 


By  M.L.  Stein 

The  Northern  California  Newspa¬ 
per  Guild  announced  that  it’s  lifting 
its  year-and-a-half  subscription  boy¬ 
cott  of  the  Sacramento  Bee  and 
Fresno  Bee  as  a  gesture  of  “good 
will.” 

But,  at  the  same  time,  the  Guild 
reported  that  a  new  coalition  of  five 
major  international  unions  has 
launched  an  “expanded  coordinated 
campaign  to  obtain  fair  contracts  at 
McClatchy-owned  newspapers.” 

The  announcement  appeared  to 
have  no  immediate  impact  on  the 
stalled  bargaining  talks  between 
McClatchy  and  the  Guild. 

Negotiations  between  the  two  sides 
broke  off  in  March  1987  after 
McClatchy  posted  work  conditions 
setting  up  a  new  wage  structure  based 
on  performance  and  which  elimi¬ 
nated  union  membership  require¬ 
ments  from  the  1984  contract. 

The  old  contract  included  a  combi¬ 
nation  of  merit  increases  and  auto¬ 
matic  annual  increases  for  editorial, 
advertising  and  switchboard  employ¬ 


ees,  who  overwhelmingly  rejected 
management’s  merit  raise-only  pro¬ 
posal. 

The  Guild  said  that  its  members  and 
those  belonging  to  other  unions  have 
been  working  at  the  McClatchy- 
owned  Bee  papers  in  Sacramento, 
Fresno  and  Modesto  in  California  and 
the  Tacoma  News  Tribune  in 
Washington  for  as  long  as  two-and-a- 
half  years  without  a  contract. 

Guild  international  vice  president 
Larry  D.  Hatfield  claimed  that  the 
boycott  “served  a  useful  purpose  in 
alerting  readers  ...  to  the  union- 
busting  tactics  of  the  McClatchy 
Newspapers.” 

McClatchy  officials  have  termed 
the  boycott  ineffective. 

The  Guild  notice  continued:  “We 
trust  that  [McClatchy  board  chairman 
and  editor]  C.K.  McClatchy  will 
accept  this  action  as  it  is  intended,  a 
gesture  of  good  will  and  an  indication 
of  our  continuing  effort  to  achieve  a 
fair  and  decent  contract  ...” 

The  announcement  said  that  the 
California  Labor  Federation,  the 


Central  Labor  Council  of  Sacramento 
and  Fresno/Madera  Counties  and  the 
Sacramento-San  Joaquin  Coalition  of 
Organized  Labor,  all  of  which  co¬ 
sponsored  the  subscription  boycott, 
joined  the  Guild  in  ending  the  action. 

The  new  coalition  to  obtain  a  con¬ 
tract  with  McClatchy  includes  the 
International  Brotherhood  of  Team¬ 
sters,  Communication  Workers  of 
America  and  the  Laborers  Union 
International,  the  Guild  said. 

Hatfield  said  the  Guild  is  confident 
that  a  “wide  range  of  community  and 
religious  groups”  also  will  aid  in  the 
union’s  effort  to  convince  McClatchy 
that  “good  labor  relations  are  good 
for  everyone  —  for  the  Bee  workers, 
for  the  community  and  for  McClatchy 
itself.  We  invite  C.K.  McClatchy  to 
join  us  in  restoring  peace  to  our  rela¬ 
tionship.” 

McClatchy  president  Erwin  Potts 
told  E&P  that  he  was  “not  sure  what 
the  Guild  has  in  mind”  in  its 
announcement. 

“We  have  always  negotiated  in 
good  faith,”  he  went  on.  “We  always 
have  an  open  mind.” 


IN  BRIEF 


L.A.  Times  opens 
$1 4-million 
parking  garage 

The  Los  Angeles  Times  has  cut  the 
ribbon  on  a  new,  $l4-million 
employee  parking  structure  that  holds 
1,460  cars. 

The  building,  combined  with  an 
existing  garage  on  the  same  block 
across  from  the  Times  building,  will 
eliminate  the  need  for  employee 
parking  on  surface  lots  in  the  area,  a 
Times  spokeswoman  said. 

A  number  of  Los  Angeles  city  offi¬ 
cials  attended  the  opening  of  the  new 
facility. 

Times  publisher  and  chief  execu¬ 
tive  officer  Tom  Johnson  said: 
“  .  .  .  We  wanted  to  provide  safe  and 
convenient  parking  for  Times 
employees,  while  also  contributing  to 
the  revitalization  of  the  downtown 
area.” 

The  parking  structure  was  the  site 
of  Los  Angeles’  first  synagogue  built 
in  1873  and  razed  in  1896. 

During  construction  of  the  garage, 
workers  unearthed  two  carved  stone 


blocks  which  had  once  capped  pillars 
at  the  temple.  The  Times  presented 
the  blocks  to  the  Wilshire  Boulevard 
Temple.  A  plaque  marking  the  site  of 
the  former  synagogue  was  placed  in 
the  sidewalk  along  the  side  of  the 
parking  structure. 

FOI  group  orders 
evaluation  released 

The  Connecticut  state  Freedom  of 
Information  Commission  has  ordered 
that  State’s  Attorney  John  Connelly’s 
job  evaluation  be  released  to  the  Jour¬ 
nal  Inquirer  of  Manchester,  but 
agreed  to  suspend  the  order  pending 
appeal. 

The  evaluation  was  completed  by 
Chief  State’s  Attorney  John  J.  Kelly, 
Connelly’s  supervisor. 

The  newspaper  requested  that  the 
report  be  made  public  amid  specula¬ 
tion  that  Kelly  had  written  an 
extremely  negative  evaluation.  Kelly 
was  said  to  be  upset  with  Connelly’s 
decision  to  prosecute  convicted 
gambler  and  state  police  informant 
Thomas  W.  Speers. 


Three  elected  to 
Ad  Hall  of  Fame 

The  Advertising  Hall  of  Fame 
Council  of  Judges  has  elected  Sidney 
R.  Bernstein,  chairman  of  the  execu¬ 
tive  committee,  Crain  Communica¬ 
tions  Inc.;  the  late  Robert  V.  Gold¬ 
stein,  former  vice  president/advertis¬ 
ing,  Proctor  &  Gamble;  and  the  late 
Ray  A.  Kroc,  former  chairman  and 
chief  executive  officer,  McDonald’s 
Corp.,  to  the  Advertising  Hall  of 
Fame,  administered  by  the  American 
Advertising  Federation. 

ZIP/Postal  auditing 
for  Ohio  newspaper 

The  Akron  (Ohio)  Beacon-Journal 
recently  became  the  500th  participant 
in  the  Audit  Bureau  of  Circulations 
Audited  ZIP/Postal  Code  Circulation 
Program,  which  allows  newspapers  to 
provide  their  advertisers  with  an 
ABC-audited  breakout  of  circulation 
by  U.S.  ZIP  codes  or  Canadian  Postal 
Codes. 
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Docile  White  House  reporting  is  back 

That  is  the  contention  of  the  New  York  Times’  Anthony  Lewis, 
who  says  the  cozy  press-government  reiationship  is  dangerous 


By  George  Garneau 

The  press  has  been  cowed  into 
docile  reporting  on  the  White  House 
and  objectivity  has  become  “a 
dangerous  obsession,”  New  York 
Times  columnist  and  twice  Pulitzer 
Prize  winner  Anthony  Lewis  told  a 
Washington  lecture  audience. 

Lewis  said  the  cozy  press-govern¬ 
ment  relationship  that  died  in  the 
adversarial  reporting  of  Vietnam  and 
Watergate  has  returned. 

“The  established  press  in  this 
country  has  to  a  large  extent  reverted 
to  the  symbiotic  relationship  with  the 
executive  branch,”  Lewis  said  at  the 
annual  Frank  E.  Gannett  Lecture. 
“We  are  an  adversary  only  on  the 
margins,  not  on  the  fundamentals  that 
challenge  power.  We  have  forgotten 
the  lessons  of  Vietnam  and  Water¬ 
gate.” 

Lewis  identified  a  “general  trend,” 
illustrated  by  a  recent  Washinf’ton 
Post  editorial  criticizing  House 
Speaker  Jim  Wright  for  disclosing 
clandestine  CIA  efforts  to  destabilize 
Nicaragua.  The  editorial  assumed 
legitimacy  rests  with  the  president  — 
not  Congress  —  to  carry  out  foreign 
policy,  in  secret,  if  so  determined,  he 
declared. 

“Those  are  the  very  attitudes  the 
Times  and  Post  rejected  in  the  Penta¬ 
gon  Papers,”  Lewis  said. 

He  said  “unacknowledged  con¬ 
straints  on  the  vigor  of  the  press” 
have  resulted  in  “gingerly,  some¬ 
times  almost  protective”  reporting. 

Lewis  attributed  softer  White 
House  coverage  to  press  reluctance 
to  challenge  the  immensely  popular 
President  Reagan,  and,  more  impor¬ 
tantly,  to  Tear.” 

“For  nearly  20  years  now  the  politi¬ 
cal  right  in  this  country  has  been 
working  to  intimidate  the  press  and 
arouse  public  feeling  against  it,” 
Lewis  asserted. 

It  began  with  former  Vice  President 
Spiro  Agnew’s  denunciations  of  the 
liberal  media  elite  and  grew  to 
“Watergate  backlash  against  the 
press”  after  press  disclosures  helped 
oust  President  Nixon. 


Anthony  Lewis  says  the  press  is  in 
danger  of  following  a  cultural  trend  he 
calls  "worship  of  the  presidency." 


“We  felt  it,  we  worried  about  it, 
and  we  tried  to  compensate  for  it,” 
Lewis  said,  adding  that  people  still 
angrily  blame  the  press  for  the  U.S. 
defeat  in  Vietnam. 

“Today  intimidation  of  the  press  is 
a  standard  item  on  the  agenda  of  the 
organized  political  right,”  he  said. 


tion  between  then-presidential  candi¬ 
date  George  Bush  and  CBS  Evening 
News  editor  Dan  Rather  as  an  exam¬ 
ple  of  bullying. 

It  worked,  Lewis  said,  since  no 
reporter  subsequently  pursued 
Bush's  role  in  the  Iran-contra  affair. 

The  press  was  intimidated  when 
vice  presidential  candidate  Dan 
Quayle  fielded  questions  at  a  rally  in 
Indiana  while  reporters  were  booed 
by  a  hometown  crowd,  Lewis  said, 
wondering  what  part  such  planned 
attacks  on  the  press  played  in  the 
disappearance  of  stories  about 
Quayle's  tenuous  educational  record. 

In  the  presidential  campaign  the 
press  “actually  participated  in  the 
degradation  of  the  democratic 
process  ...  by  taking  up,  as  if  they 
were  real,  the  non-issues  invented  to 
distract  voters  from  the  hard  eco¬ 
nomic  and  other  problems  ahead,” 
Lewis  said. 

“It  is  the  press's  desire  to  look 
objective  which  I  think  has  become  a 
dangerous  obsession  of  American 
journalism.” 

He  said  the  campaign  demon¬ 
strated  press  “inability  to  deal  with 
lies”  and  compared  it  with  the  “he 
said,  she  said”  brand  of  journalism 
used  by  the  late  Sen.  Joseph  McCar¬ 
thy  to  publicize  his  attacks  against 
alleged  Communists. 


“We  are  an  adversary  only  on  the  margins,  not  on 
the  fundamentals  that  challenge  power.  We  have 
forgotten  the  lessons  of  Vietnam  and  Watergate.” 


which  takes  the  form  of  media  “moni¬ 
tors,”  groups  supporting  libel  suits 
and  threats  to  buy  the  networks. 

“We  kid  ourselves  if  we  think  that 
pressure  of  that  kind  has  no  effect  on 
us,  or  on  the  companies  that  own 
media  institutions,”  Lewis  said. 
“Editors  and  publishers  know  that 
tough  journalism  that  may  embarrass 
conservative  interests  means  trou¬ 
ble.” 

He  cited  the  televised  confronta¬ 


Journalists  have  an  obligation  to 
the  truth  and  must  “make  sense  of 
things  for  the  reader  or  viewer” 
rather  than  repeat  distortions,  propa¬ 
ganda  or  lies,  he  said. 

He  observed  less  individual  flavor, 
style,  background,  and  point  of  view 
in  political  reporting  because  those 
qualities  are  viewed  as  “suspect”  for 
being  “not  objective.” 

“The  notion  that  journalism  should 
be  balanced  goes  against  the  grain  of 
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American  history  and  the  Constitu¬ 
tion,”  Lewis  said,  noting  that  objec¬ 
tivity  was  unheard  of  in  the  days  of 
the  partisan  press  when  the  Bill  of 
Rights  was  written. 

“The  First  Amendment  did  not 
guarantee  the  freedom  of  the  press  as 
a  common  carrier,  printing  whatever 
politicians  said  objectively.  It  guaran¬ 
teed  the  freedom  of  independent,  opi¬ 
nionated,  quarrelsome,  irritating 
newspapers,”  he  insisted. 

Finding  the  “current  fetish  of 
objectivity  troublesome,”  Lewis 
said,  reporters  should  get  both  sides 
of  the  story,  “but  it  does  not  follow 


that  they  should  find  two  sides  to 
every  question  or  regard  it  as  a 
triumph  to  be  bland.” 

Lewis  urged  wariness  of  a  growing 
concentration  of  power  in  Washing¬ 
ton  that  encompasses  the  press  and 
centers  around  the  White  House. 

The  press  is  in  danger  of  following  a 
cultural  trend  he  called  “worship  of 
the  presidency.” 

“When  the  press  looks  to  the  presi¬ 
dent  to  solve  all  problems,  when  it 
assumes  the  legitimacy  of  his  power 
in  all  situations,  it  creates  a  mystique 
about  the  presidency  that  may  be  dif¬ 
ficult  to  penetrate,”  Lewis  said.  “I 


think  that  has  happened.  1  think  the 
press  finds  it  very  hard  to  challenge 
the  president  of  the  United  States  on 
things  that  matter.” 

The  press  cannot  do  its  job  when 
“bemused  by  the  presidential  mys¬ 
tique,”  he  added.  “What  is  needed  is 
not  confrontation  for  confrontation’s 
sake.  It  is  the  will  to  press  unwelcome 
questions  into  the  center  of  policy.  It 
is  the  persistence  to  demand  answers 
from  Vice  President  Bush  about  his 
role  in  the  trading  of  arms  for  hos¬ 
tages,  not  the  brashness  to  ask  Sen. 
Hart:  ‘Have  you  ever  committed  an 
adultery?’  ” 


IN  BRIEF 


Efchak  named 
NRC  president 

Ed  Efchak,  manager/research  and 
planning  at  The  Record  in  Bergen 
County,  N . J . ,  was  named  president  of 
the  Newspaper  Research  Council 
during  the  group’s  fall  conference  in 
Cincinnati. 

John  Mount  of  the  Los  Angeles 
Times  was  elected  vice  president, 
Clydette  Womack  from  the  Daily 
Oklahoman  and  Times  was  named 
treasurer,  and  George  Owen  of  the 
San  Jose  Mercury  News  was  named 
secretary. 

Island  ad  in  sports 
pages  of  Oregonian 

The  Oregonian  of  Portland  has 
introduced  a  second  island  position 
for  national  and  regional  advertisers. 
The  new  position  on  the  paper’s 


■  calendar 


Sports  Scoreboard  pages  made  its 
debut  recently  with  an  ad  for  Old 
Spice  deodorant. 

The  island  ad  follows  the  introduc¬ 
tion  of  similar  positioning  on  the  New 
York  Stock  Exchange  listings  in  The 
Oregonian  and  other  major  metro 
dailies. 

The  Sports  Island  ad  unit  is  stan¬ 
dard  SAU  size,  four  columns  by  10.5 
inches,  centered  at  the  top  of  the 
page,  above  the  fold  and  surrounded 
by  sports  scores  and  statistics. 

INFE  releases  two 
new  publications 

The  International  Newspaper 
Financial  Executives  has  released  a 
publication  called  “Newspaper 
Financial  Management:  An  Introduc¬ 
tion,  a  guide  to  understanding  the 
economics  of  newspapers.” 

The  72-page  book  looks  at  the  his¬ 
tory  of  newspapers  and  newspaper 
organizations,  reviews  newspaper 
revenue  sources  and  expense  clarifi¬ 
cations,  and  includes  a  listing  of  key 
ratios  often  used  by  newspaper  finan¬ 
cial  executives  in  evaluating  a  news¬ 
paper’s  performance. 

In  addition,  INFE  has  produced  a 
workbook  called  “Standard  Adver¬ 
tising  Invoice”  to  help  newspapers 
implement  the  SAL  The  24-page 
workbook  illustrates  the  approaches 
taken  by  a  number  of  INFE  members 
and  contains  examples  that  visually 
highlight  the  flexibility  and  latitude 
that  newspapers  have  in  designing 
invoices  under  the  SAI  program. 

INFE  elects  officers 

The  International  Newspaper 
Financial  Executives  recently  elected 
a  new  slate  of  officers  during  its  41st 
annual  convention  and  exposition  in 
Montreal,  Quebec. 

David  F.  Licko,  controller  with 


Reno  Newspapers  in  Nevada,  was 
chosen  president.  He  succeeds 
Barry  Peckham,  vice  president  and 
controller  at  the  Dallas  Morning 
News. 

Other  officers  elected  were:  first 
vice  president,  Ron  Pollina,  control¬ 
ler,  the  Eagle  Tribune  Publishing  Co., 
North  Andover,  Mass.;  second  vice 
president,  Catherine  Heron,  trea¬ 
surer,  Times  Publishing  Co.,  St. 
Petersburg,  Fla.;  secretary,  Donald 
Zabek,  finance  director,  Phoenix 
Newspapers  Inc.,  Ariz.;  and  trea¬ 
surer,  Scott  Leath,  controller,  Rich¬ 
mond  Newspapers,  Va. 

In  addition,  four  new  board  of 
directors  members  were  elected. 
They  are:  Robert  Long,  controller, 
the  Plain  Dealer,  Cleveland,  Ohio; 
Raymond  Koupal,  vice  president  and 
chief  financial  officer,  the  Hartford 
(Conn.)  Couranf,  Scott  Messer,  assis¬ 
tant  controller,  Dallas  Morning 
News;  and  Dianna  Williams, 
controller,  St.  Petersburg  (Fla.) 
Times. 

Dow  Jones  will  sell 
interest  in  cabie  co. 

Dow  Jones  &  Co.  Inc.  has 
announced  an  agreement  to  sell  its 
17%  interest  in  Continental  Cablevi- 
sion  Inc.  to  Amos  Hostetter,  chair¬ 
man  and  chief  executive  officer  of  the 
privately  held  cable  television  sys¬ 
tems  operator,  for  $299.8  million.  The 
transaction  is  expected  to  be  closed  in 
January  1989. 

Under  a  1981  agreement  with  Bos¬ 
ton-based  Continental,  Dow  Jones  is 
obligated  to  offer  that  company  the 
right  to  repurchase  its  shares  on  the 
same  terms  as  agreed  upon  with  Hos¬ 
tetter. 

Dow  Jones  plans  to  use  the  pro¬ 
ceeds,  expected  to  be  about  $193  mil¬ 
lion  after  taxes,  to  reduce  debt  and  for 
other  corporate  purposes. 
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CAMPUS  JOURNALISM- 


Students  protest  newspaper’s  correction 


By  M.L.  Stein 

The  campus  newspaper  at  San 
Francisco  State  University  recently 
was  invaded  by  a  group  of  black  stu¬ 
dents  protesting  the  paper’s  correc¬ 
tion  of  a  story  reporting  that  a  black 
woman  had  been  ordered  out  of  a 
dormitory  for  fighting  with  her  white 
roommate. 

Prior  to  the  march  on  the  offices  of 
the  Golden  Gater,  editor  Greg  Vistica 
said  he  had  been  warned  by  a  group 
called  the  Black  Student  Caucus 
(BSC)  to  expect  “serious  trouble.”  if 
the  correction  were  printed. 

Managing  editor  Dave  Mazurek 
said  he  was  told  by  an  unidentified 
demonstrator  that  “If  you  print  this 
[the  correction]  you’ll  get  hurt,  while 
another  warned,  “If  you  know  what’s 
good  for  you,  you  won’t  print  it.” 

Vistica  also  recalled  that  a  black 
student  friend  told  him  he  had  been 
targeted  by  BSC  members  and 
advised  him  not  to  walk  alone  on  cam¬ 
pus  at  night. 

The  protestors  reportedly  threw 
newspapers  around  the  office  and 
ordered  staff  photographers  not  to 
shoot  pictures  of  them.  Later,  about 
150  black  students  marched  through 
the  campus  distributing  “Racism 
Notices”  to  the  Department  of  Public 
Safety,  Housing  Office,  Golden  Gater 
and  university  president  Robert  Cor¬ 
rigan.  The  notice  demanded  that  “all 
racist  practices”  be  stopped  immedi¬ 
ately. 

“If  your  racist  practices  continue 
we  will  put  an  end  to  them  by  any 
means  necessary.  So  consider  your¬ 
self  warned,”  it  added. 

The  incident  carried  echoes  of 
another  confrontation  a  year  ago 
when  about  1 00  black  students  surged 
into  the  Gater  offices,  charging  the 
laboratory  newspaper  with  racist  cov¬ 
erage  of  a  campus  election  {E&P, 
Dec.  26,  1987).  The  latest  event  began 
with  an  Oct.  20  front-page  story  by 
staff  writer  Geri  Pakeman,  who  is 
black. 

According  to  her  article,  a  fracas 
between  a  French  exchange  student 
and  her  black  roommate  led  to  the 
latter  being  given  two  weeks  to  vacate 
the  dorm  and  placed  on  residence  hall 
probation,  although  no  disciplinary 
action  was  taken  against  the  white 
student. 

Pakeman  reported  the  pair  had 
slapped  each  other  during  an  argu¬ 
ment  over  the  book  Malcolm  X. 


“For  the  next  two  days  we  were 
getting  calls  from  the  Housing  Office 
saying  the  story  wasn’t  true,” 
Mazurek  told  E&P. 

“They  said  there  had  been  an  alter¬ 
cation,  but  nobody  had  been  thrown 
out  of  the  dorm.” 

On  Nov.  3,  the  twice-weekly  Gater 
ran  a  front-page  correction  story  by 
Mazurek,  which  stated  that  the  black 
student  had  never  been  threatened 
with  expulsion  and  that  both  under¬ 
graduates  had  been  placed  on  proba¬ 
tion  and  reassigned  to  new  rooms, 
according  to  Housing  Office  officials. 

Mazurek  said  he  had  asked  Pake¬ 
man  to  write  the  correction  story,  but 
received  no  response.  The  paper’s 
chief  adviser,  journalism  professor 
Vernon  Thompson,  confirmed 
Mazurek’s  statement. 


Editor  Vistica  and  Mazurek 
recalled  that  the  night  before  the  cor¬ 
rection  appeared,  about  15  black  stu¬ 
dents,  led  by  Associated  Students 
president  Sonya  Dugas  and  BSC 
chairman  Ahmad  Abdullah,  entered 
the  Gater  newsroom  in  an  effort  to 
stop  publication  of  the  newspaper. 
The  editors  were  told,  Vistica  said, 
the  correction  should  not  be  pub¬ 
lished  until  the  newspaper  staff  talked 
to  Caucus  members  in  a  scheduled 
meeting.  Pakeman  was  among  the 
demonstrators,  it  was  reported. 

The  next  day,  the  editors  related, 
black  students  again  charged  into  the 
Gater,  carrying  several  copies  of  the 
paper  taken  from  campus  newsracks, 
which  they  scattered  around  the 
newsroom. 

Vistica  asserted,  “There  was  no 
racial  motivation  in  the  correction. 
We  had  printed  an  inaccurate  story 
and  felt  it  was  our  duty  to  correct  it.” 

Neither  Pakeman  nor  Abdullah 
returned  E&P  phone  calls. 

The  San  Francisco  Examiner 
quoted  Pakeman  complaining  that  she 
had  been  subjected  to  racial  harass¬ 
ment  by  the  Gater  staff. 

“The  problem  is  they  have  a  prob¬ 
lem  with  me  and  my  politics  and  not 
whether  the  story  was  accurate,”  she 


reportedly  told  Examiner  writer  Eliz¬ 
abeth  Fernandez.  Pakeman  also  was 
quoted  as  stating  that  her  membership 
in  the  BSC  was  “irrelevant”  to  the 
controversy. 

Vistica  told  E&P  that  Pakeman  had 
not  been  harassed  at  the  paper. 

“It  comes  down  to  a  matter  of  good 
journalism,”  he  said.  “I  expect  her  to 
be  a  good  journalist  and  a  fair  journal¬ 
ist.” 

Adviser  Thompson,  a  black  former 
Washin}>ton  Post  reporter,  con¬ 
demned  the  actions  of  the  BSC  in  a 
Gater  Op-Ed  piece,  noting  that 
Mazurek’s  story  “corrects  inaccurate 
information  that  appeared  in  the  origi¬ 
nal  story.” 

“1  am  offended  by  anyone  or  any 
group  who  attempts  to  intimidate 
a  free  press  and  an  open 


classroom  .  .  .  The  values  of  a  free 
press  and  open  exchange  of  ideas  out¬ 
weigh  the  public  posturing.  Racism 
has  become  an  easy  charge  to  level,” 
Thompson  wrote.  “The  staff  of  this 
newspaper  is  working  hard  to  learn 
both  journalism  and  racial  sensitivity 
in  coverage.  This  is  not  a  time  for 
grandstanding.  What  happened  in  this 
laboratory  newsroom  tonight  was 
wrong.  The  notice  threatening  the 
student  reporters  and  editors  is  also 
wrong  ...” 

In  an  interview,  Thompson  blamed 
the  original  story  on  poor  reporting. 

“But,  remember,”  he  went  on, 
“that  these  are  journalism  students 
who  are  learning.  1  think  that  she 
[Pakeman]  learned  a  really  valuable 
lesson.” 

Thompson  also  contended  that  the 
Gater  and  the  university’s  jour¬ 
nalism  department  have  made  signifi¬ 
cant  strides  in  racial  awareness  and 
sensitivity  since  last  year’s  confronta¬ 
tion  with  black  students. 

He  pointed  out  that  40%  to  50%  of 
the  department’s  majors  are  black, 
more,  he  claimed,  than  in  any  other 
journalism  program  in  a  predomi¬ 
nantly  white  university.  Moreover,  he 
said,  six  Gater  staffers  are  minority 
(Continued  on  pafte  37) 


Managing  editor  Dave  Mazurek  said  he  was  toid  by 
an  unidentified  demonstrator  that  “if  you  print  this 
[the  correction]  you’ii  get  hurt,”  white  another  warned, 
“if  you  know  what’s  good  for  you,  you  won’t  print  it.” 


18 


EDITOR  &  PUBLISHER  for  December  17,  1988 


AMERICA’S 
FASTEST 
GROWING 
MAXm  DAILY 
NEWSmPER! 


Between  September  1987 
and  September  1988,  The  Palm 
Beach  Post’s  daily  circulation  rose 
10%  to  147,564  —  ranking  The 
Post  as  the  fastest-growing  major 
daily  newspaper  in  the  U.Sd 

Better  yet,  our  daily  circula¬ 
tion  has  increased  at  twice  the 


rate  of  population  growth  in  our 
circulation  area^  —  a  remarkable 
accomplishment  when  one  con¬ 
siders  that  this  market  includes 
Palm  Beach  County,  the  second 
fastest-growing  major  metropoli¬ 
tan  area  in  the  U.S.^ 

In  such  a  dynamic  environ¬ 


ment,  opportunity  doesn’t  wait 
for  second-best.  At  The  Palm 
Beach  Post,  our  success  is  the 
result  of  an  unwavering  dedica¬ 
tion  to  being  the  best  —  the 
best  newspaper  for  our  readers 
and  the  best  marketplace  for  our 
advertisers. 


(1)  Rankings  are  among  non-nationally  distributed  major  newspapers  with  a  combined  daily  (2)  Represents  the  combined  population  of  Palm  Beach,  Marlin,  St.  Lucie,  Indian  River, 
circulation  of  100,000  or  more  on  September  30,  1987.  SOURCE:  Audit  Bureau  of  Circulafion  Okeechobee,  Hendry  and  Glades  counfies  SOURCE;  1987  Florida  Estimafe  of  Population, 
(ABC)  FAS-FAX,  Circulafion  averages  for  six  monfhs  ended  Sepfember  30,  1987  and  February  1987,  Bureau  of  Economic  and  Business  Research,  University  of  Florida 
September  30,  1988,  subject  to  audit  (3)  SOURCE:  Bureau  of  fhe  Census,  U  S  Deparfment  of  Commerce. 


LEGAL  BRIEFS 


Judges  dismisses 
charges  against 
Barron’s  editor 

A  federal  judge  in  New  York  has 
granted  a  pretrial  dismissal  of  charges 
against  Barron’s  editor  Alan  Abelson 
that  he  violated  securities  law. 

U.S.  District  Judge  Louis  L.  Stan¬ 
ton  said  the  charges  against  Abelson 
were  baseless. 

Creative  Securities  Corp.,  a 
defunct  underwriter  of  low-priced 
stocks,  had  alleged  in  a  civil  action 
that  it  was  the  victim  of  a  conspiracy 
by  persons  who  sold  short  its  under¬ 
writings. 

Creative  alleged  Abelson  assisted 
the  conspiracy  by  giving  them  pre¬ 
publication  notice  of  Barron’s  inten¬ 
tions  to  publish  articles  about  the 
firm. 

Barron’s  published  two  articles 
about  Creative  Securities  in  1985, 
after  the  firm  had  gone  out  of  busi¬ 
ness. 

Judge  Stanton,  in  dismissing  the 
charges,  said  there  was  no  evidence 
to  support  any  of  the  claims  against 
Abelson. 

Police  officer  must 
prove  actual  malice 

A  police  officer  who  sued  the  Dan¬ 
ville  (Ill.)  Commercial-News  for  libel 
had  to  prove  that  the  newspaper  acted 
with  “actual  malice”  in  printing  an 
allegedly  erroneous  story  that  the 


officer  was  part  of  a  burglary  ring,  the 
Illinois  Supreme  Court  has  ruled. 

In  ruling  in  the  newspaper’s  favor, 
the  high  court  declined  to  reconsider 
its  1968  ruling  that  police  officers  are 
to  be  considered  public  officials  in 
libel  cases,  and  so  must  meet  a  higher 
standard  of  proof  to  win  a  claim  con¬ 
nected  with  their  official  duties. 

The  Oct.  20  decision  irose  from  a 
lawsuit  filed  by  Danville  policeman 
Michael  Reed  over  stories  published 
by  the  newspaper  in  the  wake  of  a 
1978  grand  jury  report  on  a  burglary 
ring  allegedly  involving  police  offic¬ 
ers. 

Reed  was  mentioned  twice  in  the 
grand  jury  report  as  having  been  pres¬ 
ent  at  the  scene  of  burglaries,  but  the 
references  didn’t  directly  accuse 
Reed  of  wrongdoing. 

However,  stories  published  by  the 
newspaper  listed  Reed  as  one  of  the 
police  officers  “implicated”  by  grand 
jury  testimony  or  “named  as  partici¬ 
pants  in  one  or  more  incidents.” 

Reed  sued  the  newspaper  and  two 
of  its  reporters  for  libel,  but  a  jury 
ruled  in  favor  of  the  defendants,  with 
the  jury  foreman  saying  Reed’s 
lawyer  “did  not  prove  that  the 
reporter  actually  wanted  to  malign 
Mr.  Reed.”  _ AP 

Appeals  court 
overturns  h.s. 
prior  restraint 

A  federal  appeals  court  has  over¬ 
turned  a  lower  court  ruling  that 


From  Oslo,  Norway  .  .  . 

“Blond  and  baby-faced,  more  cuddly  than  corpulent,  Carl  Hagen  is  a 
veritable  cherub  of  a  man.  But  when  he  levels  his  righteous  gaze  and 
begins  to  speak,  the  true  believers  jump  to  attention  and  shout  ‘Amen.’ 

“Hagen,  44,  is  everything  a  successful  politician  in  this  old  and 
proper  country  is  not  supposed  to  be.  Loud,  brash  and  charismatic,  he  is 
a  self-acknowledged  media  hog  who  lets  no  photo  opportunity  pass  by. 
He  says  holding  government  office  does  not  interest  him  at  the  moment; 
he  would  much  rather  be  lobbing  brickbats  from  the  outside. 

“Yet  in  little  more  than  a  year,  Hagen  has  traveled  from  the  political 
fringe  to  become  the  darling  of  as  many  as  24  percent  of  Norway’s  voters 
.  .  .  that  figure  would  put  his  Progress  Party  ahead  of  the  traditionally 
second-place  Conservatives,  and  close  behind  the  governing  Labor 
Party. 

“His  ascent  has  been  all  the  more  surprising  since  he  is  an  un¬ 
abashed  right-winger  in  a  part  of  the  West  where  socialism  has  planted 
its  deepest  roots.  Anti-immigration,  anti-taxes,  and  anti-big  govern¬ 
ment,  Hagen’s  heroes  run  from  Adam  Smith  to  Syn  Rand  and  Milton 
Friedman  ...” 

—by  Karen  DeYoung,  The  Washington  Post 

Sunday  Features  with  Matching  Art  from 

LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 

1150  15th  St.,  NW  Washington,  DC  20071  202  334-6173 


required  administrative  approval  of 
all  student-written  material  before  it 
could  be  distributed  in  a  Washington 
state  high  school. 

In  a  recent  decision,  the  U.S.  Ninth 
Circuit  Court  of  Appeals  in  San  Fran¬ 
cisco  said  the  prior  review  policy  of 
the  Renton  (Wash.)  School  District 
violated  the  First  Amendment  rights 
of  students. 

In  addition,  the  court  ordered  the 
district  to  remove  official  reprimands 
from  the  students’  files  and  enjoined 
the  district  from  further  enforcement 
of  its  review  requirement. 

The  suit  was  brought  by  five  stu¬ 
dents  and  their  parents  against  the 
principal  and  other  school  officials. 
The  U.S.  District  Court  of  Western 
Washington  had  upheld  the  defen¬ 
dants. 

The  case  goes  back  to  1983,  when 
the  Lindbergh  High  School  students 
distributed  copies  of  an  unauthorized 
newspaper  called  Bad  Astra  at  a 
school-sponsored  senior  class  bar¬ 
becue  on  school  property  without 
submitting  it  for  review  by  the  princi¬ 
pal  as  required  under  a  district  policy 
adopted  in  1977. 

Copies  also  were  placed  in  faculty 
and  staff  mailboxes  by  the  president 
of  the  PTA. 

Some  stories  in  Bad  Astra  were 
critical  of  school  administrative  poli¬ 
cies  involving  student  activities  and 
attendance.  The  paper  also  contained 
a  mock  teacher  evaluation  poll,  plus 
poetry  by  Stephen  Crane,  Edgar  Lee 
Masters  and  Langston  Hughes. 

The  principal  censured  the  students 
(Continued  on  page  37) 
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We  are  looking  for  a 


MARKETING  DIRECTOR 


for  a  strong  daily  and  Sunday  newspaper  in  the  100,000  -  175,000 
circulation  range,  located  in  one  of  the  top  100  markets  in  the  U.S. 

The  primary  job  is  to  set  and  achieve  aggressive  yet  realistic  sales 
goals  for  the  Advertising  and  Circulation  Departments, 
both  of  which  report  to  this  position. 

The  successful  candidate  will  have  proven  his  or  her  ability  to; 

•  lead  the  Advertising  and  Circulation  sales  staffs  in  meeting 
revenue  and  market  penetration  objectives, 

while  rewarding  them  accordingly. 

•  promote  the  newspaper  as  an  effective  ad  medium  and  as  a 
consumer  product  to  buy  and  read;  the  Promotion 
Department  will  help  in  this. 

•  target  those  competitive  media  which  are  vulnerable,  and 
convert  those  ad  dollars  to  newspapers. 

•  use  people  skills  in  working  with  the  staffs,  and  in  developing 
a  close  working  relationship  with  the  local  advertising 
community  and  the  National  Sales  Rep  Firm. 

•  generate  effective  sales  tools  and  train  both  staffs  in  their  use. 

•  establish  budgets  and  stay  within  them. 


A  key  working  member  of  the  management  team  in  planning  the  growth 
and  profits  of  the  newspaper,  this  person  will  be  expected  to 
hit  the  ground  running,  and  to  produce. 

He  or  she  will  be  compensated  accordingly,  and  will  have 
an  attractive  fringe  benefits  package. 


All  correspondence  will  be  treated  in  confidence. 
Send  performance  history  to  our  search  firm: 
P.O.  Box  504,  Southport,  CT  06490 


Single-copy  sales 

An  important  part  of  newspapers’  future 


By  Debra  Gersh 

Single-copy  street  sales  are  an 
important  part  of  newspapers'  future 
anil  their  marketing  value  should  be 
supported,  according  to  Albert  E. 
Goliin,  vice  president/associate  direc¬ 
tor  of  research  at  the  Newspaper 
Advertising  Bureau. 

Goliin,  addressing  the  fall  confer¬ 
ence  of  the  Newspaper  Research 
Council  in  Cincinnati,  outlined  some 
key  trends  in  single-copy  buying  and 
highlighted  two  NAB  studies.  The  full 
report  on  this  research,  including 
some  updated  numbers,  is  avail¬ 
able  in  the  Bureau’s  “NAB  Research 
Note  #21.” 

The  first  trend,  he  said,  is  that 
“daily  circulation  has  stayed  at  the 
same  level  for  almost  two  decades, 
despite  the  steady  growth  in  adult 
population  and  the  explosive  in- 
crease  in  the  number  of 
households  .  .  .  With  home  deliveiy 
accounting  for  a  declining  share  of  a 
static  number  of  newspapers  being 
sold,  this  is  the  first  key  to  the  grow¬ 
ing  importance  of  single-copy  buying 
in  the  overall  circulation  picture.” 

Next,  Goliin  said,  “Sunday  circula¬ 
tion  has  grown  steadily  over  the  same 
period.  Although  the  Sunday  paper 
has  not  kept  up  with  the  baby-boom- 
driven  growth  in  population  and 
households  ...  it  has  stayed  closer 
to  the  demographic  trend  than  the 
daily  paper  has. 

“In  fact,  if  the  national  dailies  are 
excluded  from  consideration,  Sunday 
now  outsells  local  weekday  papers  in 
the  aggregate  .  .  .  Sunday  outsells 


weekday  editions  on  a  statewide  basis 
in  23  states,  and  among  the  68  news- 
papers  in  the  top  25  MSAs 
[metropolitan  statistical  areas],  the 
Sunday  editions  now  outsell  week¬ 
days  by  an  average  of  10  percentage 
points,  and  single-copy  buying  can 
take  credit  for  a  large  part  of  the  Sun¬ 
day  success  story,”  he  continued. 

“Third,  there  has  been  a  decided 
fall-off  in  reading  regularity,”  he  said. 
“Our  older  readers  read  less  often  on 
a  weekly  basis,  thus  reducing  their 
level  of  subscription  sales,  and  our 
younger  readers  are  not  developing 
the  levels  of  reading  loyalty  that  ear¬ 
lier  cohorts  of  adults  did. 


formation,  street  sales  via  stores, 
racks,  and  vending  machines  are  sup¬ 
plementing  home  delivery  in  older 
neighborhoods  and  taking  its  place  in 
areas  where  home  delivery  is  unreli¬ 
able  or  too  costly.” 

Goliin  said  that  these  factors  have 
“enhanced  the  status  of  single-copy 
sales  in  newspapers’  circulation  poli¬ 
cies.  But  there  remains  a  reluctance 
on  the  part  of  many  advertisers  to 
grant  equal  status  to  this  growing  slice 
of  overall  circulation  sales,  because 
of  beliefs  that  single-copy  buyers  are 
not  as  desirable  as  customers,  or  that 
the  newspaper  isn’t  available  to  be 
used  as  a  shopping  aid  by  consumers. 


Since  1982,  there  has  been  a  shift  among  readers 
away  from  combined  subscriptions  toward  either 
weekday-only  or  Sunday-only  home  delivery,  he 
continued. 


“The  result  in  both  cases  is  that,  for 
many,  single-copy  buying  has 
become  a  convenient  alternative  to 
subscriptions  as  a  means  of  getting 
the  newspaper. 

“Finally,  the  ‘little  merchant’  sys¬ 
tem  is  eroding,  being  replaced  by 
adult  carriers  either  as  employees  or 
as  agents,”  Goliin  noted.  “Com¬ 
puterization  has  permitted  zoning, 
pay  by  mail,  and  pay  in  advance  as 
elements  of  the  more  impersonal  dis¬ 
tribution  system  that  is  replacing 
youth  carriers.  As  part  of  this  trans- 


What 

happened  to 
ADI’S  1-10? 


see  Cover  3 . . 


or  that  street  sales  substantially  dupli¬ 
cate  subscription  sales. 

“As  one  byproduct,  when  inserts 
are  in  short  supply,  single  copies  typi¬ 
cally  get  skipped  over,  partly  for  fear 
of  coupon  misredemption. 

“If  single-copy  sales  is  a  growth 
trend,  as  it  is,  but  fails  to  gain  adver¬ 
tiser  support  because  of  beliefs  such 
as  these,  then  it  is  necessary  to 
counter  them  with  facts  based  on 
research,”  Goliin  noted. 

He  cited  information  collected  one 
year  ago  for  the  NAB’s  national  read¬ 
ership  study  that  found  among  2,(K)() 
adults  interviewed  by  Response  Anal¬ 
ysis,  “just  under  half  get  home  deliv¬ 
ery  of  a  weekday  paper  and  slightly 
fewer  of  a  Sunday  edition.  By  way  of 
contrast,  25%  buy  a  single  copy  some¬ 
time  during  the  week,  and  35%  on 
Sunday.”  A  reason  for  the  disparity 
in  weekday  and  Sunday  numbers  is 
that  only  820  of  the  daily  newspapers 
publish  Sunday  editions. 

“In  all,  45%  of  adults  buy  single 
copies  at  one  time  or  another,  daily  or 
Sunday.” 

Since  1 982,  there  has  been  a  shift 
among  readers  away  from  combined 
subscriptions  toward  either  weekday- 
only  or  Sunday-only  home  delivery, 
he  continued. 
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“Yesterday  readers  continue  to  get 
the  daily  mainly  by  subscription,  but 
almost  one-fifth  were  single-copy 
buyers,”  Gollin  explained. 

“The  newsstand  is  still  a  key  distri¬ 
bution  point  for  8%,  though  stores 
and  racks  are  visited  by  5%  of  yester¬ 
day  readers.  The  incidence  of  single¬ 
copy  buying  is  much  greater  on  Sun¬ 
days;  twice  as  many  adults  buy  only 
on  Sunday  as  buy  only  on  a 
weekday  —  19%  versus  9%.” 

Further,  the  study  found  that 
“single-copy  buying  is  more  com¬ 
mon,  both  weekdays  and  Sunday, 
among  those  with  access  to  the  larger- 
circulating  newspapers,”  Gollin  said. 

“Just  over  two-fifths  of  all  week¬ 
day  single-copy  buyers  —  1 1%  of  all 
adults  —  buy  on  three  or  more  days, 
Monday-Saturday.  And  when  they 
buy  a  copy,  the  vast  majority  ‘almost 
always’  bring  it  home.  This  is  one 
strong  counter  to  the  belief  that 
street-sold  copies  never  make  it 
home,”  he  said. 

The  Bureau  commissioned  another 
study,  this  one  carried  out  in  five 
major  metropolitan  cities  by  MORI 
last  spring  and  a  sixth  city  by  the 
research  department  of  one  of  its 
main  newspapers  using  the  NAB 
design. 

According  to  Gollin,  “The  results 


of  both  studies  yield  a  similar  profile 
of  single-copy  buyers.  Half  are  men, 
two-fifths  or  better  are  under  age  35, 
four-fifths  are  white,  one  in  four  is 
single,  and  two-fifths  are  renters. 

“The  key  differences  between  the 
two  studies’  profiles  are  in  education 
and  income.  The  six-city  study  shows 
a  much  more  upscale  tilt  —  not  only 
because  of  its  use  of  telephone  inter¬ 
views  but  also  because  the  telephone 
sampling  area  for  each  of  the  six 
major  metros  was  the  MSA  as  a 
whole,  which  netted  more  upscale 
respondents  than  a  big-city,  home- 
county  sample  or  an  intercept  study 
would  have.  But  in  either  case,  com¬ 
pared  with  the  U.S.  adult  population, 
single-copy  buyers  clearly  don’t  fit 
the  stereotypes  held  by  many.” 

Gollin  also  noted  that  “buying  in 
these  six  cities  is  heavier  on  Sundays 
than  on  weekdays,  though  a  plurality 
buys  on  both  weekdays  and  Sundays. 
And  while  the  lion’s  share  of  their 
purchases  is  captured  by  one  of  the 
two  main  papers  in  each  of  the  six 
markets  —  all  of  which  contain  sev¬ 
eral  vigorously  competing  dailies  — 
1 2%  bought  a  national  newspaper  and 
17%  bought  some  other  daily  or  Sun¬ 
day  edition  during  the  preceding 
week.” 

In  the  six  markets,  “nine  out  of  10, 


91%,  single-copy  buyers  said  the  spe¬ 
cific  paper  they  had  bought  that  way 
was  available  via  the  subscription 
route.  In  fact,  28%  were  living  in 
homes  with  a  subscription  to  a  daily 
or  Sunday  newspaper  —  but  usually 
it  was  to  some  other  paper.  So  dupli¬ 
cation  is  pretty  minimal. 

“Why  then  didn’t  they  subscribe  to 
that  newspaper?  The  answer  is  clear: 
they  prefer  to  buy  copies  when  they 
like  and  they  find  it  convenient  to  do 
so.  A  substantial  minority  had 
become  disenchanted  with  home 
delivery  in  the  past,  and  a  smaller 
proportion  gave  the  familiar  ‘no  time 
to  read’  as  a  reason,”  Gollin  reported. 

He  told  the  group  that  they  “must 
accept  single-copy  buying  as  a  lively 
alternative  to  home  delivery  for  the 
future.  Among  nonsubscribers,  over 
three-quarters,  77%,  had  subscribed 
in  the  past,  but  only  14%  said  they 
were  ‘very  likely’  or  ‘somewhat 
likely’  to  do  so  in  the  near  future.” 

Looking  at  weekday  street  sales, 
the  study  found  that  “Wednesday  is 
well  above  average,  and  Saturday 
below  average,  but  otherwise  there  is 
little  variation,”  he  said,  adding  that 
prime  motivators  for  which  day  to 
buy  included  “News,  especially 
sports,  on  Mondays;  features,  such  as 
( Continued  on  paf>e  29} 
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Reaching  readers  in  a  siow-growth  environment 


By  Debra  Gersh 

After  conducting  a  survey  of  news¬ 
paper  executives,  it  was  discovered 
that  many  of  them  were  “extremely 
bullish”  about  the  future,  but  more 
because  of  internal  business  develop¬ 
ments  and  technology  than  external 
forces  in  the  marketplace,  said  John 
Bartolomeo,  executive  vice  presi¬ 
dent,  Clark,  Matire  and  Bartolomeo. 

Bartolomeo,  part  of  a  panel 
addressing  the  fall  conference  of  the 
Newspaper  Research  Council  in  Cin¬ 
cinnati,  outlined  some  of  those  basic 
market  forces  overlooked  by  the 
executives  and  detailed  their  impact 
on  newspapers. 

He  identified  six  major  trends  as: 
the  growth  of  a  newspaper-adverse 
population;  constraints  on  leisure 
time;  increasing  geo-mobility  and  dis¬ 
persion  of  the  population;  a  leveling 
off  of  affluence  and  education; 
changes  in  the  role  of  women  and  the 
family;  and  an  aging  of  the  popula¬ 


tion. 

Although  as  it  ages,  the  “baby 
boom”  generation  has  been  coming  to 
newspapers,  it  has  not  been  in  large 
enough  numbers,  Bartolomeo  said. 
The  younger  “baby  bust”  generation 


tinue  to  improve  production  with 
such  things  as  better  graphics  and 
make  circulation  service  improve¬ 
ments,  but  they  also  will  be  conduct¬ 
ing  a  number  of  experiments  with 
pricing  to  pull  in  these  potential  read- 


As  the  population  ages,  there  is  more  “at 
homeness,”  Bartolomeo  pointed  out,  calling  for  more 
entertainment  advertising  and  more  services  such  as 
television  suppiements. 


has  not  only  been  raised  on  television, 
but  it  has  also  grown  up  with 
advanced  technologies  such  as  com¬ 
puters,  and  it  has  a  lower  level  of 
literacy,  making  it  an  even  more  diffi¬ 
cult  generation  for  newspapers  to 
reach. 

Bartolomeo  predicted  that  in  the 
future,  to  reach  these  younger  read¬ 
ers,  newspapers  will  not  only  con¬ 


A  second  component  of  the  news- 
paper-adverse  population  comes 
from  the  wave  of  recent  immigrants, 
notably  Hispanics  and  Asians,  he 
continued,  noting  that  the  Hispanics 
are  a  much  tougher  potential  audience 
than  the  Asian  immigrants. 

The  second  trend,  a  contraction  of 
leisure  time,  comes  if  only  because 
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two  working  people  in  a  household 
leaves  little  leisure  time.  In  addition, 
Bartolomeo  noted,  there  is  more  com¬ 
petition  for  that  time  from  VCRs, 
cable  television,  specialty  magazines 
and  the  like. 

“In  order  for  newspapers  to  be  read 
they  must  be  quick  and  easy  to  use,” 
using  indexes,  graphics,  and 
improved  Sunday  product  (when  peo¬ 
ple  have  the  time  to  read),  Bartolo¬ 
meo  said,  adding  that  this,  too,  may 
lead  to  more  experimenting  with 
pricing. 

A  third  trend,  the  increased  geo¬ 
mobility  and  dispersion,  creates  a 
problem  for  newspapers  because 
newcomers  to  a  community  are  less 
likely  to  read  the  newspaper  there,  he 
noted. 

One  of  the  challenges  of  this  move¬ 
ment  will  be  faced  by  suburban 
papers  —  particularly  in  the  defini¬ 
tion  of  local  news  —  as  people 
increasingly  move  away  from  the  big 
cities  and  suburbs  begin  to  spawn 
suburbs. 

As  the  level  of  affluence  begins  to 
level  off,  the  economy  is  fueled  less 
by  consumption  than  by  other  fac¬ 
tors,  Bartolomeo  continued.  For 
newspapers,  this  means  readers  will 
want  more  emphasis  on  business 
news  and  it  will  mean  that  new'spa- 


pers  will  have  a  tougher  time  getting  a 
share  of  advertising  dollars. 

On  the  education  side,  while  there 
has  been  growing  illiteracy,  there  has 
also  been  a  rebirth  of  interest  in  higher 
education  —  the  baby  boomers  now 
have  children  in  college.  Newspapers 
thus  run  the  risk  of  becoming  elite 
publications  catering  to  the  upper  and 
middle  classes,  he  said. 

Newspapers  have  responded  well 
to  the  fifth  trend,  changes  in  the  role 
of  women  and  the  family,  with 
improved  delivery  and  editorial  con¬ 
tent,  moving  away  from  the  women’s 
pages  and  lifestyle  features,  Bartolo¬ 
meo  said,  adding  that  the  changes 
from  this  trend  have  had  less  impact 
than  the  others  on  newspapers. 

The  aging  population,  trend  six,  has 
created  a  benign  force  for  newspa¬ 
pers.  Older  readers  tend  to  have  a 
long-lasting  relationship  with  the 
newspaper  and  they  are  more  likely  to 
read  and  subscribe  to  it.  They  also  are 
more  settled  in,  moving  less. 

As  the  population  ages,  there  is 
more  “at  homeness,”  Bartolomeo 
pointed  out,  calling  for  more  enter¬ 
tainment  advertising  and  more  ser¬ 
vices  such  as  television  supplements. 
Further,  the  interests  of  the  elderly 
tend  to  focus  more  on  health,  per¬ 
sonal  finance  and  family  topics. 


As  another  panelist,  Anthony  M. 
Casale,  president  of  Media  and  Opin¬ 
ion  Research,  noted  it  is  vital  to  start 
tracking  the  trends  of  tomorrow. 

“The  problem  is  not  finding  people 
to  like  the  newspaper  but  to  produce  a 
newspaper  people  like,”  Casale 
said. 

Lack  of  time  is  the  number-one  rea¬ 
son  not  to  read  a  newspaper  and  it  is 
likely  to  remain  so,  he  continued. 
People  feel  overwhelmed  —  six  out 
of  10  said  they  do  not  have  the  time  to 
do  what  they  want  —  especially 
young  adults,  those  in  two-income 
households,  and  women,  the  very 
groups  newspapers  need  to  attract. 

These  people  are  saying  that  the 
newspaper  is  not  important  enough 
for  them  to  make  time  for  it,  he 
pointed  out,  adding  that  newspapers 
have  to  change  this.  Newspapers 
have  to  create  a  product,  and  an 
image,  that  is  useful  to  readers. 

The  growing  mobility  of  the  popula¬ 
tion  should  continue,  creating  more 
readers  with  fewer  ties  to  a  city  and 
who  are  not  as  familiar  with  the  local 
newspaper. 

Women’s  changing  role  in  the  com¬ 
munity  is  one  of  the  greatest  forces 
driving  the  nation  into  the  1990s, 
Casale  continued,  adding  that  women 
( Continued  on  page  29) 
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NEWSPEOPLE  IN  THE  NEWS 


Jonathan  Z.  Larsen  has  been 
appointed  editor-in-chief  of  the 
weekly  Villaf^e  Voice  in  New  York 
City  effective  Jan.  3. 

Appointment  of  the  former  Time 
and  Life  magazine  writer  and  editor 
was  announced  by  David  Schneider- 
MAN,  publisher  of  the  Voice  and  presi- 
dent  of  Stern  Publications,  the 
paper’s  parent  company.  Larsen  suc¬ 
ceeds  Martin  Gottlieb,  who 
recently  resigned  in  a  disagreement 
with  Schneiderman. 

Larsen  began  his  career  at  Time  as 
a  contributing  editor  and  was  a  corre¬ 
spondent  in  Chicago  and  Los  Angeles 
and  bureau  chief  in  Saigon  (1970-71) 
and  then  a  writer  in  the  Nation  sec¬ 
tion.  In  1974-79,  he  served  as  editor  of 
New  Times  magazine  and  in  1980 
went  back  to  his  alma  mater.  Harvard 
University,  as  a  Nieman  Fellow. 

After  returning  to  Life  magazine  for 
a  two-year  stint  as  news  editor  and 
senior  editor,  he  has  been  writing  arti¬ 
cles  for  various  publications,  includ¬ 
ing  inc..  New  York.  He  is 

married  to  Jane  Amsterdam,  now 
editor  of  the  New  York  Post  and  a 
former  editor  of  Manhattan,  inc. 

He  serves  on  the  board  of  The 
Larsen  Foundation  founded  by  his 
late  father,  Roy  Larsen,  who  was 
president  of  Time  Inc.  and  publisher 
of  Life. 

JK  *  !): 

James  Hopson,  publisher  of  Harte- 
Hanks  Newspapers’  Middlesex 
News,  Framingham,  Mass.,  for  the 
past  six  years,  is  returning  to  his 
native  Missouri  to  teach  at  the  Uni¬ 
versity  of  Missouri  School  of  Jour¬ 
nalism. 

Harte-Hanks  has  temporarily 
assigned  James  Lonergan,  a  corpo¬ 
rate  vice  president  and  publisher  of 
the  Wichita  Falls  (Texas)  Record- 
News  and  Times  to  handle  Hopson’s 
responsibilities. 


Marc  Meltzer,  who  has  covered 
the  banking  industry  in  Philadelphia 
and  nationally  for  the  past  four  years, 
is  now  deputy  business  editor  of  the 
Philadelphia  Daily  News. 

He  succeeds  Bob  Eisberg,  who 
became  deputy  features  editor  of  the 
paper.  Before  joining  the  Daily  News, 
Meltzer  was  with  the  Memphis  Com¬ 
mercial  Appeal  and  the  Decatur  (111.) 
Herald  &  Review. 

*  *  * 

Gerald  M.  Boyd,  a  correspondent 
in  the  Washington  bureau  of  the  New 
York  Times,  has  been  appointed  as  a 
special  assistant  to  the  managing  edi¬ 
tor. 

Boyd,  who  served  as  a  White 
House  correspondent  for  the  St. 
Louis  Post-Dispatch  before  joining 
the  Times  in  November  1983,  is  to 
begin  his  new  editing  tours  in 
Washington  next  spring  or  early  sum¬ 
mer  and  then  shift  to  New  York  in  the 
fall.  A  graduate  of  the  University  of 
Missouri,  Boyd  spent  a  year  at  Har¬ 
vard  University  as  a  Nieman  Fellow, 
studying  government  and  urban 
affairs. 

^  ^ 

Steve  Russell  has  moved  up  from 
district  manager  to  circulation  direc¬ 
tor  of  the  Neiv  Albany  (Ind.)  Tribune, 
a  subsidiary  of  Thomson  Newspapers 
Inc.  He  replaced  Greg  Melton,  who 
became  circulation  consultant  with 
the  parent  company’s  central  division 
in  Des  Plaines,  111. 

*  *  * 

David  M.  Hitch  recently  was 
appointed  editorial  cartoonist  for  the 
Worcester  (Mass.)  Telegram. 

A  free-lance  editorial  cartoonist  for 
the  Papillion  Times  in  Omaha  since 
1985,  he  previously  was  a  free-lance 
editorial  cartoonist  for  the  Omaha 
World-Herald  for  two  years  after 
drawing  editorial  cartoons  for  the 
University  of  Nebraska,  Omaha's 
Gateway. 
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William  M.  Donnellon,  execu¬ 
tive  editor  of  the  Morristown  (N.J.) 
Daily  Record  the  past  four  years,  has 
been  promoted  to  editor  and  Linda 
Grist  Cunningham  has  been  named 
executive  editor. 

Donnellon  is  responsible  for  edito¬ 
rial  positions  of  the  paper  and  over¬ 
sees  editorial  and  op-ed  pages.  He 
heads  the  editorial  board  and  has 
responsibility  for  long-range  plan¬ 
ning. 

Cunningham,  former  executive  edi¬ 
tor  and  vice  president  of  news  at  the 
Trenton  Times,  returns  to  the  Daily 
Record  where  she  was  assistant  man¬ 
aging  editor  from  1977  to  1981  and 
now  is  responsible  for  newsroom 
operations. 

Cunningham  chairs  the  New  Jersey 
Press  Association’s  news/editorial 
committee  and  Donnellon  is  a  com¬ 
mittee  member. 


Jim  Ewing,  a  member  of  the  Nash¬ 
ville  Banner  editorial  page  staff  and 
the  book  editor,  retired  on  Nov.  21, 
after  15  years  with  the  newspaper. 

As  a  result  of  Ewing’s  retirement, 
Ed  Cromer,  senior  political  editor, 
moves  from  Capitol  Hill  coverage  to  a 
member  of  the  Forum  staff.  He  will 
write  editorials,  continue  his  Forum 
political  column  and  participate  in 
planning  and  editing  the  pages. 

Sue  McClure,  a  member  of  the 
Forum  staff,  assumes  the  additional 
duty  of  editing  the  book  page  and 
continues  as  editor  of  letters  from 
readers  and  as  an  editorial  writer. 


Irwin  L.  Frank,  business  news 
editor  and  columnist  at  the  Dallas 
Times-Herald  and  a  former  Asso¬ 
ciated  Press  executive,  assumed  the 
role  of  publisher  of  The  Californian,  a 
weekly  published  in  Temecula,  on 
Nov.  21. 

He  succeeded  G.L.  (Don)  Taylor, 
who  will  continue  as  publisher  of  The 
Californian’s  sister  weekly.  The 
Enterprise  in  Fallbrook. 

Frank,  61 ,  joined  the  Times-Herald 
in  1979  after  a  23-year  career  with  the 
Associated  Press,  during  which  he 
held  reporting,  editing  and  executive 
positions.  He  purchased  a  home  in 
Rancho  California  several  years  ago, 
planning  to  return  to  the  area. 

*  *  * 

Carol  Ragan,  formerly  research 
manager  of  the  Long  Beach  (Calif.) 
Press-Telegram,  has  been  named 
assistant  promotion/market  research 
director  for  the  Bridgewater  (N.J.) 
Courier-News. 
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Kenneth  L.  Burenga,  a  senior 
vice  president  of  Dow  Jones  &  Com¬ 
pany  Inc.  and  chief  financial  and 
administrative  officer,  becomes  gen¬ 
eral  manager  of  the  company  and  of 
its  flagship  newspaper,  the  Wall 
Street  Journal  effective  Jan.  1. 

Kevin  J.  Roche,  vice  president/ 
finance,  will  succeed  Burenga  as  chief 
financial  officer  and  Frank  C.  Breese 
III  becomes  the  chief  administrative 
officer. 

Breeze,  a  corporate  vice  president, 
has  headed  Dow  Jones’  Operating 
Services  Group  the  past  nine  years.  In 
a  streamlining  move,  most  parts  of  the 
group  will  be  assigned  to  the  Wall 
Street  Journal  under  publisher  Peter 
R.  Kann  and  Burenga,  and  the 
remainder  to  the  Information  Ser¬ 
vices  Group  or  corporate  administra¬ 
tion.  Breeze  continues  on  the  board  of 
Ottaway  Newspapers,  the  company’s 
community  newspapers  subsidiary, 
and  reports  to  Ray  Shaw,  Dow  Jones’ 
president. 

F.  Thomas  Kull  and  Charles  F. 
Russell  become  vice  presidents  of 
the  Journal  on  Jan.  1  and  will  direct 
printing,  computer,  communications 
and  other  activites  that  formerly 
served  the  Journal  as  part  of  the  oper¬ 
ating  services. 

Burenga  will  assist  Kann  with  the 
various  sales,  distribution,  produc¬ 
tion,  other  business,  and  technical 
departments.  News  and  editorial 
departments  will  report  separately  to 
Kann. 

^ 

John  G.  Doherty,  publisher  of  the 
Owen  Sound  (Ont.)  Sun  Times  since 
1983,  has  been  elected  to  a  two-year 
term  as  the  daily  newspaper  publisher 
member  of  the  Ontario  Press  Council. 
He  succeeds  Russell  Mills, 
publisher  of  the  Ottawa  Citizen,  as  of 
Jan.  I. 


Geneva  Overholser  has  been 
named  editor  of  the  Des  Moines 
Register,  replacing  James  P.  Gan¬ 
non,  who  became  the  Washington 
bureau  chief  and  national  affairs  col¬ 
umnist  for  the  Detroit  News. 

David  Westphal,  formerly  deputy 
managing  editor  of  the  Register,  is 
now  managing  editor,  replacing 
Arnold  Garson,  who  moved  to  edi¬ 
tor  of  the  San  Bernardino  Sun. 
Westphal  has  served  in  the  Register’s 
Washington  bureau  as  assistant  man¬ 
aging  editor  and  as  sports  editor, 
assistant  managing  editor  and  proj¬ 
ects  reporter  in  Des  Moines. 

Most  recently  Overholser  was  a 
member  of  the  editorial  board  of  the 
New  York  Times.  She  returns  to  Iowa 
after  a  three-year  absence.  When  she 
left  to  become  a  Nieman  Fellow  at 
Harvard  University  in  1985,  she  was 
deputy  editorial  page  editor. 

The  past  two  years,  Oberholser 
wrote  editorials  on  foreign  affairs  and 
national  security  issues  for  the  Times. 
A  Wellesley  College  graduate,  she 
also  holds  a  master’s  degree  from  the 
Medill  School  of  Journalism  at  North¬ 
western  University. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

Judith  Becker  Thomas  has  been 
named  vice  president  for  human 
resources  at  the  Minneapolis  Star  Tri¬ 
bune  and  Cowles  Media,  with  respon¬ 
sibility  for  labor  relations  and  person¬ 
nel  functions  at  the  newspaper  and 
the  corporation. 

Thomas  was  human  resources  vice 
president  at  Haworth  Inc.,  Holland, 
Mich,  for  four  years  and  prior  to  that 
spent  18  years  with  General  Electric 
Railcar  Corporation.  There  she 
served  in  a  number  of  positions 
including  vice  president  for  personnel 
and  industrial  relations.  She  holds  a 
bachelor’s  degree  from  Roosevelt 
University,  Chicago,  and  an  MBA 
from  Northwestern  University. 

*  *  * 

Stephen  Drucker  has  Joined  the 
New  York  Times  as  assistant  to  the 
editor  of  the  Home  section,  moving 
from  senior  features  editor  of  Vogue 
magazine.  A  native  New  Yorker, 
Drucker  studied  historic  preservation 
at  Columbia  University  and  was  grad¬ 
uated  from  Vassar  College  in  1974  as  a 
member  of  the  first  coeducational 
class. 

«  4c  4e 

David  Karvelas,  chief  of  the  Bur¬ 
lington  (Vt.)  Free  Press  Statehouse 
bureau  in  Montpelier,  has  been 
named  administrative  assistant  to 
Vermont  Congressman-elect  Peter 
Smith. 

Karvelas  Joined  the  Gannett  paper 
in  1979  and  moved  to  the  Associated 
Press  two  years  later,  reporting  in 
Vermont  and  New  Jersey.  He 
returned  to  Burlington  in  1985  in  his 
present  position. 

He  is  married  to  Deborah  Sline, 
chief  of  the  Vermont  Press  Bureau, 
Montpelier,  which  serves  the  Barre- 
Montpelier  Times-Argus  and  Rutland 
Herald.  She  plans  to  continue  her 
Montpelier  responsibilities. 
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Robert  Sackett  Bates,  78,  retired 
editor  and  co-publisher  of  the  Mead- 
ville  (Pa.)  Tribune,  died  Nov.  25. 

He  joined  the  staff  of  the  newspa¬ 
per  which  was  owned  by  his  father, 
Walter,  after  graduating  from  Alle¬ 
gheny  College.  Bates  moved  up  to 
editor  and  co-publisher  with  his 
brother,  Edward,  after  the  death  of 
their  father.  The  Tribune  was  sold  to 
Thomson  Newspapers  in  1973. 

*  *  * 

Robert  Douglas  Bright  Sr.,  86,  a 
former  art  critic  and  reporter  for  the 
Baltimore  San  and  longtime  author 
and  illustrator  of  children's  books, 
died  of  cancer  Nov.  21  at  his  home  in 
San  Francisco. 

*  *  * 

John  Canning,  56,  managing  editor 
of  the  New  York  Post,  died  Dec.  1 1  in 
his  hotel  room  in  Ixtapa,  Mexico, 
where  he  was  vacationing  with  his 
wife.  One  of  the  paper’s  two  manag¬ 
ing  editors,  he  was  in  charge  of  the 
front  page. 

Canning  died  of  complications  from 
a  bleeding  ulcer  after  suffering  a  heart 
attack  in  his  hotel  room,  according  to 
Eric  Fettmann,  assistant  city  editor  of 
the  Post. 

Canning  began  his  journalism 
career  in  New  Zealand  and  moved  to 
Australia  in  1955,  working  for  the 
Sydney  Sun  before  joining  Rupert 
Murdoch’s  Sydney  Daily  Mirror  in 
the  ’60s.  He  was  editor  of  the  Daily 
Mirror  in  1978  when  he  was  sent  to 
New  York  temporarily  to  work  on 
The  Star,  Murdoch’s  supermarket 
tabloid. 

He  became  managing  editor  of  The 
Star  and  then  was  named  to  the  same 
position  at  the  Post  in  1980. 

*  *  * 

Maurice  Castle  Jr. ,  70,  city  editor 
of  the  Mobile  (Ala.)  Press  Register 
from  1956  until  he  was  appointed 
clerk  of  the  Mobile  County  Circuit 


Court  in  1978,  died  Dec.  1.  He  had  a 
history  of  heart  problems  and  was  to 
retire  as  clerk  in  January. 

He  began  at  the  newspaper  in  1937 
as  a  copy  clerk  and  the  next  year 
became  a  reporter.  After  serving  in 
the  Army  Air  Force  during  World 
War  11  and  then  working  at  Brookley 
Air  Force  Base,  he  returned  to  the 
newspaper  in  1947  as  a  reporter  cov¬ 
ering  the  courts. 

*  *  * 

Oscar  W.  Cooley,  87,  a  retired 
Ohio  Northern  University  economics 
professor  and  columnist  for  29  Free¬ 
dom  Newspapers,  died  Nov.  25. 

He  wrote  his  twice-weekly  column 
from  I960  until  1986  when  failing 
health  forced  him  to  retire. 

*  !(!  * 

Walter  Fitzmaurice,  85,  who 
joined  Newsweek  magazine  in  1941  as 
a  White  House  correspondent  and 
was  assistant  chief  of  the  Washington 
bureau  when  he  resigned  in  1 95 1 ,  died 
Nov.  29  after  a  long  illness. 

He  began  as  a  Milwaukee  Sentinel 
reporter  and  also  worked  for  the 
Madison  (Wis.)  Capital  Times,  the 
Chicago  Journal,  the  Chicago  Tri¬ 
bune  and  International  News  Service 
in  Washington. 

Fitzmaurice  was  a  government 
information  officer  for  the  Atomic 
Energy  Commission  and  the  U.S. 
Small  Business  Administration  until 
he  retired  in  1969. 

S|C  ^  4c 

Stanley  B.  Hancock,  80,  who  was 
circulation  manager  of  the  Long 
Island  Press  and  vice  president/gen¬ 
eral  manager  of  Poliak’s  East,  a  news¬ 
paper  promotional  company,  died 
Nov.  14  at  his  Shelburne,  Vt.,  home 
after  a  prolonged  illness. 

He  traveled  across  the  country, 
providing  consultation  and  career 
advancement  seminars  for  circulation 
managers.  He  was  founder  of  the  Cir¬ 
culation  Research  Group,  and  edited 
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see  Cover  3  .. . 


its  newsletter  until  a  month  before  his 
death. 

4c  4c  4! 

Stanton  W.  Mead,  88,  a  member 
of  the  family  that  helped  found  Con¬ 
solidated  Papers  Inc.,  and  former 
company  president,  died  Nov.  1 1  of  a 
brain  tumor. 

He  was  president  in  1 950-66  and  at 
the  time  of  his  death  was  a  board 
member  and  president  of  Mead 
Realty  Corp.,  a  subsidiary. 

4c  4c  4c 

Michael  Mok,  58,  an  award-win¬ 
ning  newspaper  and  magazine  writer, 
died  of  a  heart  attack  in  the  Veteran’s 
Administration  Hospital  in  New  York 
City  on  Nov.  18. 

Mok  spent  seven  years  in  the  Ma¬ 
rines,  served  in  Korea,  and  received 
five  battle  stars  and  the  Purple  Heart. 

After  he  was  discharged  as  a 
sergeant,  he  worked  in  New  York 
City  for  the  World-Telegram  &  Sun, 
the  Post  and  the  Daily  News  and  sub¬ 
sequently  wrote  for  Life  magazine 
and  later  Publisher’s  Weekly  and  The 
Star.  He  had  assignments  covering 
the  fighting  in  Biafra,  Israel’s  Six-Day 
War  and  Vietnam. 

4c  4c  4c 

F.  Newton  Miller,  81,  weekly 
columnist  for  the  West  County  News 
in  Shelburne  Falls,  Mass.,  died  Nov. 
26. 

4c  4c  4c 

Burdett  Stoddard,  57,  a  former 
managing  editor  of  the  Detroit  News, 
died  of  kidney  cancer  Nov.  28. 

He  joined  the  News  in  1956  as  a 
reporter  from  the  Oakland  Press  in 
Pontiac,  Mich.  After  stints  as  state 
editor,  metropolitan  editor  and  assis¬ 
tant  managing  editor  he  became  man¬ 
aging  editor  in  1975. 

In  three  years  he  moved  to  editor  of 
the  Naples  (Fla.)  Daily  News  but 
returned  to  Michigan  in  1980  as  man¬ 
aging  editor  of  the  Royal  Oak  Daily 
Tribune.  In  1984,  Stoddard  joined 
Ward’s  Communications  Inc.  as  asso¬ 
ciate  editor  of  Ward’s  Auto  World -And 
was  promoted  to  managing  editor  last 
year. 

4c  4c  4c 

Mary  Helen  Waldrip,  74,  retired 
editor  of  the  Dawson  County  (Ga.) 
Advertiser,  and  author  of  a  widely 
quoted  column,  “Kate’s  Korner,” 
died  Nov.  2  after  a  long  illness. 

4c  4c  4c 

George  M.  Yarbrough,  72, 
retired  editor  and  publisher  of  the 
weekly  South  Reporter  in  Holly 
Springs,  Miss.,  died  Nov.  27. 

He  served  a  term  in  the  Mississippi 
House  in  1956-60  and  then  had  five 
terms  in  the  state  Senate. 
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Single-copy 

(Continued  from  page  23) 


the  calendar  of  events  and  movies  on 
Thursdays  and  Fridays;  and  adver¬ 
tising,  particularly  food  ads  and  cou¬ 
pons  on  Wednesdays  .  .  . 

“Note  that  these  are  predictable 
aspects  of  the  daily  newspaper,  ones 
that  are  unrelated  to  the  screaming 
headlines  that  are  supposed  to  boost 
street  sales,”  Gollin  pointed  out. 

“1  don’t  mean  to  deny  the  power  of 
dramatic  events  to  sell  newspapers, 
but  the  growth  trend  in  single-copy 
buying  has  not  depended  on  the 
unpredictable.  In  fact,  as  this  finding 
suggests,  it  has  grown  in  part  because 
the  newspaper’s  content  on  certain 
days  gaining  the  attention  of  people 
who  are  otherwise  less  inclined  to  buy 
or  read  the  newspaper.” 

In  addition,  Gollin  said  the  study 
found  that  “First  among  the  prime 
reasons  for  buying  only  on  Sunday  is 
some  specific  type  of  editorial 
content  —  features  such  as  the  tv 
schedule,  for  example.  Second  are 
aspects  of  Sunday  itself,  mainly  that 
there  is  more  time  to  read. 
Advertising  —  including  coupons, 
help-wanted  and  shopping 
information  —  offers  another  hook, 
as  does  the  fact  that  the  Sunday  pack¬ 
age  simply  has  more  to  offer.  Note 
that  for  the  Sunday-only  buyers  it  is 
the  chance  to  catch  up  with  the  news 
that  provides  the  push  to  buy.” 

Stores  in  the  six  markets  accounted 
for  more  weekday  street  sales  than 
racks  or  newsstands  and  for  two- 
thirds  of  all  Sunday  purchases.  And, 
Gollin  noted,  “39%  of  single-copy 
buyers  confirmed  that  they  had 
bought  some  item  in  the  past  two 
weeks  specifically  because  of  some 
ad,  and  77%  identified  the  ad  as  hav¬ 
ing  been  seen  in  a  copy  of  their  news¬ 
paper.” 

Compared  with  information  from 
Mediamark  Syndicated  Data  for 
adults  in  the  top  50  MSAs,  major 
metro  single-copy  buyers  compared 
“favorably  on  car  ownership,  tire 
purchasing,  cable  tv  subscribing  and 
credit  card  use,”  he  said.  “They  also 
patronize  the  mass  merchandisers  as 
much  as  the  average  adult  in  the  top 
50  MSAs.  And  they  are  average  or 
above-average  consumers  of  jewelry, 
home  improvement  items,  and  of 
food  —  whether  as  supermarket 
shoppers  or  as  restaurant  patrons. 
They  are  avid  coupon  clippers  too: 
68%  used  coupons  in  the  past  three 
months,  compared  to  56%  of  readers 
in  our  1987  national  survey.” 

Gollin  concluded  by  noting: 
“Newspapers  are  in  the  business  of 


gathering,  processing,  packaging  and 
distributing  information.  Every  facet 
of  our  business,  and  of  the  informa¬ 
tion  industry  more  generally,  has 
undergone  rapid  change  in  recent 
years,  and  the  end  is  not  in  sight.  In 
times  of  change  and  uncertainty,  the 
wisest  course  is  to  study  the  market¬ 
place  and  exploit  new  opportunities 
as  they  arise. 


Readers 

(Continued  from  page  25) 


are  more  likely  to  complain  about 
demands  on  their  time.  He  noted  that 
children  and  work  should  be  made 
reasons  to  read  a  newspaper. 

Further,  as  the  community  gets 
older,  newspapers  need  planning  to 
better  serve  these  readers,  such  as 
using  larger  type  and  addressing 
changing  interests. 

The  growth  in  settling  down  has  led 
to  an  interest  in  community  news,  but 
a  dissatisfaction  with  coverage,  he 
said.  People  want  information  to 
make  their  lives  easier  and  more 
enjoyable  —  parents  want  to  know 
what  is  happening  inside  the  schools, 
not  just  on  the  school  board,  Casale 
noted. 


“Promoting  the  marketing  value  of 
single-copy  buyers  is  one  such  oppor¬ 
tunity,  and  1  urge  you  to  follow  suit 
with  research  that  establishes  their 
significance  for  circulation  sales  and 
advertisers  in  your  local  markets,” 
Gollin  said.  “By  doing  so,  you  will  be 
consolidating  and  reaffirming  your 
paper’s  local  franchise,  and  helping  to 
secure  the  future  of  newspapers.” 


“The  base  from  which  to  grow  has 
to  be  good,  solid,  hard  news  cover¬ 
age,”  Casale  said,  adding  that  beyond 
that,  they  must  deliver  a  product  peo¬ 
ple  want  and  need. 

Morning  Call  runs 
new  religion  page 

The  Morning  Call  of  Allentown, 
Pa.,  recently  introduced  a  midweek 
religion  page,  featuring  a  column  writ¬ 
ten  by  local  clergy  or  theologians,  as 
well  as  local  religion  stories  other 
than  service  listings,  which  will  con¬ 
tinue  to  be  published  in  the  Saturday 
paper. 

The  idea  for  the  page  was  generated 
at  focus  sessions  held  with  local  reli¬ 
gious  leaders  earlier  this  year. 


How  many  undeserved  radar  tickets 
were  issued  last  year? 

a)  1,012,317  b)  649,119  c)0  d)  No  one  knows 


Unfortunately,  the  answer  is  d)  No  one 
knows.  Over  ten  million  tickets  were  issued 
last  year.  Some  experts  say  up  to  thirty  per¬ 
cent  of  them  were  incorrect. 

Here’s  why 

You  may  find  this  hard  to  believe,  but 
traffic  radar  doesn’t  tell  the  operator  which 
vehicle  he  is  clocking.  The  radar  unit  dis¬ 
plays  one  number.  That’s  all.  It  might  be 
the  closest  car,  it  might  be  the  fastest  car,  it 
might  be  the  biggest  car.  Or  it  might  not. 
The  operator  has  to  decide. 

And  since  radar  operators  are  human, 
they  don’t  always  guess  right.  Even  if  only 
one  percent  of  the  tickets  issued  last  year 
were  wrong,  that’s  one  hundred  thousand 
undeserved  tickets. 

Free  report 

Our  engineers  had  to  know  every  detail 
about  traffic  radar  before  they  could  design 
Escort  and  Passport,  the  most  respected 
names  in  radar  detection. 

Now  we’ve  released  a  report  that  explains 
radar  and  radar  errors,  in  plain  language. 
And  it’s  yours  free.  Just  call  us  toll-free  or 
mail  the  coupon. 


FOR  FREE  REPORT 
ON  TRAFFIC  RADAR 
CALL  TOLL  FREE 

1-800-543-1608 

For  mail  coupon  to: 

Cincinnati  Microwave 
Department  9591D8 
One  Microwave  Plaza 
Cincinnati,  Ohio  45249 

Please  send  me  your  free  report 

TRAFFIC  RADAR:  How  it  works,  and 
why  it  gets  wrong  readings. 


CINCINNATI 
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MYCRO-TEK  INC.,  Wichita,  Kan.,  has  released  its 
AdWriter  Version  1.1.  All  current  licensees  will  receive 
the  upgrade. 

Enhancements  include  proportionate/disproportionate 
graphics  scaling  using  a  mouse;  faster  text  edit  using  12- 
point  Chicago  display  rather  than  selected  font  and  size 
(which  are  restored  upon  exiting  text  edit);  faster  creation 
of  numerical  fractions;  expanded  search  and  replace  for 
changes  in  graphic  parameters  and  such  text  parameters  as 
measure,  leading  and  reverse;  selective  application  of  h&j 
parameters  within  a  job. 

TELECORP  SYSTEMS  INC.,  Norcross,  Ga.,  has  intro¬ 
duced  the  System  606  autodialing  computer  to  transmit 
past-due  notices  on  transient  classified  accounts.  The 
system  was  designed  for  papers  unable  to  cost-justify  use 
of  personnel  to  collect  small-balance  accounts  owing  to 
high  volume  and  low  return. 

The  stand-alone,  single-line  system  can  make  up  to 
25,000  free  local  calls  per  month,  asks  questions  or  deliv¬ 
ers  notices  in  a  human  voice  and  stores  responses  for 
review  or  follow-up.  Call  numbers  can  be  manually  added 
or  downloaded  from  a  host  computer  via  RS232  port.  Call 
sessions  yield  printed  reports. 

The  system  can  also  be  used  for  delivery  verification 
following  complaint.  Optional  tone-recognition  module 
can  also  be  used  for  customer  complaint  communications. 
*  *  * 

ARTECH,  Broken  Arrow,  Okla.,  is  offering  its 
automatic  solvent  reclamation  system.  Up  to  99%  of  sol¬ 
vent  is  reclaimed  and  cleaned  to  its  original  purity, 
according  to  ARTech,  which  put  cost  recovery  at  less  than 
two  years. 

Process  volumes  and  holding  tank  sizes  are  available  to 
fit  plant  needs.  Units  in  25-  to  l(K)-gallon  capacities  are 
skid-mounted  and  designed  for  easy  cleaning  and  mainte¬ 
nance. 

*  *  * 

DOCUPRO  INC.,  Mountainview,  Calif.,  is  shipping 
Professional  Publishing  Software,  which  can  bring  in  DOS 
files  on  its  UNIX-based  Sun  Microsystems  Sun  386i  plat¬ 
form.  Material  can  be  imported  through  a  DOS  window, 
then  returned  after  processing. 

The  package  includes  commercial-quality  composition 
and  advanced  graphics,  text-graphics  integration,  “Pub¬ 
lishing  by  Example”  document  models,  “Intelligent 
Tables,”  automatic  document  building  (including  table  of 
contents  and  indexing)  and  two-way  communication  and 
filters. 

The  universal  filters  provide  two-way  communication 
between  the  publishing  workstation  and  other  hardware, 
including  mainframe  and  minicomputers,  various  personal 
computers  or  dedicated  word  processors  and  CAD/CAM 
equipment.  The  system  can  also  take  advantage  of 
peripherals  such  as  scanners  and  printers  that  run  with 
PCs. 

Introductory  pricing  through  Mar.  3 1 ,  1989  lists  a  single 
license  at  $9,500,  1 1  or  more  licenses  at  $4,5(K). 

SUMMUS  COMPUTER  SYSTEMS,  Houston,  Texas, 
offers  a  line  of  products  based  on  its  GigaTape  8mm 
helical-scan  tape  subsystem  for  backup  and  archival  needs 
in  the  range  of  2.33  gigabytes  to  more  than  a  terabyte.  The 
units  adhere  to  ANSI  file  formatting  standards. 

The  GigaTape  Interchange  Utility  uses  multiple  win¬ 


dows  and  allows  data  interchange  across  DEC,  IBM, 
Apple,  Sun  and  other  UNIX-based  systems.  It  attaches  to 
any  multivendor  Ethernet  node,  allowing  all  systems  to 
access  data  in  a  common  file  format. 

Sustained  data  rate  is  given  at  246  kb/s,  with  reliability 
said  to  be  comparable  to  that  of  a  disk  drive. 

HEWLETT-PACKARD *CO.,  Palo  Alto,  Calif.,  has 
brought  out  its  HP  Vectra  QS/16  personal  computer, 
based  on  Intel’s  32-bit,  16-MHz  80386  microprocessor. 
The  desktop  QS/16  offers  the  performance  of  the  floor- 
mounted  RS/16  PC.  HP  says  the  model  will  run  Micro¬ 
soft’s  Operating  System/2  and  Windows/386,  SCO’s 
Xenix  operating  system  and  MS-DOS  applications. 

Four  QS/16  models  range  from  1MB  user  memory  and 
1.2MB  5Va'  flexible  disk  drive  to  a  40MB  hard  disk  drive 
using  disk  caching  and  an  HP  video  graphics  adapter.  One 
megabyte  memory  is  expandable  to  16  MB  on  the  proces¬ 
sor  board,  freeing  the  seven  expansion  slots  for  accesso¬ 
ries.  Standard  terminal  emulation  software  provides  com¬ 
munication  with  HP  business  computers.  Prices  range 
from  $3,995  to  $5,495. 

VARITYPER  INC.,  East  Hanover,  N.J.,  will  expand  its 
line  of  PostScript  imaging  devices  with  the  addition  of  the 
4200P  and  4300P  high-resolution  imagesetters,  based  on 
the  same  infrared  laser  diode  technology  found  in  the  4300 
brought  out  last  year.  Users  of  the  420()P  can  upgrade  to 
the  4300P.  Year-end  availability  is  expected. 

The  product  combines  a  Varityper  laser  recorder  with 
Adobe  System’s  Atlas-Plus  RIP.  The  4300P  outputs  1200- 
dpi  images  at  207min.,  240()-dpi  images  at  lO'Vmin.  The 
4200P  has  1200-dpi  resolution  with  l5"/min.  output. 

A  field-installable  PostScript  Option  upgrade  is  avail¬ 
able  for  existing  4300  customers,  who  can  then  select 
either  the  PostScript  or  ACE  RIP  to  process  a  job. 

Both  models  support  AppleTalk,  RS232  and  Centronic 
interfaces  and  come  with  13  type  styles.  Additional  Post¬ 
Script-compatible  type  styles  can  be  downloaded  to  the 
Atlas  20MB  Winchester  disk.  The  company  will  offer 
fonts  from  the  Adobe  Type  Library  and  PostScript  ver¬ 
sions  of  its  own  type  library. 

*  *  * 

LINOTYPE  CO.,  Hauppauge,  N.Y.,  has  reentered  the 
front-end  systems  market  with  the  Series  2000  line  of 
workstations  for  integration  of  text  and  graphics  for  full- 
page  output.  Based  on  MS-DOS-based  processors  with 
multitasking,  the  Series  2000  was  designed  as  an  electronic 
graphic  arts  workshop.  Three  models  offer  different  levels 
of  RAM  and  storage. 

Capabilities  include  word  processing  with  spelling 
checker  and  thesaurus,  composition  software  for  typo¬ 
graphic  control  and  graphics  software  for  image  scanning, 
processing,  manipulation  and  integration. 

The  Editor  20()0  workstation  has  a  custom  version  of 
XyWrite  III  Plus  word  processing  with  multiple  windows 
for  cut-and-paste.  The  Composition  2000  workstation 
offers  Editor  2000  capabilities  as  well  as  composition  and 
preview  functions.  Graphics  2000  brings  together  handling 
of  headlines,  text,  tints,  line  art  and  halftones.  It 
includes  Linotype’s  Scanner  20  and  editing  software  for 
sizing,  scaling,  rotation,  clipping,  borders  and  gray  map 
enhancement  of  continuous  tone,  with  output  at  up  to  150 
line  screens. 
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Newsprint  firms 
reach  99.3% 
of  capacity 

The  American  Paper  Institute’s 
Newsprint  Division  reported  North 
American  producers  had  reached 
99.3%  of  capacity  for  October,  com¬ 
pared  with  97.7%  a  year  ago.  Cana¬ 
dian  newsprint  production  attained 
100%  for  the  month,  a  3%  increase 
over  Oct.  1987. 

While  total  U.S.  newsprint  con¬ 
sumption  was  unchanged,  daily  news¬ 
papers  showed  a  1.1%  decline  in  use 
compared  with  a  year  ago.  Though 
the  ANPA  publishers’  stocks  survey 
showed  an  unadjusted  increase  of 
5.5%  over  October  1987  stocks,  it  also 
showed  stocks  have  been  declining 
since  an  abrupt  rise  in  August. 

Revenues  up, 
income  down  for 
AM  International 

First-quarter  results  for  AM  Inter¬ 
national’s  1989  fiscal  year  showed 
revenues  of  $191.5  million,  up  less 
than  $2  million  from  the  same  period 
last  year. 

Net  income  declined  from  $5  mil¬ 
lion  (90  per  share)  a  year  ago  to  $1.9 
million  (40  per  share)  in  the  period 
ended  Oct.  29.  Last  year’s  figures 
included  a  $3.  l-million  tax  credit  and 
related  interest  income. 

Lower  operating  income  was 
attributed  to  diminished  sales  and 
margins  of  computer  graphics  prod¬ 
ucts  and  products  distributed  abroad. 

AM  chairman  Merle  Banta  saw  par¬ 
ticular  improvement  in  the  Bindery  & 
Press  Forms  Division.  He  noted 
future  earnings  improvement  from, 
among  other  things,  interest  income 
from  “excess  cash  made  available 
from  the  Web  Press  Group  sale.” 

Banta  told  the  company’s  annual 
meeting  that  sale  of  the  group  “elimi¬ 
nated  the  drain  on  profits  and  cash 
flow”  and  allowed  the  company  to 
safely  “withdraw  from  a  potentially 
adverse  competitive  position  ...” 

Crosfield  names 
Western  sales  rep 

Crosfield  Color  Graphic  Systems 
has  appointed  Sherwood  K.  Wong  as 
its  Western  region  field  sales  rep¬ 
resentative. 

Wong  occupied  a  similar  post  at 


Hell  Graphic  Systems  and  had  earlier 
been  in  sales  and  marketing  with  DS 
America. 

Crosfield  reports 
revenue,  Income 
hikes  In  1st  half 

Especially  strong  demand  at  Cros¬ 
field  Color  Graphics  for  Magnascan 
scanners  and  Studio  page  composi¬ 
tion  equipment,  as  well  as  “strong 
sales  penetration  in  the  U.S. A.,  Eur¬ 
ope  and  Japan”  were  credited  by 
Crosfield  Electronics  Ltd.  for 
revenue  and  income  increases  for  the 
half-year  ended  Sept.  30. 

Sales  increased  by  15.6%  to  £1 1 1 .6 
million,  with  profits  up  by  18.7%  to 
£6.6  million. 

The  company  reported  taking  £25 
million  in  orders  at  September’s 
IPEX  show  in  Birmingham,  U.K. 

WSJ’s  Palo  Alto 
composing  unit 
to  be  transferred 

Dow  Jones  &  Co.  announced  that 
its  Palo  Alto,  Calif.,  composing  oper¬ 
ations  for  the  Wall  Street  Journal's 
Western  edition  will  cease  early  next 
year. 

While  printing  of  the  newspaper 
will  continue  at  Palo  Alto  (and  at 
other  Western  sites),  transfer  of  com¬ 
posing  to  the  company’s  Orlando, 
Fla.,  facility  is  “a  move  aimed  at 
improving  operational  efficiency,” 
according  to  the  Journal. 

Dow  Jones  said  about  44  Jobs  in 
composing,  production  and  advertis¬ 
ing  and  communications  network  ser¬ 
vices  would  be  lost  as  a  result  of  the 
move. 

Orlando  now  prints  the  Eastern  edi¬ 
tion  from  pages  prepared  in  Chico¬ 
pee,  Mass.  Western  edition  pages 
composed  in  Orlando  will  be  trans¬ 
mitted  by  satellite  to  Palo  Alto  for 
printing. 

The  transfer  of  composing  to 
Orlando  coincides  with  the  conclu¬ 
sion  of  a  pagination  development 
project  at  the  Florida  site,  which  will 
produce  Western  edition  pages 
“through  conventional  photo  com¬ 
position  methods,”  according  to  Dow 
Jones.  Some  employees  involved  in 
the  suspended  pagination  effort  in 
Orlando  will  be  reassigned  to  com¬ 
posing  the  Journal’s  Western  edition, 
but  the  company  said  six  of  the  pagi¬ 


nation  positions  would  be  eliminated. 

Development  of  a  next-generation 
pagination  system  will  continue  at 
Dow  Jones’s  engineering  lab  based  on 
information  gained  during  the  initial 
experiment  in  Orlando. 

Profits  up 
at  Scitex 

Third-quarter  net  profit  at  Scitex 
Corp.  rose  to  over  $3.8  million  from 
just  under  $1  million  for  the  same 
period  last  year. 

Per-share  earnings  over  the  same 
periods  increased  from  90  to  3 10.  (The 
1987  figures  included  a  non-recurring 
gain  of  $880,000,  or  80  per  share,  from 
an  asset  sale.) 

Revenues  for  the  quarter  ending 
Sept.  30  were  $47.7  million,  com¬ 
pared  with  $40.8  million  in  sales  a 
year  ago.  Year-to-date  revenue  of 
$138.5  million  amounted  to  a  24% 
increase  over  the  same  period  last 
year. 

UMI  adds 
Washington  Post 
to  microfilm  file 

University  Microfilms  Interna¬ 
tional,  a  Bell  &  Howell  company,  is 
adding  the  Washington  Post  to  its 
newspaper  microform  collection.  A 
1989  subscription  to  UMl’s  micro¬ 
form  edition  of  the  Post  is  available 
semimonthly  in  35mm  microfilm  and 
weekly  in  microfiche  (positive  or 
negative  polarity). 

UMI’s  Washington  Post  Index, 
with  article  abstracts,  is  issued  in 
eight  softbound  monthly  cumula¬ 
tions,  four  quarterlies  and  a  hard¬ 
bound  annual. 
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Smith  elected 
chairman 
of  Baldwin 

Wendell  M.  Smith  was  elected 
chairman  of  Baldwin  Technology  Co. 
Inc.  He  remains  Baldwin  president,  a 
position  first  attained  in  1972.  He 
resumed  that  position  after  briefly 
leaving  the  company,  then  returning 
after  a  leveraged  buyout. 

Smith  joined  Baldwin  in  1966  and 
has  been  a  director  since  1985.  He  is 
also  principal  shareholder  of  two  con¬ 
sulting  firms  and  a  Reeves  Communi¬ 
cations  Corp.  director. 

Baldwin  also  appointed  Robert  C. 
Soderlund  president  of  its  wholly 
owned  Baldwin  Technology  Corp. 
subsidiary.  He  succeeds  Smith,  who 
held  that  post  along  with  presidency 
of  the  parent  company. 

Soderlund  joined  Baldwin  in  1986 
as  sales  and  marketing  vice  president. 
He  had  been  president  of  Solna  Corp. 
until  1981,  when  he  was  named  presi¬ 
dent  of  IDAB  Inc. 

ASU  sponsors 

telecommunication 

workshop 

The  Arizona  State  University  Wal¬ 
ter  Cronkite  School  of  Journalism  and 
Telecommunication  hosted  a  work¬ 
shop  last  month  in  which  area  editors 
and  photographers  were  given  a 
chance  to  use  electronic  photographic 
equipment. 

Participants  from  the  Phoenix 
Gazette,  Mesa  Tribune,  Arizona 
Daily  Star  and  Scottsdale  Progress 
attended  the  workshop,  organized  by 
Professor  Frank  Hoy  and  Canon  USA 
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representative  Richard  Bellomy. 

Bellomy  described  the  Canon  RC- 
760  still  video  system  and  participants 
tried  out  the  cameras  and  returned  to 
critique  their  work,  which  was 
viewed  on  a  video  monitor  or  printed. 

Hoy  said  more  of  the  small  famil¬ 
iarization  groups  would  probably  be 
scheduled  to  bring  in  staffers  from 
other  Arizona  papers.  Participants 
also  expressed  an  interest  in  trying 
out  the  new  technology  on  the  job  at 
their  respective  papers. 

Quark  releases 
new  program 

Quark  Inc.  has  released  version 
2.0A  of  its  QuarkXPress  desktop 
publishing  program  for  the  Macin¬ 
tosh,  offering  compatibility  with 
QuarkStyle,  revised  and  improved 
Linotronic  controls  and  further 
changes  to  improve  printing  and  file 
handling  capabilities. 

It  will  be  compatible  with  files 
created  in  version  1 . 1  of  the  program. 
Currently  available,  it  is  offered  free 
to  users  of  version  2.0  under  90-day  or 
extended  warranties. 

Any  of  more  than  70-page  layout 
templates  can  be  brought  over  from 
QuarkStyle  into  QuarkXPress,  modi¬ 
fied  or  colored,  then  sent  back  to 
QuarkStyle  for  use. 

Revised  gray  scale  calibration  for 
Linotronic  typesetter  output  “makes 
the  program’s  computations  more 
like  methods  used  by  other  software 
developers,  especially  Adobe  Sys¬ 
tems  Inc.,”  according  to  Quark.  (Dif¬ 
fering  results  were  reported  from 
XPress  and  Illustrator  88  graphics 
software  because  of  different  com¬ 
pensations  for  dot  gain.) 

Three  papers  install 
Bellatrix  Systems 

Bellatrix  Systems  Inc.  announced 
that  the  Cincinnati  Enquirer,  St. 
Petersburg  Times  and  Philaue-phia 
Inquirer  have  recently  instalUu  the 
Single-Trak  system  for  single-copy 
sales  data  acquisition  and  manage¬ 
ment.  The  system  is  designed  to  track 
and  manage  newsrack  activity. 

Further  installations  are  scheduled 
for  the  San  Francisco  Newspaper 
Agency,  Ft.  Wayne  (Ind.)  Newspa¬ 
pers,  The  Daily  (Oklahoma  City) 
Oklahoman,  the  Eugene  (Ore.) 
Register-Guard,  Charleston  (W.  Va.) 
Newspapers  and  the  Chicago  Sun- 
Times. 


LAT-WP  to  deliver  to 
Australia 

The  Los  Angeles  Times-Washing- 
ton  Post  News  Service  last  month 
announced  start-up  of  19,200  words- 
per-minute  delivery  to  Australia, 
where  the  first  high-speed  customer 
was  The  Age,  Melbourne. 

The  233,000-circulation  morning 
paper  uses  LAT-WP’s  DataCall  net¬ 
work,  which  operates  in  23  countries. 
The  changeover  from  1.2-  to  19.2- 
kilobit  delivery  is  expected  to  be 
made  available  worldwide,  according 
to  LAT-WP  executive  vice  president 
and  editorial  director  Douglas  A. 
Gripp. 

At  the  new  high  speed.  Age  editor 
Creighton  Burns  said  his  paper  takes 
the  entire  LAT-WP  general  service  in 
eight  to  10  minutes  daily.  He  said 
besides  lowering  communications 
costs,  the  speed  enables  the  paper  to 
make  checks  for  late-breaking  news 
nearer  deadline.  Gripp  said  delivery 
to  other  countries  will  be  upgraded  to 
2,400  and  4,800  speeds  next  year. 

Cookson  makes 
appointments 

Lithographic  plate  and  equipment 
maker  Cookson  Graphics  announced 
appointment  of  Robert  Johnson  as 
marketing  director. 

Johnson,  with  a  25-year  involve¬ 
ment  in  printing,  was  formerly  mar¬ 
keting  manager  with  A.B.  Dick  Co. 
Cookson  also  named  Carl  Mappin  as 
technical  services  director.  Mappin 
had  earlier  been  Enco  Printing  Prod¬ 
ucts  technical  sales  manager  and 
national  technical  manager  with 
Howson-Algraphy . 

Commercial  and  newspaper  plate 
markets  become  the  responsibility  of 
Dan  Waclawsky,  who  assumes  the 
post  of  sales  and  marketing  vice  presi- 
dent,  a  position  he  held  with 
Alpha  Metals.  Also  at  the  newspaper 
division,  Sarah  Taylor  is  now  national 
tele-sales  manager,  having  moved  to 
Cookson  from  Southern  Litho  Plate. 

Newsweek  uses 
NQC  system 

National  Digital  Corp.  reported 
that  its  photo  management  system 
was  employed  by  Newsweek  to  cap¬ 
ture  and  send  color  photography  from 
(Continued  on  page  37) 


32 


EDITOR  &  PUBLISHER  for  December  17,  1988 


i 


t.'') 


{ 


( 


( 

I 


Use  this  handy  order  form  to  order: 

1989  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Oct.,  1988) 

1988  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1988) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1989  Edition  $70  per  copy  □  Bulk  orders  5  or  more  S6'<  '0  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  ot  copies 

Name _ Title _ 

Company _ _ _ _ 

Nature  of  Business _ 

Address _  _ Ste./Apt. _ 

City _ _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


r. 


.L 


■1 

■j 


-i 


Seasons  , 


Qredv^^ 


Ch  Till  Our  eReaders  S-’  Advertisers 
Jrom  the  Staff  at  “Editor  Euhlisher 


Executive 

Production 

Research 

Robert  U.  Brown 

Louise  Villani 

Orlando  Velez 

Ferdinand  C.  Teubner 

Lissette  Duprey 

George  Anderson 

Bibiana  Betancourt  (sec’y) 

Lily  L.  Chow 

Classified 

Jacqueline  Delaney 

Editorial 

Rowena  Saura 

Roy  Gomez 

John  Consoli 

Sandra  Lewis 

Isiah  T.  Hodge  II 

David  Astor 

Elaine  Kenna 

Mark  Fitzgerald 

Promotion 

Ethan  Kent 

George  Garneau 

Gerianne  Smith 

Indie  Ramsawak 

Debra  Gersh 

Donald  Charles 

Ryhana  Rustam 

Andrew  Radolf 

Peggy  Senk 

Jim  Rosenberg 

Circulation 

Kathie  Staine 

M.L.  Stein 

H.  Kratos  Vos 

June  Vidart 

Lenora  Williamson 

Cathy  Geathers 
Shellynee  Multani 

Janice  Zwingli 

Advertising 

Wendy  Rattigan 

Data  Processing 

Donald  L.  Parvin 

Sandra  Smith 

Chris  Schuler 

Abby  D’Aloise 

Donald  Fenn 

Accounting 

Media  History  Digest 

John  Gardner 

Geri  Reid 

Hiley  Ward 

Bob  Glassman 

Lloyd  Newton 

Richard  Henrichs 

Lucy  Vargas 

Mailroom 

Arthur  Irving 

Arthur  Dale 

Bill  Marshall 

Library 

William  Newton 

Robert  Mathes 

Shqipe  Malushi 

Don  Reese 

Pauline  Pido 

Peter  Scott 

Reception 

Lucille  Williams 

Camaine  Samaroo 

SYNDICATES 


What  ex-creators  are  doing  these  days 

A  look  at  several  cartoonists  who  worked  on  well-known  comic 
strips  and  paneis  that  are  no  longer  in  syndication 


By  George  L.  Beiswinger 

They  were  household  favorites; 
their  characters  household  words. 
Then  one  day  they  no  longer  appeared 
in  your  daily  newspaper.  Perhaps  the 
paper  had  to  make  room  for  some¬ 
thing  new,  perhaps  they  were 
dropped  by  their  syndicate,  or  per¬ 
haps  their  creators  simply  retired  and 
ended  the  feature.  We’re  talking,  of 
course,  about  popular  comics  that  are 
no  longer  being  published. 

But  they’re  still  remembered.  And 
when  cartoon  buffs  get  together,  it’s 
not  unusual  for  someone  to  ask:  “1 
wonder  what  happened  to  that  fea¬ 
ture?  I  wonder  what  its  creator  is 
doing  now?” 

‘Little  Lulu’ 

Remember  “Little  Lulu”?  The 
comic  —  created  by  Marjorie  Hender¬ 
son  Buell,  who  signed  her  work 
“Marge”  —  was  a  staple  of  the  old 
Saturday  Evening  Post  from  June 
1935  until  near  the  end  of  World  War 


'Little  Lulu'  (©  Western  Publishing 
Company,  used  by  permission). 


II,  when  Lulu  began  promoting 
Kleenex  tissues  for  Kimberly-Clark. 
“Little  Lulu”  was  also  the  subject  of 
about  five  books  published  by  the 
David  McKay  Company  as  well  as  a 


number  of  movie  shorts  produced  for 
Famous  Studios  and  distributed  by 
Paramount. 

In  1945,  comic  book  rights  were 
acquired  by  Western  Publishing  Com¬ 
pany,  which  subsequently  produced  a 
comic  for  what  is  now  Tribune  Media 
Services  (TMS).  Buell  didn’t  draw  the 
books  or  comic.  Western  acquired 
full  rights  to  “Little  Lulu”  in  1972, 
including  the  Post  panels  by  Buell. 

Today,  the  creator  of  “Little  Lulu” 
is  83  and  lives  in  Oberlin,  Ohio.  Buell 
recently  suffered  a  broken  hip,  which 
resulted  in  a  lengthy  hospital  stay. 
Home  now,  she  reports  that  she  is 
slowly  recovering  and  feeling  much 
better. 

‘Our  Boarding  House’ 

“Our  Boarding  House  with  Major 
Hoople”  was  started  in  1921  by  Gene 
Ahern.  The  Newspaper  Enterprise 
Association  (NEA)  comic  featured  the 
bombastic  Hoople  and  his  no- 
nonsense  wife  Martha,  who  ran  a 
rooming  house.  Hoople  endured 


Palmer  column  discusses  Vietnam,  vets,  and  more 


A  weekly  column  “about  coming  to 
terms  with  the  Vietnam  War”  is  being 
offered  by  Tribune  Media  Services. 

“Welcome  Home”  is  by  Laura 
Palmer,  who  covered  the  war  and 
wrote  the  best-selling  Shrapnel  in  the 
Heart  (Random  House,  1987). 

Her  column  —  which  began  this 
July  in  the  New  York  Daily  News  and 
has  generated  thousands  of  letters 
from  readers  affected  by  Vietnam  as 
well  as  the  Korean  War  and  World 
War  II  —  is  designed  to  be  a  “forum” 
for  veterans,  their  families,  and 
others.  Topics  covered  include  post- 
traumatic  stress  disorder,  the  men 
(such  as  Robert  McNamara)  who  got 
the  U.S.  in  the  war,  and  more.  Stories 
about  specific  veterans  are  often 
included. 

“[The  column]  is  dedicated  to  heal¬ 
ing,  reconciliation,  information,  and 
communication,”  Palmer  wrote  in 
her  introductory  “Welcome  Home” 
piece. 

In  another  column.  Palmer  stated: 


Laura  Palmer 


“For  more  than  a  decade,  the  govern¬ 
ment  has  argued  that  no  one  can 
prove  conclusively  that  Agent 
Orange,  a  deadly  herbicide  used  as  a 
defoliant  in  Vietnam,  caused  birth 
defects  in  veterans’  kids  and  disease 
and  death  in  vets  themselves. 

“That’s  true.  There  is  no  absolute 
proof.  But  did  the  soldiers  ask  for 


proof  positive  that  the  war  was  right 
or  winnable  before  they  fought  it? 
Will  history  forgive  us  if  we  err  on  the 
side  of  compassion?” 

Palmer  covered  the  Vietnam  War 
as  a  stringer  for  NBC,  ABC,  and  Time 
magazine.  She  left  Vietnam  in  1974, 
and  later  returned  to  cover  the  fall  and 
evacuation  of  Saigon  and  the  end  of 
America’s  involvement  in  the  war. 

The  1972  Oberlin  graduate  first  vis¬ 
ited  the  Vietnam  Veterans  Memorial 
in  Washington,  D.C.,  in  1986.  Shrap¬ 
nel  in  the  Heart  was  subsequently 
written  as  a  collection  of  29  short 
stories  about  the  letters  and  objects 
left  at  the  memorial  by  the  families 
and  friends  of  fallen  soldiers.  The 
book  was  recently  released  in  paper¬ 
back  by  Vintage  Books. 

Palmer  has  also  worked  as  a  writer 
for  ABC  Network  News  in  D.C.,  as 
associate  producer  for  ABC’s  Good 
Morning  America  in  New  York  City, 
and  as  writer/producer  for  GMA  in 
Los  Angeles. 
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Martha’s  nagging  while  he  resolutely 
pursued  one  get-rich  scheme  after 
another.  Various  boarders  who 
appeared  on  the  scene  from  time  to 
time  provided  commentary  on  Hoo- 
ple's  escapades. 

Ahern  left  NEA  for  King  Features 
Syndicate  in  1936,  and  “Our  Boarding 
House”  was  taken  over  by  Bill 
Freyse  until  he  died  in  1969,  when  it 
was  continued  by  several  artists  and 
writers.  The  comic’s  final  cartoonists 
were  writer  Tom  McCormick  and 
artist  Lester  Carroll,  who  collabo¬ 
rated  from  1971  until  the  comic  was 
discontinued  by  NEA  in  1984. 

Carroll  now  lives  in  Rocky  River, 
Ohio,  where  he  reports  that  he  is 
“totally  retired.”  He  will  also  be 
remembered  as  the  final  producer  of 
NEA’s  “Boots  and  Buddies,”  which 
ran  from  1924  through  the  late  1960s. 

‘Side  Glances’ 

“Side  Glances,”  which  dates  back 
to  1929,  was  drawn  by  Gill  Fox  during 
its  final  19  years.  The  NEA  panel, 
which  featured  older  people  and  their 
reactions  to  social  change,  was  re¬ 
portedly  still  in  about  300  publications 
at  the  time  it  was  dropped. 

Today,  Fox  lives  in  Redding  Ridge, 
Conn.,  and  draws  political  cartoons 
for  several  prominent  dailies.  He  was 
nominated  for  a  Pulitzer  Prize  in  1980 


'Our  Boarding  House  with  Major  Hoo- 
ple'  (©  1984  NEA). 

for  a  series  of  environmental  car¬ 
toons. 


“Dondi,”  a  strip  about  a  small  Ital¬ 
ian  boy  whose  G1  father  was  killed  in 
World  War  II,  first  appeared  in  1955 
via  what  is  now  TMS.  The  creation  of 
writer  Gus  Edson  and  cartoonist 
Irwin  Hasen  lasted  over  30  years. 

Dondi’s  early  adventures  con¬ 
cerned  his  difficulties  in  coming  to  the 
U.S.  asjvell  as  custody  battles,  but 
his  life  later  settled  pretty  much  into 
that  of  a  typical  adolescent. 

The  comic  was  the  basis  for  a  fea¬ 


ture  movie  in  1962,  and  there  were 
“Dondi”  comic  books  and  various 
merchandise  items.  The  comic 
received  the  National  Cartoonists 
Society’s  best  story  strip  award  for 
1961  and  1%2.  When  Edson  died  in 
1966,  Hasen  assumed  full  responsi¬ 
bility  for  “Dondi.” 

Today,  a  very  active  Hasen  teaches 
cartooning  at  New  York’s  School  of 
Visual  Arts  and  at  the  Joe  Kubert 
Cartoon  School  in  Dover,  N.J.  “I 
love  it,”  says  Hasen.  “It’s  great  to  be 
involved  with  young  people.  I’ve  also 
recently  completed  a  graphic  novel, 
which  hasn’t  been  published  yet,  and 
I’ve  tried  my  hand  at  a  new  strip  about 
a  doctor,  which  hasn’t  been  bought, 
but  I  still  have  faith  in  it.” 

‘Ozark  Ike’ 

While  awaiting  his  discharge  from 
the  Navy  in  November  1945,  Ray 
Gotto  launched  a  comic  about  a 
lanky,  not-too-bright  baseball  player 
named  “Ozark  Ike.”  The  King  comic 
also  featured  Ike’s  comely  girlfriend 
Dinah  and  another  player  named 
Bubba  Bean.  Frustrated  By  his 
inability  to  obtain  a  better  contract, 
Gotto  left  the  strip  in  1954,  when  it 
was  appearing  in  about  260  papers. 
King  then  assigned  Bill  Lignante  to 
the  feature,  which  ended  in  1959. 

(Continued  on  page  36) 
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That's  a  fact.  It's  also  a  fact  that  bridal  business  is  big  busi¬ 
ness  these  days. 

Our  25-feature  BRIDES  AND  BOUQUETS  supplement  in¬ 
cludes  13  features,  plus  art  and  infographics,  to  help  you  court 
those  readers.  And  our  WEDDING  BELLS  MINI  has  13  features, 
seven  with  art,  to  give  your  nuptial  news  the  ring  of  truth. 

We've  wrapped  up  everything  you  need  from  trousseaus  to 


honeymoon  travels,  from  etiquette  to  catering.  For  a  perfect 
union,  order  our  exclusive  bridal  ColorFoto,  too. 

Call  toll-free  800-445-4555*  for  free  samples  of  our  BRIDES 
AND  BOUQUETS  and  WEDDING  BELLS  MINI,  just  two  of  our 
25  Special  Feature  Packages. 

They  take  the  cake  when  it  comes  to  increasing  readership 
and  revenues. 


Post  Office  Box  190  •  San  Diego,  CA  92112 

*Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1818. 
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(Continued  from  page  35) 

After  leaving  King,  Gotto  did 
another  short-lived  sports  strip  called 
“Cotton  Woods’*  for  the  old  General 
Features  syndicate.  Later,  he  created 
many  cartoons  for  The  Sporting  News 
and  designed  the  New  York  Mets 
emblem. 

Today,' Gotto  lives  in  Oldsmar, 
Fla.,  where  he  plays  golf,  participates 
in  small-stake  poker  games,  and 
strolls  along  the  beach.  He  reports 
that  “these  days  the  old  drawing 
board  is  used  only  for  answering  fan 
mail,  which  constantly  amazes  me, 
considering  my  comic  characters 
have  been  dead  for  so  long.” 

’Smilin’  Jack’ 

Then  there  was  Zack  Mosley  and 
his  “Smilin’  Jack.’’  He  created  the 
title  character  in  1933,  but  couldn’t 
decide  exactly  how  to  portray  him 
until  1940.  The  aviation  comic  also 
featured  supporting  characters  like 
Fat  Stuff,  Down  Wind  and  scores  of 
“li’l  de-icers.’’ 

Distributed  by  what  is  now  TMS, 
“Smilin’  Jack’’  appeared  in  over  300 

George  L.  Beiswinger  is  a  writer 
based  in  Berwyn,  Pa. 
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...by  offering  newspapers  cost- 
free  reader  services  featuring 
woodworking  and  handicraft 
projects. 

We  handle  all  orders  and  details, 
offer  200%  reader  satisfaction... 
and  your  paper  receives  a  25% 
commission  on  all  orders! 

Currently  700  publications  are 
subscribing  to  the  features 
which  we  have  provided  to  the 
industry  for  40  years. 


n  For  Details, 

}\Ubild  Call  Collect 

(818)  785-6368 

U-Bild  Newspaper  Features 
/j  ll  P.O.  Box  2383 
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papers  with  a  combined  circulation  of 
25  million  at  the  height  of  its  popular¬ 
ity.  Mosley  and  strip  retired  in  1973. 
Now  81,  Mosley  and  his  wife  Betty 
reside  in  Stuart,  Fla.,  where  the  car¬ 
toonist  has  written  three  “Smilin’ 
Jack’’  books  and  where  he  sells  old 
“Smilin’  Jack”  originals  by  mail. 

Future  classic  comics 
According  to  Sherman  Krisher, 
curator  of  the  Rye  Brook ,  N .  Y .  -based 
Museum  of  Cartoon  Art,  a  major  syn¬ 
dicate  receives  as  many  as  3,000  new 


cartoon  submissions  each  year.  Since 
only  about  250  comic  strips  and 
panels  are  currently  being  distrib¬ 
uted,  and  since  newspaper  space  is 
■growing  increasingly  scarce,  the  out¬ 
look  for  newcomers  is  bleak. 

Yet  a  few  newcomers  do  make  it. 
And  when  they  do,  there’s  always  the 
chance  that  their  characters  could 
become  household  words  for  a  half- 
century  or  more.  It’s  a  dream  that 
many  cartoonists  feel  is  still  worth 
pursuing. 


Features  about  sport  psychology 


A  column  called  “Sport  Psychol¬ 
ogy  Adviser”  and  a  question-and- 
answer  feature  (on  the  same  subject) 
called  “Ask  Andy”  are  being  syndi¬ 
cated. 

Sport  psychologist  Dr.  P.  Andrew 
Andersen  —  who  passed  the  50-news- 
paper-client  mark  earlier  this  fall  — 
defined  his  topic  in  one  recent  col¬ 
umn.  “The  object,”  he  wrote,  “is  to 
apply  basic  psychology  information 
to  improve  sports  perfor¬ 
mance  .  .  .  We  must  learn  to  train  the 
mind  to  work  as  efficiently  as  the 
body.” 

Andersen  spent  18  months  devel¬ 
oping  his  features  —  including  time 
spent  asking  coaches  and  athletes 
what  they  would  like  to  read  on  the 


sport  psychology  subject. 

The  columnist  himself  was  a  five¬ 
time  NCAA  Division  I  All-American 
in  swimming  at  Indiana  University, 
where  he  received  B.S.  and  M.S. 
degrees  in  physical  education. 
Andersen  later  earned  a  doctorate  in 
philosophy  at  the  University  of 
Toledo,  worked  as  a  coach  for  15 
years,  and  wrote  articles  for  coaching 
publications.  He  also  publishes  a 
monthly  sport  psychology  newslet¬ 
ter,  and  gives  seminars  and  speeches. 

Andersen  —  based  at  Sports 
Adviser  Features,  P.O.  Box  891,  St. 
Charles,  Ill.  60174  —  offers  new 
clients  four  free  weeks  of  columns. 
And  he  said  he  personally  replies  to 
all  “Ask  Andy”  questions. 


Promotion  at  news  service  for  Payne 


John  W.  Payne  has  been  appointed 
vice  president  and  general  manager  of 
the  Los  Angeles  Times-Washington 
Post  News  Service. 

The  49-year-old  Payne  had  been 
vice  president  and  director  of  mar¬ 
keting  for  the  news  service  since 
1985.  He  succeeds  Douglas  A.  Gripp, 
who  became  executive  vice  president 
and  editorial  director  earlier  this  year. 

Prior  to  1985,  Payne  spent  17  years 


A  news  service  deal 

The  New  York  Times  Syndication 
Sales  Corporation  has  signed  an 
agreement  with  the  National  Geo¬ 
graphic  Society  to  market  and  distrib¬ 
ute  the  National  Geographic  News  Ser¬ 
vice  in  countries  other  than  the  U.S. 

The  news  service  —  one  of  the 
longest-running  divisions  of  the  100- 
year-old  NGS  —  will  provide 
NYTSSC  with  illustrated  feature  sto- 


with  United  Press  International  as  a 
reporter,  editor,  business  executive, 
and  division  manager  in  Utah,  Mon¬ 
tana,  Indiana,  California,  and  Penn¬ 
sylvania.  He  now  resides  in  Virginia. 


InfoGraphics’  news 

The  “InfoGraphics”  service  dis¬ 
tributed  by  North  America  Syndicate 
has  passed  the  250-client  mark. 

Fifteen  of  the  newspapers  now 
receive  the  package  via  satellite 
(through  an  agreement  with  Indepen¬ 
dent  Network  Systems)  and  50  clients 
get  “InfoGraphics”  via  Macintosh 
diskette  as  well  as  camera-ready  hard 
copy. 

The  service,  which  creates  Macin¬ 
tosh-generated  feature  and  news- 
related  graphics,  was  founded  in 
March  1983.  In  recent  months,  “Info¬ 
Graphics”  editors  have  begun  to  util¬ 
ize  graphics  from  Hearst  newspapers. 
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tained  attention,  creative  thinking, 
mastery  of  a  complex  language  code, 
the  skill  to  find  appropriate  and  con¬ 
vincing  evidence,  the  ability  to  con¬ 
struct  a  logical  argument  and  the 
imagination  to  anticipate  the  reader’s 
response.  All  this  comes  after  the 
writer  has  been  sufficiently  moved  by 
the  importance  of  the  idea  to  want  to 
write  about  it,  and  before  the  still- 
little-understood  set  of  psychological 
and  physical  operations  that  trans¬ 
form  these  ideas  in  the  mind  to  words 
on  the  page. 

When  I  tell  my  students  that  writing 
is  the  hardest  work  they  do  in  college, 
they  nod  knowingly,  but  they  act  sur¬ 
prised:  until  recently  their  teachers 
have  not  acknowledged  the  difficulty 
of  the  task  we  require  routinely. 

Teachers  of  writing  have  also  dis¬ 
covered  that  if  we  want  our  students 
to  produce  better  writing,  we  need  to 
support  them  in  the  process  of  writ¬ 


ing.  While  it  was  once  common  prac¬ 
tice  for  writing  teachers  to  make  an 
assignment  and  see  only  the  final, 
polished  draft  of  students’  work,  it  is 
now  customary  in  many  writing  class¬ 
rooms  for  teachers  to  conduct  group 
brainstorming  sessions,  to  make  sug¬ 
gestions  for  how  to  improve  a  rough 
draft,  to  meet  individually  with  a 
writer  to  discuss  work  in  progress, 
and  to  arrange  for  students  to  read 
and  respond  to  each  other’s  drafts. 
All  of  these  activities  allow  teachers 
to  intervene  in  the  writing  process  to 
help  students  see  how  they  can  learn 
the  habits  of  observation,  recording, 
reflection  and  revision  that  produce 
good  writing. 

This  kind  of  teaching  demands  not 
only  considerable  time  and  patience, 
but  also  an  uncommon  level  of  trust 
between  teacher  and  students.  It 
requires  an  atmosphere  of  encourage¬ 
ment,  support  and  optimism.  If  stu¬ 
dents  are  to  become  writers,  they 
need  to  know  that  not  just  their  gram¬ 
mar  will  be  noticed  but  that  their  ideas 
will  be  taken  seriously. 


All  of  us  have  had  the  experience  of 
a  critic  who  pays  attention  only  to  the 
surface  details  of  our  work  and 
neglects  the  heart  of  the  matter,  the 
meaning  our  writing  carries.  Students 
need  to  see  that  writing  has  the  power 
to  change  minds,  to  incite  action,  to 
produce  pleasure.  Writing  teachers 
are  learning  how  to  create  this  atmos¬ 
phere  in  the  classroom. 

Parents  can  help  their  children 
become  competent  writers  by  reading 
their  work,  not  just  checking  it  for 
neatness  or  correctness.  Parents  as 
readers  need  to  respond  honestly  and 
fully  to  their  child  as  a  writer, 
acknowledging  the  message  of  the 
piece  and  talking  about  the  ideas  it 
contains. 

School-bashing  may  be  appropriate 
sometimes;  the  criticism  of  our 
schools  may  be  fair  and  may  bring 
about  healthy  reforms  but,  in  the  case 
of  writing,  too  much  criticism  is  not 
only  unmerited  but  counterproduc¬ 
tive.  Our  students  will  write  better 
when  their  efforts  are  met  not  with  red 
pens  but  with  open  minds. 


Protest 

(Continued  from  page  18) 


members,  including  a  Hispanic  city 
editor. 

Gater  staff  members  are  enrolled  in 
a  journalism  class  and  graded  on  the 
basis  of  their  work  for  the  paper. 
Thompson  and  two  other  faculty 
advisers  do  not  edit  copy  before 


publication,  Thompson  said. 

In  last  year’s  dispute,  a  black  stu¬ 
dent  group  was  supported  by  Profes¬ 
sor  Oba  T’shaka,  chair  of  the  black 
studies  department,  who  charged 
journalism  department  chair  Betty 
Medsger  and  the  department  as  a 
whole  with  being  “racist.” 

Medsger,  several  other  faculty 
members  and  working  professionals 
issued  strong  denials  of  his  charges. 


In  its  Nov.  10  issue,  the  Gater 
reported  that  a  group  of  black  stu¬ 
dents  were  forming  a  new  Black  Stu¬ 
dent  Union  (BSU)  in  opposition  to  the 
BSC,  which,  BSU  members  said,  was 
misrepresenting  black  students  on 
campus. 

A  spokesman  for  the  new  group 
told  the  Gater  that  the  tactics  of 
the  BSC  against  the  newspaper  and 
other  university  units  have  not  been 
effective. 


Newsweek 

(Continued  from  page  32) 


Houston  to  New  York  on  Election 
Night  in  time  to  meet  its  4  a.m.  dead¬ 
line. 


Legal 

(Continued  from  page  20) 


for  not  submitting  Bad  Astra  for  pre¬ 
distribution  review  and  placed  letters 
of  reprimand  in  their  files. 

However,  according  to  the  appeals 
court,  the  principal  “did  not  find  any 
particular  passage  or  article  objec¬ 
tionable.” 

Drawing  on  a  number  of  prior  court 
decisions  for  its  ruling,  the  court  con¬ 
cluded  that  “the  presumption  against 
prior  restraints  has  been  enshrined  in 
our  law  for  more  than  50  years.” 


The  transportable  version  of  the 
system  was  used  with  NDC’s  produc¬ 
tion-resolution  scanner.  The  system 

consisted  of  a  Photo  Management 
Workstation  and  the  scanner  in  Hous¬ 
ton  and  a  workstation  and  Crosfield 
prepress  interface  in  New  York.  (A 


Scitex  interface  is  also  available.) 

The  magazine  had  previously  used 
the  system  to  transmit  preview-qual¬ 
ity  images  from  the  summer  Olym¬ 
pics.  It  currently  uses  the  system  to 
capture  wire  photos  and  television 
images. 


What 

happened  to 
ADI’S  26-200? 


see  Cover  3 .. . 
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SOPOWE! 

Review  and  Forecast  that  is... 

Editor  &  Publisher  will  once  again  publish  its  REVIEW  &  FORECAST  issue, 
January  7,  1989. 

Launch  your  1989  promotion  campaign  with  your  ad  in  this  informative 
first-of-the-year  issue! 

Editorial  promises  to  be  exciting  as  ever  with  a  comprehensive  look  back  at 
1988  and  an  extensive  look  into  1989. 

Our  readers  look  forward  to  this  annual  opening  issue  with  enthusiasm  and 
excitement.  This  issue  helps  to  complete  on  all  that  transpired  in  the  previous 
year  and  also  helps  to  get  a  head  start  and  prepare  for  the  year  to  come. 

Place  your  ad  in  this  issue  and  grab  the  attention  at  the  top  of  the  year  of  our 
loyal,  informed  and  professional  readers  of  the  newspaper  industry. 

Get  involved  and  associated  with  the  excitement  and  enthusiasm 
of  E&P’s  Review  &  Forecast  issue! 

CLOSINGS:  Space  —  December  22,  1988  Material  —  December  27,  1988 
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New  York 

1 1  West  1 9th  Street 
New  York.  NY  10011 
(212)  675-4380 
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Chicago 
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Los  Angeles 

Ste.  801,  3250  Wilshire  Blvd. 
Los  Angeles,  CA  90010 
(213)  382-6346 
Fax;  (213)  382-1108 


San  Francisco 
Ste.  1 420, 450  Sansome  Street 
San  Francisco,  CA  941 1 1 
(415)  421-7950 
Fax:  (415)  398-4156 


Toronto 

148  King  Road  E. 

King  City,  Ontario  LOG  1 KO 
(416)  833-6200 
Fax:(416)  833-1613 


EcEtor&Pubfisher 


11  West  19lh  Street"  New  Vbrk.  NY  10011  "212  675  4380 
FAX#  212  929  1259 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


PETS,  WILDLIFE  -  Award-Winning 
weekly  column  EARTHLINGS.  Carla 
Bennett,  8401  Greenwood  Ave.,  #3, 
Takoma  Park,  MD  20912,  (301) 
770-7444,  (301)  589-6836. 


"SENIOR  CLINIC”.  Specialist  Geriatric 
Medicine  writes  America's  only  health 
column  addressing  all  the  medical 
issues  of  middle  life  and  better.  “Time¬ 
ly,  Incisive,  Excellent  Reader 
Response"  Rochester,  (NY)  Democrat  & 
Chronicle  (since  1982).  7th  yr.  Weekly, 
600  words.  Discounts  to  weekly  news¬ 
paper  groups.  Samples,  rates.  Frank 
Macinnis,  M.D.,  HFM  Literary  Enter¬ 
prises,  PC)  Box  307,  Edmonton,  Alber¬ 
ta,  Canada  T5J  2J7  (403)  472-5555. 


WACKY,  witty,  contemporary  look  at  life 
-  in  a  nutshell  is  a  laugh  a  week.  700 
words.  Camera  ready.  Five-year  track 
record.  Free  samples,  rates.  Barbara 
Naness,  119  Washington  Ave.,  Staten 
Island,  NY  10314,  (718)  698-6979. 


MISCELLANEOUS 


FREE  FEATURES  -  Camera  ready  or 
MAC  Disk.  Health,  Consumer  Watch 
Columns  by  Esther  Peterson,  Editorial 
Cartoons,  Photos,  Food,  TV,  and  more. 
Free.  Contact:  NEWS  USA,  1199 
National  Press  Building,  Washington 
DC  20045;  (202)  682-2400. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


Anyone  interested  in  a  country  music 
review  column,  please  contact  V, 
Forrest,  2396  Ledgewood  Dr., 
Dunwoody,  GA  303  3‘8.  (404) 
455-4421.  Samples  on  request. 

READERIPROMOTIONS 

SCRAMBLR'... 

•  Builds  and  holds  circulation! 

•  Generates  ad  revenue! 

•  Boosts  Classifieds! 

Our  16th  year. 
SCRAMBLR’,  1772  State  Rd. 
Cuyahoga  Falls,  OH  44223 
(216)  923-2397 
We  guarantee  results! 


CLASSIFIED 

The  Industry’s 
Meeting  Place. 
212  675-4380 


BUSINESS  OPPORTUNITIES 


Newspaper  &  bookstores  for  sale  by 
owner  West/Midwestern  states,  owner 
finance.  Affiliated  Business  Consul¬ 
tants  (719)  630-8188. 


LBO  structure  and  financing  for  senior 
newspaper  management.  Confidential 
inquiries  to  James  Martin,  James 
Martin  &  Associates,  Suite  1000,  65  E. 
State  St.,  Columbus,  OH  43215.  (614) 
889-9747. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  APPRAISALS 
Confidential,  efficient  service. 
Call  Dick  Briggs.  (803)  457-3846. 
No  obligation.  Reasonable  rates. 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


-  PROFESSIONAL  SERVICES  - 
BARRY  FRENCH 

Ashlawn  Road,  Assonet,  MA  02702 
(508)  644-5772 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd.,  Hardwick,  MA 
01037;  (413)  477-6009. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 

BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 

Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959 -PO  Box  910 
Orangevale  (Sacramento),  CA  95662 


NEWSPAPER  BROKERS 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  Trade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Aporaisals,  Consultations 
Jim  Hail  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
PO  Box  850 
Rockwall,  Texas  75087 
(214)722-3030  (918)  834-3876 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years 

Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Bruce  Wright,  PO  Box  910 
Orangeville,  CA  95662 
(916)  988-8959 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 

R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
nnancial  Planning 
Contact  TIoria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


NEWSPAPER  BROKERS 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


NEWSPAPERS  FOR  SALE 


ARIZONA  WEEKLIES  2  separate  prop¬ 
erties  each  grossing  about  $650,000. 
Can  be  networked. 

Webster  &  Associates 
PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030 


KENTUCKY  4500  circulation  weekly. 
$150,000  gross.  Low  subscription  and 
advertising  rates.  $225,000. 
OKLAHOMA  BI-WEEKLY  gross 
$400,000.  Cash  flow  $50,000. 
$300,000  price. 

TEXAS  LISTINGS 

Weekly.  2500  circulation.  $280,000 
gross.  3-unit  press.  $400,000  includes 
real  estate. 

Southeast  Texas  weekly.  2400  circula¬ 
tion.  Gross  $100,000.  $110,000 
price. 

South  Texas  free  circulation  22,500 
tab  newspaper.  Gross  $420,000. 
Tremendous  growth  potential. 

Jim  Webster  &  Associates 
PO  Box  850 
Rockwall,  TX  75087 
(214)  722-3030 


Florida  coastal  weekly.  Profitable  paper 
in  wonderful  small  community.  This  one 
is  going  to  grow  dramatically.  Will  sell 
for  less  than  gross  of  $350,000.  Write 
Box  3460,  Editor  &  Publisher. 


FOR  SALE:  County-seat  weekly  news¬ 
paper  in  Eastern  Oregon.  $120,000 
gross.  Over  2,000 circulation.  $99,500 
includes  building  and  land  and  small 
job  shop.  One-third  down  in  cash, 
balance,  10  years  at  8%.  Real  oppor¬ 
tunity  for  couple  both  willing  to  work  in 
the  business.  Write  Box  3405,  Editor  & 
Publisher.  Owner  planning  retirement. 

MONTHLY  TABLOIDS/typesetting  - 
located  in  the  Golden  Isles  of  GA. 
Explosive  growth.  $100,000.  Glenn 
Wood,  PO  Box  612,  St.  Simons  Island, 
GA  31522.  (912)  267-7878. 


UNDERSTAND  THE 
SHOPPER  INDUSTRY 

If  you  are  Interested  In  the  Shopper 
Industry  you  need  this  book.  Specific 
free  paper  Infonnation  on: 


ffndustry  Overview 

To  Order: 

Send  $65  to 
John  T.  Cribb 
Lake  Edith  Publishing 
Box  1220,  Townsent,  MT  59644 
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announcements 


NEWSPAPERS  FOR  SALE 


BEST  OF  TWO  WORLDS  -  upscale 
market  with  60%  growth  in  five  years, 
and  ideal  West  Coast  seaside  communi¬ 
ty.  Award-winning  county  seat  weekly 
with  web  press  grossing  $700,000. 
$250,000  down,  terms. 

ZONE  9  SUBURBAN  in  high  growth 
market  grossing  $390,000.  Priced  well 
below  gross,  reasonable  down  with 
terms. 

MOM  &  POPS  -  good  starters  for  quali¬ 
fied  buyers  with  $25,000  to  $40,000 
for  down.  All  grossing  $130,000  or 
less.  Terms. 

PROFITABLE,  well-established  trade 
journal  grossing  $470,000.  Low  down, 
reasonable  terms, 

MOUNTAIN  WEEKLY  in  attractive 
community  grossing  $150,000. 
$45,000  down.  Terms. 

CALIFORNIA  four-weekly  metro  combi¬ 
nation  with  large  central  web  plant 
grossing  $5  million  plus.  Cash  and 
terms. 

WEST  COAST  mailed  shopper  with 
press  grossing  $4  million.  Impressive 
growth  and  cash  flow  history. 

Dave  Gauger 

GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
(206)  942-2661 


HAWAIIAN  -  shopper  625,000. 
Growing. 

NORTHWEST  WEEKLIES  1.3  million 
price  includes  building,  plant.  County 
seat.  Award-winning. 

NORTHWEST  WEEKLIES  1.4  million. 
Buildings  available. 

WESTERN  DAILY  1.7  million,  up-to- 
date  plant  and  equipment. 
SOUTHWEST  OREGON  WEEKLY.  Large 
shopper.  525  gross.  390  price. 
NORTHWEST  COASTAL  WEEKLY. 
200,000  price  growing  resort  area. 
FOURNIER  MEDIA  SERVICES 
PO  Box  5789 
Bend,  Oregon  97708 
(509)  786-4470 


PRINTING  PLANT  and  2  weeklies.  4 
unit  press  and  building.  $375,000 
gross  should  be  $500  in  1989. 
Strongest  NC  area.  Price  $600,000. 
Call  Publisher  (919)  484-3666. 

PROFITABLE  SMALLTOWN  newspaper 
in  growing  coastal  northern  California 
community.  Comfortable  living  in  excel¬ 
lent  environment  for  right  couple.  Box 
3118,  Editor  &  Publisher. 


PROFITABLE  WEEKLY.  Over  5,000 
paid,  fine  building,  owner  retiring.  Also 
exclusive  small  county  seat  weekly  for 
$10,000  down,  owner  carries  balance. 
Many  others  available,  send  for  list.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)  476-3950. 


SENIOR  NEWSPAPER.  Well  estab¬ 
lished.  Florida  West  Coast.  Details  furn¬ 
ished  to  serious  inquiries.  Write  Box 
3452,  Editor  &  Publisher  or  call 
Publisher  direct,  (813)  371-8131. 


SOUTHERN  CALIFORNIA  aerospace 
trade  paper.  3  years  old.  1988  gross 
$155,000.  PROFITABLE.  Price 
$350,000.  Box  3410,  Editor  & 
Publisher. 


WEB  PLANT  with  shopper,  $475,000 
cash  flow.  Over  $2  million  revenues. 
Great  plant  -  1  acre  under  roof.  Nearby 
weeklies  available.  Great  growth  poten¬ 
tial  in  southwest.  PO  Box  792001, 
Dallas,  TX  75379. 


NEWSPAPERS  WANTED 

BOTTOM  LINE  is  no  group  can  match 
price,  tax  advantages,  financing,  flexi¬ 
bility  and  civic  benefits  of  employee 
ownership.  Retired  publisher  and  ESOP 
pioneer  will  provide  complete  package 
and  guarantee  confidentiality.  Send  no 
obligations  queries  to  Box  3448,  Editor 
&  Publisher, 


ANNOUNCEMENTS 

NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 

PUBLICATIONS  FOR  SALE 

Profitable  regional  parenting  publica¬ 
tion  in  Florida’s  fastest  growing  area. 
Partner  or  outright  sale.  Write  P.  David¬ 
son,  Box  2321,  Boca  Raton,  FL  33427. 

INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 

THE  PHONE  ROOM  INC. 

"Gold  Bond  Starts” 
daily  and  weekly  newspapers 

Call  Today:  (609)  783-6070. 

VER-A-FAST  CORPORATION 

1-800-327-8463 

WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country’s 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-800-247-2338. 

COLOR  SEPARATIONS 

Specialists 

in 

superior  quality 
color  separations 
for  newspapers. 

$68 

regular  low  price  for 
separations  up  to  4  col.x12  in. 

24  hr. 

turnaround  if  you  need  it. 

Call  us... 

1988  WINNER 
of  Kodak’s 

RUN  FOR  THE  MONEY 
Call  us... 

800-228-3483 

800-422-1164/pa 

Call  us... 

^  PRESS-ENTERPRISE 

Commercial  Color 
Bloomsburg,  PA 

INDUSTRY  SERVICES 


COMPUTER  CONSULTANTS 


CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (8l3)  931-3649. 


Editor  &  Publisher 
Classified  Advertising 
11  West  19th  St. 
New  York,  NY  10011 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

1  D.S.  America 
Grandstep  Step  &  Repeat 
Model  PC533-C1 
4  months  production  use  only 
Lucius  Morse,  Owner 
(314)  773-1253 


SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


_ MAILROOM _ 

•  24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


3  conveyors,  12  foot,  18  foot,  and  12 
foot  with  90  degree  curve.  $400  or  will 
sep.  Assorted  tables,  carts,  plastic 
bags,  twine,  strapping  machine  and 
strapping.  Call  Jim  (312)  499-4663. 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Belt  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791 


MAILROOM  EQUIPMENT 
STACKERS 

Hall  Monitor,  Sta-Hi  251  &  257 
IDAB  440,  Muller-Martini  259 

STRAPPERS 

Signode-MLIEE,  ML2EE,  MLN2&2A 
Ovalstrap  JP  80  Standard  &  Crosstie 

MISCELLANEOUS 
Stream  Conveyor-wire  and  belt 
Switches  and  stream  aligners 
Floor  conveyor-Roller  Top  Belt,  Dock 
Pacers,  Bottom  wrap 

SYSTEMATION,  INC. 
(203)675-9438  FAX(203)678-0437 


Muller  Model  270 
Compensating  Stacker  Counter 
Muller  5  into  1  Inserter  with  Bottom 
Wrap  and  Auto  Strapper,  Complete 
System. 

(408)  289-1400  Wesco  Graphics 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


Stepper  1520  inserter.  5  hoppers,  jack¬ 
et  opener  and  counter-stacker.  Used  6 
months.  Excellent  condition.  $45,000 
OBO.  Call  Jim  (312)  499-4663. 


MISCELLANEOUS 

MAREN  model  72  automatic  baler. 
Piggyback  30  inch  top  feed  shredder. 
Approximately  10  years  old.  Excellent 
condition.  Contact  Larry  Kramer,  Great 
Northern  Distributors,  Scranton,  PA 
(717)  342-8159. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


32  lb  Newsprint  33”  width  40"  Dia. 
300,000 -H  pounds  at  $485.00  ton 
F.O.B.  Shelby,  NC  (704)  482-9673. 
Ask  for  Doug. 


PHOTOTYPESETTING 

6818  Comp  Edit,  under  maintenance, 
1024K  memory,  D/P  typesetter  drive, 
AT  option,  floppy  disk  or  20  MB 
Winchester,  FMFL  option.  6830  Photo 
typesetter,  under  maintenance,  image 
preview,  fast  recount,  60n  typefaces 
with  20  ITC,  2  years  old.  Both  for  only 
$30,000.  Call  (800)  937-6722. 


MONOTYPE  LASERCOMP  MK  2,  80 
Meg  Winchester,  68  Pica,  never  used, 
$25,000; 

LOG  E  PC  1800  PROCESSOR  with 
water  saver,  like  new,  $8,000. 

BOB  WEBER.  (216)  831-0480. 


ONE  SYSTEM  MODEL  300  for  Editorial 
and  Model  80  for  Classified,  w/  35 
Terms.,  (2)  300  Meg  &  (2)  80  Meg  HD, 
(3)  KSR  820  and  LP3C)0  Printronix 
Rrt.,  Advantage  l/F,  6600  Driver,  2  1/2 
yrs.,  $45,000. 

BOB  WEBER.  (216)  831-0480. 


One  System  Model  220  editorial- 
classified,  240  MB  control  data  drives, 
2  LS  1-2  computer  automation  CPU’s, 
25  terminals  including  2  PE12's,  full 
duplex  remote,  rel.  3  software,  CG 
8400  drivers.  Priced  at  less  than 
$20,000.  See  Stuck  (219)  294-1661. 


RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer’s 
list  price.  Call  Graph-X: 

(215)  439-1942  Fax  (215)  435-7734 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


Raycomp  100-G  System 

2  Terminal  Control  Units 
W/lOmb  CDC  Hawk  Drives 
2  Data  Management  Processors 
4  CDC  300mb  Drives 
7  Work  Stations  W/Grad’s 
Spare  lOmb  CDC  Hawk  Drive 
+  TCU  &  DMP  PCB’s 

Arizona  Republic/Phoenix  Gazette 
120  East  Van  Boren  St. 
Phoenix,  Arizona  85004 

Contact: 


Ben  Romanski  or  Dale  Berry 
602-271-8479 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


Baldwin  Model  902  Web  Gi^ides 
Used  only  6  Months 
(408)  289-1400. 


DON’T  SELL  YOUR  WEB  PRESS  until 
you  contact  Newman  Int’l  Press  Sales 
(913)  362-8888  or  telex  275257. 

FLEXO  OPPORTUNITY 
4-unit  23  9/16"  cut-off  Windmoeller 
Hoelscher  press  with  3  half  decks, 
double  3:2  folder  and  4  RTP’s. 
Released  from  production  mid-1989. 
Installed  new  1984  and  runs  like  new. 
Inspect  in  operation. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050 _ Tlx  42362 

GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 

Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)459-9700  Telex  206766 


Goss  Community  add  on  Units 

4  Unit  1500  Suburban 

2  Harris  VISA  Add  on  Units 

5  Unit  Suburban 
2  Unit  Newking 

6  Unit  Color  King 
5  50"  Roll  Stands 
KJ6  Folder 

(408)  289-1400  Wesco  Graphics 


Goss  Suburban  1500  series  3  units, 
folder  1/4,  1/2,  double  parrallel  cross 
perf  sheeter.  Complete  press  or  indivi¬ 
dual  components. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

HARRIS 

-NCH  400,  6  units,  1985,  22-3/4". 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

•Cosmo,  5  units,  1982,  RTP's. 
-Urbanite,  10  units,  2  folders.  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 

SGossUrbanites 

Availablelmmediately 

Six  Units,  1972 
Five  Units,  1974 
Four  Units,  1978 

Equipment  can  be  combined  to  satisfy  require¬ 
ment  for  larger  cxmrigurations.  Also,  individual 
units  arc  for  sale.  On-site  inspection  available. 

ONE  Corporation 

3400  Malone  Drive 
Atlanta,  Georgia  30341 

Phone  (4(W)  45H-935 1  Telex  700563 


EQUIPMENT  &  SUPPLIES 


PRESSES 


KING  PRESS 

Add-on  NK  or  DK  units  stacked  or  floor 
position,  as  is  or  recond. 

4  Unit  web  (2  units  DK,  2  units  CK) 
with  KJ6  folder 

GOSS 

2  add-on  oil  lub.  Community  units 

1  SC  1/2  &  1/4  page  folder  1975 

2  Unit  Community,  grease  lub. 

4  Unit  Community,  SC  folder  1968/74 
11  Unit  Urbanite  U664  with  upper 
former,  available  April,  1989. 
HARRIS  COTTRELL 
Add-on  V-25  unit 

,4-Unit  Harris  V-700  with  heatset  pkg, 
comb,  folder,  excellent  starter. 

MISC. 

Enkel  zero  speed  splicer,  Web  Special¬ 
ties  3-web  ribbon  deck 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 

INLAND  NEWSPAPER  MACHINERY 
,  CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


NEWSPAPER  PRESSES 
22"  CUTOFF 

Goss  Metro,  10  units,  1  deck 
Goss  Urbanite,  10  units,  1979-82 
Goss  Suburban,  3  units  and  7  units 
Harris  1600,  12  units,  4  decks 
Solna  Distributor,  4  units 

22- 3/4"  CUTOFF 

Goss  Metro,  4  units,  1  deck 
Goss  Cosmo  add-on  units 
Goss  Urbanite,  10  units,  3-color 
Goss  Urbanite,  6  units,  1972 
Goss  Super  Suburban  1500,  8  units 
Goss  SC/Community,  8  units,  U.O.P. 
Goss  Community,  3  units,  1976 
Goss  SC  Folder,  double  parallel 
Goss  Community  units,  oil  and  grease 
M.A.N.  UniMan  2/2,  3  units,  2  decks 

23- 9/16"  CUTOFF 

Goss  Metro  add-on  units 
Goss  Flexo,  8  units,  3  decks 
Crabtree  Crusader  offset,  3  units  and 
5  units 

Goss  Urbanite,  6  units 
Goss  Suburban,  7  units 

SPLICERS 

Cary  FP  4045,  8  available 
Enkel  2000  (demonstrator) 

Goss  3-arm  RTPs  for  Urbanite 
Butler  3242-10,  3  in  stock 

ONE  Corporation/Atlanta 
(404)458-9351  Telex  700563 

PRESSES 

Goss  Urbanite  Folders 

Goss  Urbanite  Units 

Goss  Urbanite  Rollstands 

Goss  Urbanite  Drives 

Goss  Urbanite  1/4  folders 

Goss  Urbanite  Balloon  formers 

Hoe  colormatic  3-2  folder  23-9/16  C.O. 

Hoe  Balloon  Formers 

Goss  Balloon  Formers 

Guilmout  Quarterfolder  and  Trimmer 

Goss  RTP’s  40  and  42  inches 

Goss  Mark  1  Half  Decks  and  Hump 

Goss  Mark  2  Half  Decks  and  Humps 

Goss  Double  2-1  folder  22-3/4  C.(D. 

Goss  Skip  Slitters  all  C.O. 

Goss  Portable  Inc.  Fountains 
Hoe  Skip  Slitters  all  C.O. 

Paper  roll  track  and  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  press  rebuilding 
We  do  machinery  moving  and  erecting 
Northeast  Industries,  Inc 
(213)  256-4791  FAX  (213)  256-7607 

PRESS 

Make  your  old  R.T.P.’s  into  new 
Tension  panel  upgraded  to 
simplified  system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791 


EQUIPMENT  &  SUPPLIES 


PRESSES 


PRESS  EQUIPMENT 
18  Goss  Community  units, 

22-3/4"  $30,000  ea. 

1  4-hi  Goss  Community  units, 

22-3/4"  $240,000 

1  6-Web  S/C  Folders  $75,000 

2  8-Web  S/C  Folders 

(with  upper  formers)  $90,000  ea. 

VALLEY  PRINTERS,  16230  Filbert  St.. 
Sylmar,  CA  91342.  (818)  362-7771. 


SHOWPIECE 

Harris  N-1650,  R.H.  unit  as  seen  at 
ANP/VTech  for  sale:  Completely  refurb¬ 
ished  from  sideframes  on  up.  Cylinders, 
Bearers,  high  precision  SKF  Main  Bear¬ 
ings,  Vibrators,  Fountain  Rolls,  etc.  Will 
install,  warranty. 

*  N-1650,  66"  Dryers,  One  TECH 
dryer,  one  built  by  THERMOCHILL, 
two  years  old. 

*  Two  THERMOCHILL  chill  roll  stands 
66",  two  years  old  with  spare 
parts,  etc. 

*  75  hp  Gardner  Denver  Compressor, 
like  new  with  Dryer. 

*  Two  Haley  66"  double  infeeds, 
two  years  old,  good  price. 

*  Five  REGISTROM  RTP’s,  66"  for 
sale.  Excellent  condition 

priced  to  sell. 

*  Carlson  automated  Plate  Bender, 
new,  for  22-3/4"  cut  off  for 
33’’x47"  plates. 

*  Five  LPA  blowers  from  300 
to  800  CFM. 

Call  Bert,  Presstime  International,  Inc. 

(401)  348-8683. 


WANTED  TO  BUY 

EQUIPMENT  WANTED  (1979  or  newer, 
in  running  condition  only): 

1)  Web  press,  solna,  goss  or  Harris,  5 
unit,  22-3/4  Cut-off,  D/P  Folder  (1/2, 
1/4);  2)  one  unit  solna  RP  36;  3)  dryer, 
chills,  sheeter,  splicers  offers  to;  C. 
DeSouza,  PO  Box  24714,  Philadelphia, 
PA  19111  or  FAX  (215)  725-0812. 


HELP 

WANTED 


_ ACADEMIC _ 

BRIGHAM  YOUNG  UNIVERSITY  has  an 
opening  for  an  assistant  professor  in 
advertising.  Position  opens  August 
1989.  Professional  advertising  experi¬ 
ence  and/or  advanced  degrees  desired. 
The  University  requires  all  employees  to 
adhere  to  the  highest  standards  of 
personal  integrity,  behavior  and  morali¬ 
ty;  abstinence  from  alcoholic  bever¬ 
ages,  tobacco,  tea  and  coffee  is  also 
required.  Send  letter,  vita,  three  letters 
of  reference  and  other  supporting 
materials,  postmarked  by  January  15, 
1989,  to  Gordon  Whiting,  Department 
of  Communications,  Brigham  Young 
University,  Provo,  Utah  84602.  Women 
and  minorities  are  encouraged  to  apply. 
Brigham  Young  University  does  not 
discriminate  on  the  basis  of  age,  sex, 
national  origin  or  race. 

DEPARTMENT  OF  COMMUNICATION 
TENURE  TRACK  FACULTY  POSITIONS 
The  University  of  Texas  at  El  Paso 
The  University  of  Texas  at  El  Paso  seeks 
applicants  for  tenure  track  positions  to 
begin  Fall  1989.  Candidates  should  be 
qualified  to  teach  at  both  undergradu¬ 
ate  and  graduate  levels:  Mass  Commu¬ 
nication,  Journalism,  and  Speech 
Communication.  Ph.D.  preferred, 
media  experience  desirable,  M.A.  and 
ABD  considered.  Rank  and  salary  are 
commensurate  with  experience.  Appli¬ 
cation  deadline  is  February  1,  1989. 
Send  letter  of  application,  vita,  three 
letters  of  recommendation,  and  other 
supporting  material  to:  Dr.  Lawrence 
Johnson,  Department  of  Communica¬ 
tion,  University  of  Texas  at  El  Paso,  500 
West  University  Ave.,  El  Paso,  TX 
79968-0550.  The  University  is  an 
EEO/AA  employer. 


1989  RATES  for 
CLASSIFIED  ADVERTISING 


LINE  ADS 

1  week  —  $6.30  per  line 

2  weeks  —  $5.50  per  line,  per  issue, 

3  weeks  —  $4.80  per  line,  per  issue 

4  weeks  —  $4.10  per  line,  per  issue 


Effective  January  1,  1989 

POSITIONS  WANTED 

1  week  —  $3.70  per  line 

2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  —  $2.60  per  line,  per  issue. 

4  weeks  —  $2.40  per  line,  per  issue. 


Add  $6.00  per  insertion  for  box  service.  Add  $4.00  per  insertion  for  box  service. 


Count  as  an  additional  line  In  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  34  characters  and,  or  spaces  per  line. 

3  lines  minimum, 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  inch  per  insertion-.  1  time,  $80;  2  to  5 
times,  $75;  6  to  12  times,  $70;  13  to  25  times  $65;  26  to  51  times  $60;  52 
times,  $55. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street.  NY.  NY  10011.  (212)  675-4380. 
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HELP  WANTED 


BROADCAST  JOURNALISM 
Assistant  Professor,  tenure  track  begin¬ 
ning  August  1989.  To  teach  advanced 
and  graduate  courses  in  broadcast 
news,  Ph.D.  and  demonstrated  capacity 
for  scholarly  research  essential;  profes¬ 
sional  experience  helpful.  Send  letter, 
vita,  publications  and  three  references 
by  February  15  to  Dr.  Don  Le  Due, 
Chair,  Search  Committee,  Department 
of  Mass  Communication,  University  of 
Wisconsin-Milwaukee,  Milwaukee, 
Wisconsin  53201. 

An  EEO/AA  employer  encouraging 
women  and  minorities  to  apply. 


Department  of  Journalism 
Central  Michigan  University 
SELECTION  of  DEPARTMENT  CHAIR 
The  Department  of  Journalism,  Central 
Michigan  University,  plans  to  select  and 
appoint  a  news  chairperson  in  1989,  to 
begin  in  summer  or  fall.  We  seek  an 
individual  with  significant  professional 
media  experience  and/or  significant 
academic  achievement.  Applicant 
should  have  previous  teaching  experi¬ 
ence  in  an  accredited  college  or  univer¬ 
sity  and  be  eligible  for  appointment  as 
associate  or  full  professor  on  one  of  two 
tracks:  traditional  academic  or  media 
professional. 

Applicant  should  be  sensitive  to  the 
needs  and  aspirations  of  students  for 
careers  in  newspaper  and  magazine 
journalism,  public  relations,  advertis¬ 
ing,  photojournalism  and  secondary 
school  journalism  education. 

The  new  chair  should  be  capable  of 
preparing  and  administering  depart¬ 
ment  budgets.  He  or  she  should  be  able 
to  represent  the  Department  of  Journal¬ 
ism  effectively  in  both  academic  and 
professional  settings. 

Central  Michigan  University  is  located 
in  Mt.  Pleasant,  near  the  center  of 
Michigan's  Lower  Peninsula,  within 
reasonable  driving  distance  to  metropo¬ 
litan  areas  and  to  lakes  and  year-round 
resort  country  of  Northern  Michigan. 

To  apply,  send  letter,  resume  and  a  list 
of  three  references  with  addresses  and 
telephone  numbers  to: 

James  Bow 

Chair,  Search  Committee 
Department  of  Journalism 
Central  Michigan  University 
Mt.  Pleasant,  Ml  48859 
(517)  774-3196 

For  fullest  consideration,  apply  by 
February  6.  1989.  CENTRAL  MICHI¬ 
GAN  UNIVERSITY  IS  AN  AA/EO  INSTI¬ 
TUTION.  All  persons,  including 
members  of  minority  groups,  women, 
handicapped  persons,  disabled  veter¬ 
ans  and  veterans  of  the  Vietnam  Era, 
are  encouraged  to  apply. 


JOURNALISM  PROFESSOR:  Private 
liberal  arts  college  in  North  Carolina 
seeks  an  Assistant  or  Associate  Profes¬ 
sor  of  Journalism.  Tenure  Track,  August 
1989.  Ph  D.  preferred.  Duties  include 
teaching  journalism  courses  at  all 
levels,  advising  student  publications 
(utilizing  IBM  Desktop  Publishing 
System),  advising  journalism  majors. 
Send  complete  dossier  by  February  15, 
1989,  to  Mr.  Marc  Krein,  Director  of 
Communications,  Atlantic  Christian 
College,  Wilson,  NC  27893.  EO/AAE. 


PRACTICING  JOURNALIST  eligible  for 
leave  sought  for  full-time,  nine-month 
appointment  to  teach  basic  writing  and 
editing  courses.  BA  and  substantial 
newspaper  experience  required. 
Courses  to  be  taught:  newswriting,  copy 
editing,  and  feature  writing,  as  appro¬ 
priate.  Appointment  to  run  30  August 
1989  to  11  May  1990;  salary  negoti¬ 
able,  depending  on  experience.  By  1 
February  1989,  send  letter  of  applica¬ 
tion,  resume,  including  three  profes¬ 
sional  references,  to  Barry  Chabot, 
Dept,  of  English,  Miami  University. 
Oxford,  OH  45056.  EO/AA  Employer. 


HELP  WANTED 


The  Texas  Women's  University  is  seek¬ 
ing  applicants  for  a  tenure-track  faculty 
position  in  journalism.  Duties  include 
teaching  classes  in  the  news-editorial 
sequence  (such  as  reporting,  editing, 
photojournalism)  and  serving  as  advisor 
to  the  campus  newspaper.  A  master’s 
degree  and  significant  professional 
experience  are  required.  Experience 
advising  students'  publications  and  an 
earned  doctorate  are  desired.  Rank  and 
salary  are  commensurate  with  qualifica¬ 
tions.  The  appointment  will  be  effective 
for  the  1989  Fall  semester.  Applica¬ 
tions  accepted  through  Febuary  15, 
1989.  The  Texas  Women's  University  a 
state-supported  institution,  is  the 
largest  university  for  women  in  the 
United  States.  The  Denton  Campus  is 
35  miles  from  both  Dallas  and  Fort 
Worth.  Please  send  letter  of  applica¬ 
tion,  curriculum  vita,  and  three  letters 
of  recommendation  to  Dr.  Mary  Sparks, 
Chair,  Search  Committee,  Box  23866, 
Denton,  TX  76204.  Texas  Women’s 
University  is  an  affirmative  action  equal 
opportunity  employer. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E  <S  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


ADMINISTRATIVE 


ASSOCIATE  PUBLISHER  -  We’re  seek¬ 
ing  an  aggressive  and  versatile  leader 
with  strong  ad  sales,  business  and 
circulation  background  to  oversee  and 
contribute  to  all  areas  of  our  20-year- 
old  L.l.  entertainment  group.  Our 
candidate  should  motivate  by  example. 
Resume,  letter,  salary  history  to  Good 
Times,  Box  268,  Greenvale,  NY  11548. 


California  daily  being  acquired  needs 
GENERAL  MANAGER  with  4  years  ad 
experience,  4  years  general  manager 
experience,  able  to  compete  against 
metropolitan  daily  in  nearby  county. 
People  skills  important.  Great  growth 
area.  Growing  business  and  circulation. 
Send  detailed  experience,  management 
philosophy,  references,  salary  range  tO: 
Dean  Lesher,  PO  Box  5166,  Walnut 
Creek,  CA  94596. 


HELP  WANTED 


ADMINISTRATIVE 


CONTROLLER 

To  supervise  all  accounting,  budget¬ 
ting,  and  computer  functions  for  the 
consolidated  business  office  of  Gavilan 
Newspapers.  Position  requires  a  hands- 
on  manager  who  has  excellent  commu¬ 
nication  skills  and  enjoys  all  facets  of 
business  operations.  Successful  candi¬ 
date  will  supervise  a  staff  of  seven.  IBM 
System  36  experience  helpful.  Submit 
resume  to  Controller,  Gavilan  Newspap¬ 
ers,  PO  Box  22365,  Gilroy,  CA 
95021-2365.  EEO  Employer. 


CUSTOMER  SERVICE  MANAGER 
Great  opportunity  for  an  aggressive 
detail-oriented  Customer  Service 
Professional.  Will  manage  staff  of  20 
plus.  Overall  knowledge  of  publishing, 
inbound  telemarketing  and  fulfillment 
will  help  you  succeed  in  this  position. 
Please  send  resume  and  salary  require¬ 
ments  to  Personnel  Department,  Insight 
Magazine,  3600  New  York  Ave.  NE, 
Washington,  DC  20002. 


Nationwide  Newspaper  Recruiting 
EXECUTIVES  U.S. 
specializes  in  the  placement  of 
newspaper  positions  nationwide,  ie: 
Production/ Ad  Execs/GM/Circulation 
FEE  PAID.  Call  or  Write: 
MARTY  MARSH 
EXECUTIVES  U.S. 

8719  E.  San  Alberto 
Scottsdale,  AZ  85258 
(602)  483-7171 


PUBLISHER  with  strong  background  in 
marketing  and  administration,  appreci¬ 
ation  for  high-quality  insightful  news 
product,  to  convert  fast-growing  month¬ 
ly  into  weekly.  Must  be  imaginative, 
aggressive.  Salary  $5-6, 000/month, 
possible  future  equity  and  live  in  South¬ 
ern  California,  one  of  the  most  beautiful 
places  on  earth.  Send  detailed  resume 
to  Box  942,  Bonita,  CA  92002. 


ADVERTISING 


ADVERTISING  DIRECTOR 
40,000  daily  in  Zone  5.  This  estab¬ 
lished  daily  is  in  a  rapid  growth  area. 
Applicants  must  have  prior  manage¬ 
ment  experience.  Send  resume  to  Box 
3430,  Editor  &  Publisher. 


AD  SALES.  Full  time.  Urban  weekly. 
Salary  and  commission.  Send  resume 
to:  Northwest  Connection,  Box  564  For. 
Pk.  Sta.,  Dayton,  OH  45405-0564. 


Foundation  Director 

Executive  Director  for  private  foundation  ($11.5  assets;  3  5 
staf^  that  funds  and  undertakes  communications  projects  of 
regional  and  national  significance.  Interests  include  public 
policy  issues,  innovative  uses  of  media  for  public  affairs  educa¬ 
tion,  and  provision  of  communications  training  to  non-profit 
groups. 

Responsibilities:  Researching  areas  of  potential  foundation 
interest,  reviewing  grant  proposals,  carrying  out  foundation- 
initiated  projects,  advising  nonprofits  on  use  of  technologies, 
and  day-to-clay  foundation  management. 

Qualifications:  The  successful  candidate  will  have  a  passion  for 
communications  as  a  subject  of  inquiry  and  practice,  broad 
knowledge  of  communication  technologies,  familiarity  with  the 
policy-making  process,  and  ability  to  provide  leadership  to 
others  who  have  common  objectives.  Graduate  degree  desirable 
and  professional  achievement  in  a  communications-related  field 
essential. 

Salary:  $50-60,0(X) 

Interested  persons  should  send  letter  and  resume  to:  Benton 
Foundation,  1776  K  Street,  NW,  Suite  605,  Washington,  D.C. 
20006. 

Deadline:  January  30,  1989. 


HELP  WANTED 


ADVERTISING 


AD  DIRECTOR 

The  Toledo  Blade  is  initiating  early 
planning  efforts  to  locate  an  exper¬ 
ienced  advertising  executive  for 
mid-1989  due  to  retirement.  Position 
oversees  sales,  service  and  promotion 
departments.  Requires: 

-  strong  management/organizational 
skills 

-  budgeting/forecasting  experience 

-  proven  sales  record 

-  community  involvement. 
Competitive  salary  and  benefits 
package. 

Send  resume  and  cover  letter  to  Ben 
Magdovitz,  Ad  Director,  or  Jo  Yarbor¬ 
ough,  Human  Resources  Director,  The 
Blade,  541  Superior  St.,  Toledo,  OH 
43660. 


AD  DIRECTOR 

Monthly  tabloid.  Palm  Beach  Florida. 
Ability  to  sell  and  develop  market  plans 
for  young,  growing  company.  Salary 
plus  commission.  Should  gross 
$40,000  plus  first  year.  Call  (407) 
697-0228  or  resume  3904  Dorrit  Ave., 
Boynton  Beach,  FL  33436. 


An  idea]  cannot  wait  for 
its  realization  to  prove 
its  validity. 

George  Santayana 


ADVERTISING  SALES  MANAGER 
Fast  growing  Florida  daily  newspaper  is 
looking  for  an  effective  sales  leader  with 
a  winning  competitive  spirit.  Applicant 
must  have  daily  or  weekly  sales 
management  experience,  strong  organi¬ 
zational  skills,  and  a  good  work  record! 
If  you  want  a  challenge,  a  good  income 
and  a  chance  to  work  with  a  winner, 
send  resume  to  David  Bitner,  Charlotte 
Sun,  23170  Harbor  View  Road,  Char¬ 
lotte  Harbor,  FL  33980  or  call  (813) 
629-2855. 


ADVERTISING  SALES  MANAGER 
Rapidly  expanding  weekly  newspaper 
group  (zone  2)  has  immediate  opening 
for  an  experienced  advertising  sales 
manager.  Base  salary  plus  commission 
plus  bonus  and  benefit  package.  Excel¬ 
lent  opportunity  for  advancement.  Send 
resume  and  salary  requirements  to 
ProMedia  Publishing  Co.,  PO  Box  367, 
Levittown,  PA  19058,  attn:  Robert 
Smylie. 


AD/Zone  1  To  $45K 

AD/Zone  4  To  $45K 

AD/Zone  2  To  $35K 

AM/Zone  5  To  $35K 

PM/Zone  2  To  $50K 

PM/Zone3  To  $30K 

PM/Zone  6  To  $30K 

CD/Zone  2  To  $40K 

CM/Zone  5  To  $35K 

Prs  Supv/Zone  2  To  $35K 

Prs  Mgr/Zone  2  To  $35K 

Prs  Mgr/Zone  5  To  $30K 

Prs  Frmn/Zone  3  To  $25K 

Prs  Mgr/Zone  6  To  $25K 

Pressmen/All  Zones  To  $22K 

Maiirm  Mgr/Zone  2  To  $30K 

Maiirm  Frmn/Zone  4  To  $22K 


GRAPHIC  SEARCH 
ASSOCIATES 

Post  Office  Box  373 
Newtown  Square,  PA  19073 

215  359-1234 
800-342-1777 
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HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 
A  network  of  Florida  daily  newspapers  is 
seeking  an  experienced,  organized, 
results-oriented  individual  to  sell  adver¬ 
tising  space  to  local,  regional,  and 
national  accounts.  Successful  news¬ 
paper  management  is  a  definite  plus. 
Must  be  accustomed  to  making  profes¬ 
sional  presentations  on  the  top  execu¬ 
tive  level.  Some  travel  involved,  posi¬ 
tion  is  based  in  Florida,  compensation 
negotiable.  Apply  in  confidence  tr  Bux 
3431,  Editor  &  Publisher. 


ADVERTISING  SALES 
Our  successful  weekly  newspaper  (14 
years  old,  minimum  of  80  tab  pages)  in 
a  small,  mid-Atlantic  coast  city  offers 
excellent  opportunity  for  growth  and 
good  pay  to  person  with  experience  and 
high  expectations.  Please  send  letter 
and  resume  to  Box  3453,  Editor  & 
Publisher. 

All  replies  acknowledged. 


ADVERTISING  SALES  MANAGEMENT 
Fast-growing,  aggressive  publishing 
company  in  the  Southeast  seeks 
results-oriented,  outgoing  sales  direc¬ 
tors  in  a  very  rapidly  growing  market. 
Multi-media  company  offers  outstand¬ 
ing  benefits,  sala^/bonus  and  unlim¬ 
ited  growth  potential.  Positions  require 
strong  management/organizational 
skills,  proven  sales  record,  budgeting/ 
forecasting  experience.  Compensation 
commensurate  with  experience.  Send 
resume  and  qualifications  to  Box  3456, 
Editor  &  Publisher. 


ADVERTISING  MANAGER 
A  major  newspaper  chain  is  seeking  a 
bright  young  manager  to  direct  the 
advertising  staff  of  a  central  New  York 
10,000  circulation  daily.  If  ;  are 
aggressive  with  lots  of  savvy,  don  .liss 
this  exceptional  growth  opportunity. 
Salary  plus  commission,  good  benefits 
package  plus  promotional  opportunity 
for  the  fight  person.  Send  resume  and 
salary  requirements  in  confidence  to 
Box  3462,  Editor  &  Publisher. 


ASSISTANT  SALES  MANAGER 
The  Shopper-News  Network  of  Des 
Moines,  Iowa,  is  seeking  an  aggressive, 
creative,  credible  person  with  extensive 
sales  experience  and  abilities  to  deal 
with  majors  and  agencies.  Eight-zone 
TMC  product  with  155,000  circulation 
goes  head-to-head  with  major  dailies. 
Solid  base  of  clients  and  press  facili¬ 
ties.  A  division  of  Ogden  Newspapers. 
Send  resume  and  salary  history  to  Ron 
Sampson,  Sales  Manager,  Shopper- 
News  Network,  PO  Box  4826,  Des 
Moines,  lA  50306. 


CLASSIFIED  MANAGER 
Central  California  coast  daily  newspaper 
(24M)  seeks  results-oriented  CAM. 
Classified  experience  is  a  must.  Previ¬ 
ous  department  management  is  a  plus 
but  will  consider  ambitious,  talented 
no.  2  from  larger  property.  We're  look¬ 
ing  for  someone  with  ability,  drive  and 
leadership  skills.  The  Salinas  Califor¬ 
nian  is  a  Gannett  newspaper.  Compen¬ 
sation,  benefits,  training  and  opportuni¬ 
ty  are  excellent.  Inquiries  or  resumes  to 
Jenine  McPherson,  123  W.  Alisal  St., 
Salinas,  CA  93901. 


CLASSIFIED  ADVERTISING  MANAGER 
The  West  County  Times,  a  daily  located 
in  Pinole,  CA  has  an  immediate  opening 
for  an  individual  with  a  strong  back¬ 
ground  in  newspaper  advertising  sales 
management.  The  successful  candidate 
for  this  position  must  be  a  creative  high 
energy  achiever  with  strong  leadership 
abilities  and  motivational  skills. 
Budgeting  and  statistical  experience 
helpful.  Excellent  benefits  package. 
Please  send  resume  to  Ray  Stafford, 
1660  San  Pablo  Ave.,  Pinole,  CA 
94564, 


HELP  WANTED 


ADVERTISING 


DISPLAY  ADVERTISING 
SALES  MANAGER 
(Experienced  Only) 

If  you  can  sell,  and  if  you  can  motivate 
others  to  sell,  we  have  a  job  for  you  with 
the  Monterey  Peninsula's  leading  week¬ 
ly  newspaper.  Mail  resume  to  Monterey 
Bay  Tribune,  551  Foam  St.,  Monterey, 
CA  93940. 


Large  weekly  shopper  in  need  of  strong 
sales.  Person  capable  of  selling  both 
advertising  and  printing,  special  promo¬ 
tions  and  a  new  ideas.  Person  must  be 
able  to  earn  a  minimum  of 
$35,000.00.  Excellent  benefits. 
Contact  K.A.  Lesnar  (605)  339-3633. 


NATIONAL  ADVERTISING  MANAGER 
75,000  daily  circulation  newspaper, 
member  of  Gannett,  in  a  stable  market. 
Looking  for  experienced  manager  who  is 
statistics-  and  marketing-oriented  as 
well  as  creative.  Presentatioji  skills  a 
must.  Primary  emphasis  on  northern 
Illinois,  southern  Wisconsin  areas. 
Send  resumes  to:  D.  Killion,  Rockford 
Register  Star,  99  E.  State,  Rockford,  IL 
61104. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 

New  York.  NY  1001 1 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


NEWSPAPER  RETAIL 
ADVERTISING  MANAGER 
The  Times  Publishing  Company  is  look¬ 
ing  for  an  experienced,  aggressive, 
results-oriented  retail  advertising  mana¬ 
ger  to  direct  the  overall  efforts  of  the 
retail  advertising  department  of  its 
independently  owned  newspapers. 

The  ability  to  lead,  train  and  motivate  a 
professional  sales  staff  to  meet  and 
exceed  established  sales  goals  is 
essential. 

Strong  skills  combined  with  a  winning 
attitude  are  required  in  managing, 
training,  budgeting  and  handling  of  key 
accounts. 

The  ability  to  develop,  recommend  and 
administer  both  short  and  long  range 
sales  plans  is  needed. 

An  attractive  compensation  package 
and  a  very  challenging  position  await 
you. 

No  phone  calls,  please.  Send  a  cover 
letter,  resume  and  salary  history  in 
confidence  to: 

John  Andersen,  Advertising  Director 
Times  Publishing  Company 
Times  Square 
Erie,  PA  16534 


LIFETIME  OPPORTUNITY 
ONE  DISPLAY  ADV.  SALES  MGR. 

&  ONE  CLASSIFIED  ADVERTISING 
TELEMARKETING  SALES  MGR. 
Immediate  opening  at  Beverly  Hills,  CA 
based  eight  zone  newspaper  group.  One 
daily  &  seven  weeklies.  Our  44th  year  of 
continuous  publishing.  We  are  exp^ing 
and  have  openings  for  experienced  pro¬ 
fessional  nroney-molivafed  self-slarfers. 
Benefits  include  medical  and  dental  plan. 
Mail  resume  &  salary  requirentents  to: 
Lee  Soble,  Publisher 
Beverly  Hills  Today 
CalHomla  Press  Bureau 
6399  Wllshire  Blvd. 

Los  Angeles,  CA  90048-5797 
FAX  (213)  651-0740 

All  responses  will  be  held  in  confidence. 


HELP  WANTED 


ADVERTISING 


NORTHEAST  INDIANA  daily  seeks 
experienced  ad  sales  rep  with  manager¬ 
ial  aspirations.  Position  offers  solid 
advancement  opportunities  in  fast¬ 
growing,  progressive  newspaper  chain. 
Send  resume  and  salary  history  to 
Columbia  City  Publishing  Co.,  PO  Box 
128,  Columbia  City,  IN  46725. 


RETAIL  ADVERTISING  MANAGER 
An  aggressive,  can-do  leader  tor  8 
commission-only  display  ad  staff. 
40,000  daily  with  Tuesday  TMC  and 
super  support  staff  of  copy  couriers  and 
creative  services.  Join  us  in  "The  Great 
Northwest"  lifestyle!  Send  resume  of 
accomplishments,  and  salary  history  to 
Kay  Gause,  Personnel  Director,  Yakima 
Herald  Republic,  PO  Box  9668,  Yaki¬ 
ma,  WA  98909.  EOE. 


RETAIL  SALES  MANAGER 
A  93,000  daily/100,000  Sunday  is 
seeking  an  experienced  sales  manager. 
Individuals  interested  in  applying  for 
this  position  must  have  strong  back¬ 
ground  in  retail  advertising.  We  need  a 
creative,  highly  organized  self-starter 
with  the  ability  to  develop  new  business 
and  supervise  an  active  sales-oriented 
staff  of  20  people.  Excellent  opportuni¬ 
ty  to  join  a  growing  company.  Please 
send  resume  to  Joyce  Johnson,  Person¬ 
nel  Dept.,  Lesher  Communications, 
Inc.,  PO  Box  5088,  Walnut  Creek,  CA 
94596. 


SALES  MANAGER  for  zone  5  weekly 
free  distribution  publication.  If  you 
have  shopper  sales  experience,  a  proven 
record  of  success,  and  are  not  afraid  to 
sell  on  commission  in  an  intensely 
competitive  market,  you  may  be  the 
individual  we  seek.  If  you  can  SELL,  we 
can  offer  a  draw  with  a  lucrative 
commission  plan,  providing  excellent 
earnings  potential  and  advancement 
opportunities  with  a  large,  well- 
established  organization.  Send  your 
resume  with  a  cover  letter  to  Box  3441, 
Editor  &  Publisher. 


Classified  Advertising 
(212)  675-4380 


ARTIEDITORIAL _ 

GRAPHICS  ARTIST 

The  Waterloo  Courier  is  seeking  a 
graphics  artist  to  do  maps,  graphics  and 
four  color  illustrations.  Must  know  the 
Macintosh  computer  and  MacDraw 
program.  The  Courier  is  a  50,000  PM 
daily  in  Northeast  Iowa.  Send  resume 
and  samples  of  work  to  Saul  Shapiro, 
Waterloo  Courier,  PO  Box  540,  Water¬ 
loo,  lA  50704. 


NEWS  ARTIST 

Versatile  news  artist  and  illustrator  for 
AM,  PM,  Sunday  operation  in  Portland, 
ME.  Circulation:  85,000  daily, 
140,000  Sunday.  Candidate  must  be 
adept  in  informational  g.-aphics,  color 
page  design  and  illustration.  Macintosh 
experience  required.  Candidate  must 
have  a  minimum  of  one  year  experience 
on  a  daily  newspaper  and  a  college 
degree.  Qualified  applicants  should 
send  resume,  and  non-returnable  clips 
(copies  or  tearsheets)  to:  Guy  Gannett 
Publishing  Co.,  Attn:  Personnel  Depart¬ 
ment,  PO  Box  1460,  Portland,  ME 
04104. 


VERSATILE  NEWSROOM  ARTIST  for 
57,000  Knight-Ridder  PM  in  pleasant 
midwestern  city.  No  editorial  cartoon¬ 
ing,  but  plenty  of  opportunities  to  illus¬ 
trate  and  contribute  as  part  of  a  5-mem- 
ber  design  department.  Mac  experience 
a  plus.  Willingness  to  learn  a  must. 
Send  resume,  illustration  samples  to  B. 
Gary  Peterson,  Assistant  Managing 
Editor,  The  News-Sentinel,  PO  Box 
102,  Fort  Wayne,  IN  46801.  An  Equal 
Opportunity  Employer. 


HELP  WANTED 


CIRCULATION 


ACCOUNTS  MANAGER 
National  circulation  sales  company 
seeks  individuals  with  circulation  back¬ 
ground.  Our  organization  is  made  up  of 
former  circulation  directors,  marketing 
managers,  district  managers  and  tele¬ 
marketing  reps  who  have  wanted  to 
improve  their  circumstances.  As  circu¬ 
lator,  you  know  the  difficulty  of  produc¬ 
ing  good  quality  stats.  We  at  FJD  reward 
our  people  well  for  doing  just  that. 
Duties  will  range  from  newspaper  rela¬ 
tions  to  personnel  development  and 
again,  you  WILL  be  well  rewarded  for 
your  efforts.  For  confidential  interview, 
contact:  Joseph  McDermott  at  l-(800) 
648-3441. 


ASSISTANT  CITY  MANAGER 
The  Roanoke  Times  &  World-News,  a 
100,000  plus  daily  in  Virginia,  is 
recruiting  for  the  position  of  Assistant 
City  Circulation  Manager,  with  potential 
for  the  individual  to  advance  to  City 
Circulation  Manager.  A  minimum  of  2 
years  successful  management  experi¬ 
ence  in  circulation  is  required.  Degreed 
candidates  are  preferred.  Applicants 
should  be  goal-oriented,  flexible,  inno¬ 
vative,  and  possess  good  people  skills. 
Send  cover  letter,  resume  and  salary 
history  to  Vince  Reynolds,  Circulation 
Director,  Roanoke  Times  &  World- 
News,  PO  Box  2491,  Roanoke,  VA 
24010. 

An  Equal  Opportunity  employer. 

CIRCULATION  MANAGER 
We  are  an  8,500  circulation  Minnesota 
daily  with  two  18,000  circulation  shop¬ 
pers  looking  for  a  proven  leader  to  join 
our  team  as  circulation  manager.  You 
will  earn  a  competitive  salary  plus 
bonus  and  be  eligible  for  our  401K 
profit  sharing  plan  in  addition  to  a  fully 
paid  benefit  package.  Please  send  your 
resume  including  salary  history  and  a 
statement  telling  us  why  you  want  to  be 
our  circulation  manager  to  Larry  (Leo) 
Dorschner,  General  Manager,  Faribault 
Daily  News,  Faribault,  MN  55021. 


Time  is  the  measure  of 
business,  as  money  is 
of  wares. 

Francis  Bacon 


CIRCULATION  MANAGER 
Aggressive  45,000  daily  and  60,000 
Sunday  newspaper  in  Zone  2  looking  for 
a  goal-oriented  manager  with  a  proven 
track  record  to  assist  circulation  direc¬ 
tor.  Individual  must  be  strong  in  sales 
and  ready  to  provide  leadership  to  a 
young  and  energetic  district  manager 
staff.  We  offer  excellent  salary  and 
benefits  with  a  potential  for  career 
advancement  in  our  group.  Send 
resume  including  salary  history  and 
requirements  to  Box  3408,  Editor  & 
Publisher. 


CIRCULATION  DIRECTOR 
We  have  an  immediate  opening  for  a 
knowledgeable  goal-oriented  circulation 
director  on  our  100,000  plus  daily  and 
Sunday  operations.  Ours  is  a  beautiful 
and  thriving  southeast  market.  Even 
though  our  numbers  are  good,  we  need 
a  strong  manager  with  a  "roll-up- 
sleeves/get-it-done"  approach  in  order 
to  take  advantage  of  the  above  average 
population/household  growth  predicted 
for  this  market.  Qualified  candidates 
should  be  veiy  comfortable  with  admini¬ 
strative  details  and  have  the  ability  to 
effectively  manage  and  control  all 
aspects  of  revenue  and  expenses.  Our 
compensation  package  is  liberal  for  the 
right  person.  If  you  have  a  good  track 
record  and  are  ready  to  face  demanding 
challenges  in  order  to  show  growth, 
please  respond  to  Box  3249,  Editor  & 
Publisher. 
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HELP  WANTED 


CIRCULATION 


CREW  SALES  MANAGER 
The  leader  in  newspaper  circulation 
sales  seeks  self-sarting  manager  to 
build  a  door  crew  program  in  the  East 
with  major  daily.  First  year  potential 
exceeds  $60,000.  Individual  selected 
must  have  experience  in  hiring,  training 
and  motivating  youngsters  and  mana- 

fers  in  newspaper  subscription  sales. 

end  resume  to  Dick  Levis,  Levis 
National,  Inc.,  4  Lincoln  Place,  Madi¬ 
son,  NJ  07940. 


SINGLE  COPY  MANAGER 
THE  DES  MOINES  REGISTER 
The  Des  Moines  Register  is  seeking  a 
proven  single  copy  professional  to  join 
its  team  of  senior  circulation  managers. 
If  you  have  a  strong  record  of  sales 
success  and  management  record  to 
match,  we'd  like  to  review  your  resume. 
You'll  be  responsible  for  our  single  copy 
operation  (employee  D.S.M.'sand  inde¬ 
pendent  delivery  agents)  in  the  greater 
Des  Moines  area  (population  300,000). 
Single  copy  sales  are  up,  and  you'll 
have  the  resources  to  take  them  higher. 
Qualifications  include  5  years  of 
successful  circulation  sales  manage¬ 
ment  experience.  College  degree 
preferred. 

The  Register  (daily  circulation 
215,000;  Sunday,  365,000)  is  one  of 
America's  outstanding  newspapers.  We 
offer  an  excellent  compensation  pack¬ 
age  and  opportunity  for  advancement 
within  the  Gannett  Company,  the 
nation's  largest  newspaper  company. 
Please  send  your  resume,  including 
salary  history,  to  the  address  below. 
Female  and  minority  applications  are 
encouraged.  Send  to: 

Johhn  M.  Miksich 
Circulation  Director 
The  Des  Moines  Register 
PO  Box  957 
Des  Moines,  lA  50304 
Equal  Employment  Opportunity/ 
Affirmative  Action 


SOUTHERN  CALIFORNIA  small  daily, 
two  bi-weeklies  and  TMC  needs  a  solid 
Circulation  Director  with  good  leader¬ 
ship  and  administrative  skills.  We  need 
a  "hands-on”  detail-oriented  leader 
who  believes  in  the  basics  of  excellent 
service  and  targeted  sales.  Send 
resume,  cover  letter  with  financial 
needs  to  Jim  Gressinger,  Publisher, 
Glendale  News-Press,  111  N.  Isabel 
Street,  Glendale,  CA  91209  (No  calls, 
please). 

We're  looking  for  an  experienced  circu¬ 
lation  manager  for  our  small  daily  in 
beautiful  northern  New  England.  And 
we're  prepared  to  offer  the  salary  and 
bonus  package  necessary  to  attract  an 
exceptional  one.  Primary  responsibili¬ 
ties  include  establishing  and  maintain¬ 
ing  motor  routes,  building  single  copy 
sales  and  running  the  mailroom.  If  you 
have  the  ability  to  be  service  and 
promotion-oriented  at  the  same  time 
and  know  we're  not  talking  about  a  9  to 
5  job,  we'll  be  interested.  In  addition  to 
a  wonderful  opportunity  tor  growth  we 
offer  a  terrific  non-urban  lifestyle  and 
the  excitement  of  a  competitive  chal¬ 
lenge.  Send  resume  and/or  letter  of 
introduction  and  your  income  history  to 
Box  3393,  Editor  &  Publisher. 


ZONE  MANAGER  needed  for  100,000 
morning  newspaper  in  Zone  5.  Prior 
successful  track  record  as  a  district 
manager  may  qualify  you  for  this  open¬ 
ing  with  a  progressive  company.  Salary 
up  to  $25,000.  Box  3415,  Editor  & 
Publisher. 

Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  £  (S  P.  Write: 

E&P  Classified  Advi/ertising 
11  West  19th  St. 

New  York,  NY  1001 1 


HELP  WANTED 


DATA  PROCESSING 


APPLICATION  ANALYST 
If  you  are  a  data  processing  professional 
who  thrives  in  a  fast-paced,  production- 
oriented  environment,  we  can  offer  you 
a  challenging  job,  with  exceptional  pay 
and  comprehensive  benefits. 

We  are  a  major  East  Coast  publisher  and 
the  person  we  are  looking  for  is  a  prob¬ 
lem  solver,  someone  who  cares  about 
quality,  and  can  think  quickly  and  be 
able  to  make  the  right  moves  under 
deadline  pressure. 

We  prefer  a  college  graduate  with  a 
computer  science  degree  and  two  years 
of  data  processing  experience.  Experi¬ 
ence  in  publishing  and  knowledge  of 
Atex  and/or  DEC  MACRO  II  would  be 
pluses.  We  expect  to  provide 
comprehensive  training  for  the  right 
person. 

Ours  is  a  dynamic  environment  that 
offers  job  satisfaction  and  professional 
growth  and  development.  If  you  think 
you  are  the  right  person  send  your 
resume  and  salary  requirements  to  Box 
3417,  Editor  &  Publisher. 


MANAGEMENT  INFO 
SYSTEMS  MANAGER 
The  Kingsport  Times  News,  northeast 
Tennessee's  leading  newspaper  with  a 
daily  circulation  of  47,000,  needs  a 
person  with  strong  communication 
skills  and  heavy  exposure  in  a  Collier- 
Jackson-COBOL  environment  using 
DEC  VAX  hardware.  Ideal  candidate  will 
know  the  newspaper  business,  especial¬ 
ly  circulation  and  advertising  and  finan¬ 
cial  accounting.  Send  resume  and 
salary  history  to  David  Rau,  Publisher, 
Kingsport  Times  News,  PO  Box  479, 
Kingsport,  TN  37662. 


_ EDITORIAL _ 

AGGRESSIVE,  HARD  news-oriented 
business  newspaper  in  Midwest  seeks 
experienced  reporter  with  strong  writing 
skills  for  beat  and/or  general  assign¬ 
ment  reporting  position.  Salary 
commensurate  with  experience.  Send 
resume  to  Alan  Robertson,  2025  N. 
Summit  Ave.,  Milwaukee,  Wl  53202. 


AGGRESSIVE,  SELF-STARTING  repor¬ 
ter  wanted  for  regional  position.  If  you 
have  hustle,  brains  and  ability,  write  to 
Managing  Editor,  Altoona  Mirror,  PO 
Box  2008,  Altoona,  PA  16603. 


Aggressive  zone  4  daily  needs  enterpris¬ 
ing  reporters  with  the  ability  to  develop 
sources.  Box  3459,  Editor  &  Publisher, 


Are  you  a  motorcycle  riding  editor/ 
writer/photograpiier  looking  for  a 
change?  We  have  two  positions  (1 
mid-40s,  1  mid-30s)  open  on  an  inter¬ 
nationally  distributed  startup  magazine 
aimed  at  upscale  Harley  riders.  Great 
working  conditions,  but  you  must  be 
self-motivated  (we  didn't  go  in  business 
to  be  prison  guards).  Write  Publisher, 
23241  Ventura  Blvd.,  Suite  217A, 
Woodland  Hills,  CA  91364,  or  call 
(818)  999-2005. 


ASSISTANT  SPORTS  EDITOR;  Award¬ 
winning  western  Massachusetts 
24,000  daily  needs  strong  no.  2  to  run 
desk,  supervise  2  full-timers.  You  need 
to  be  fast,  accurate,  with  good  eye  for 
design  and  ability  to  motivate  and 
direct.  Prefer  editing  know-how  but  will 
consider  candidate  with  reporting 
experience.  Send  resume,  4  clips,  2 
tearsheets  to  Bob  Unger,  Managing 
Editor,  Transcipt  Telegram,  120  Whit¬ 
ing  Farms  Rd.,  Holyoke,  MA  01040. 

ASSISTANT  NEWS  EDITOR  -  Play  a  key 
role  in  producing  an  award-winning 
Zone  4  mid-sized  daily.  Responsibilities 
include  producing  the  130,000  circula¬ 
tion  Sunday  edition  and  assisting  the 
news  editor  in  running  the  copy  desk. 
Send  clips  that  show  layout,  editing  and 
headline  writing  abilities  to  Box  3457, 
Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


ASSOCIATE  DIRECTOR 
Work  for  extremely  active  public  affairs 
office  of  non-profit  organization  near 
the  World  Trade  Center  in  Manhattan. 
Creative  atmosphere.  Must  be  facile 
writer,  strong  editor  &  well-organized 
professional  able  to  handle  the  equiva¬ 
lent  of  a  managing  editor's  responsibili¬ 
ties  for  a  national  magazine,  newslet¬ 
ters  &  other  publications.  Also  write 
press  releases  &  take  part  in  some  press 
liaison.  Must  be  dedicated  to  excel¬ 
lence.  Newspaper  experience  essential. 
Superior  benefits.  Start  January  1. 
Send  resume,  clips,  examples  of  edited 
work  &  cover  letter  (in  a  number  10 
envelope  only)  telling  precisely  why 
you're  right  for  this  job  to  PO  Box  3374, 
Church  Street  Station,  New  York,  NY 
10007. . 


BACK-UP  TO  PUBLISHER-EDITOR  at 
growing  community  weekly  near  city  in 
southern  Nevada.  Solid  journalist  with 
all  around  skills  wanted.  Good  oppor¬ 
tunity.  Please  call  (702)  383-6491 


BUSINESS  REPORTERS 
Investor's  Daily  has  immediate  open¬ 
ings  in  its  Los  Angeles  headquarters  for 
experienced  business  reporters  and 
copy  editors.  Prior  business  journalism 
required  and  advanced  degrees 
preferred.  Salary  and  benefits  competi¬ 
tive  with  other  major  national  dailies. 
We  are  an  innovative  and  aggressive 
newspaper  looking  for  people  who  can 
help  us  grow.  Resume  and  clips  to 
Stephen  Fox,  Editor,  1941  Armacost 
Avenue,  Los  Angeles,  CA  90025. 


BUSINESS  COPY  EDITOR 
The  News-Sentinel,  a  Knight-Ridder 
57,000  circulation  PM  in  Fort  Wayne, 
IN  is  looking  for  a  versatile  copy  editor 
who  understands  business  jargon  and 
can  translate  it  to  English.  This  person 
will  have  the  wires,  oversee  page 
makeup  and  layout  and  edit  copy  for 
daily  pages  and  weekly  business 
Monday  tabloid  section.  Position  can 
grow  into  assistant  business  editor  for 
4-person  staff  that  shares  photography 
and  Macintosh-equipped  design  depart¬ 
ments  with  other  sections.  Send  non- 
returnable  samples  of  page  designs  to 
Jim  Strauss,  Business  Editor,  The 
News-Sentinel,  PO  Box  102,  Fort 
Wayne,  IN  46801.  An  Equal  Opportuni¬ 
ty  Employer. 


BUSINESS  EDITOR 
Zone  5.  7-day  daily  needs  a  supervisor 
to  direct  our  2  person  business  depart¬ 
ment.  Candidates  should  have  experi¬ 
ence  in  a  similar  position,  good  writing 
and  reporting  skills,  keen  knowledge  of 
business  issues  and  initiative  to  work  in 
a  competitive  market.  Send  resume, 
work  samples  and  salary  history  to  Box 
3445,  Editor  &  Publisher. 


COPY  EDITOR  Must  have  at  least  18 
months  experience  and  know  business 
terminology  and  issues.  Zone  8.  Send 
clips  and  resume  to  Box  3420,  Editor  & 
Publisher. 


HELP  WANTED 


EDITORIAL 


CAPITAL  CITY  newspaper  needs  assis¬ 
tant  business  editor  to  work  with 
10-person  news  staff,  help  coordinate 
story  assignments  and  edit  copy  for 
sections  that  include  a  Monday  tabloid, 
Sunday  business  section  and  separate 
home  and  real  estate  section.  Also  seek¬ 
ing  experienced  and  enterprising  busi¬ 
ness  reporter  with  the  ability  to  cover 
statewide  business  news.  Send  resume 
to  Personnel  Department,  State-Record 
Company,  Inc.,  PO  Box  1333,  Colum¬ 
bia,  SC  29202. 


CITY  EDITOR 

We're  growing  and  want  a  dynamic  city 
editor  to  lead  our  local  news  staff  of 
seven  reporters  and  two  photographers. 
Applicant  must  have  demonstrated 
skills  in  editing,  headline  writing  and 
layout.  A  good  sense  of  community 
news  and  a  drive  for  excellence.  If  you 
are  that  person  send  resume  and  clips 
to  Gregg  McAllister,  Managing  Editor, 
The  Daily  News,  PO  Box  870,  Batavia, 
NY  14021. 


COLUMNIST 

The  Lansing  State  Journal  is  looking  for 
a  gutsy,  gifted  writer  to  provide  perspec¬ 
tive  to  our  editorial  page.  We  want  an 
experienced  columnist  to  stick  his/her 
neck  out  and  get  people  talking  in  the 
coffee  shops,  in  the  capital  hallways 
and  on  the  line  at  the  auto  plant  in  this 
vibrant  and  growing  community.  Our 
circulation  is  on  a  steady  line  upward 
and  this  position  is  key  to  our  strategic 
plan  to  keep  it  that  way.  Great  pay  and 
great  opportunity  at  a  Gannett  News¬ 
paper.  Send  resume  and  clips  to  Tom 
Callinan,  Editor,  Lansing  State  Journal, 
120  E.  Lenawee,  Lansing,  Ml  48919. 


COPY  EDITOR 

Award-winning  Times  Mirror  newspaper 
seeks  experienced  full-time  copy  editor 
with  excellent  language  skills.  Editing 
and  layout  experience  desired.  Quali¬ 
fied  candidates  should  send  resume  to 
HR  Coordinator,  SCNI,  75  Tresser 
Blvd.,  Stamford,  CT  06901. _ 

COPY  EDITOR  PLUS 
We  are  looking  for  a  well-rounded  editor 
who  can  perform  any  task  from  basic 
editing  to  handling  the  wire  to  laying  out 
page  one  in  a  pinch.  Only  candidates 
with  at  least  2  years  on  a  desk  at  a 
professional  daily  will  be  considered. 
More  experience  would  be  better.  Must 
be  able  to  do  fast,  attractive  layouts  and 
write  bright,  accurate  headlines.  Oppor¬ 
tunity  tor  advancement.  Overnight  shift 
for  6AM  press  start.  This  7-day  Gannett 
newspaper  serves  a  highly  competitive 
suburban  market  1  hour  from  New  York 
City.  Send  resume  and  tearsheets  to 
Charles  Nutt,  Executive  Editor,  The 
Courier-News,  Box  6600,  Bridgewater, 
NJ  08807. _ 

COPY  EDITOR  -  Morning  daily  of 
45,000  circulation  in  Zone  2  seeks 
copy  editor  with  2-4  years  experience. 
We're  going  to  redesign  and  have  just 
introduced  color.  Send  resume  to  Box 
3439.  Editor  &  Publisher. 


LOOKING  FOR  A  BETTER  JOB? 

MedlaLine  can  help.  We  search  across  the  country  for 
the  freshest  job  openings  in  the  newspaper  business. 
Then  we  report  those  openings  to  you  every  day  via  tele¬ 
phone  or  computer.  If  you’re  tired 
of  stale  job  leads,  call  our  toll  free 
number  to  find  out  how  to  , 

put  your  job  search  into  *  t  / 

\\ 


high  gear. 

800-237-8073 

In  California:  408-296-7353 
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COPY  EDITOR 

The  Grand  Rapids  Press,  a  western 
Michigan  daily  with  circulation  of 
145,000  daily,  190,000  Sunday  is 
seeking  an  experienced  cow  editor  for 
its  features  department.  Three  years 
editing/layout  experience  required  to 
handle  wide  range  of  copy  including 
general  features,  entertainment  and 
travel.  The  ideal  candidate  would  be 
able  to  work  independently  in  overnight 
entertainment  editing  slot,  as  well  as 
function  as  part  of  copy  editing  features 
desk.  Send  resume,  layout  samples, 
and  a  letter  stating  why  your  interested 
(include  references)  to  Sue  Schroder, 
Features  Editor,  The  Grand  Rapids 
Press,  155  Michigan  Street  NW,  Grand 
Rapids,  Ml  49503. 


COPY  EDITOR 

65,000  circulation  suburban  Philadel¬ 
phia  daily  needs  desk  person  with  at 
least  two  years  experience.  Must  be 
strong  grammarian  who  can  write  spar¬ 
kling  headlines,  design  pages  with 
pizzazz  and  flourish  under  deadline 
pressure.  Competitive  salary.  Benefits 
include  401K  program.  Reply  to  Box 
3444,  Editor  &  Publisher. 


EDITOR/DATA  BASE  MANAGER 
Bi-weekly  trade  newspaper  in  recruit¬ 
ment  field  seeks  experienced  person  to 
report/write  articles  and  manage  exten¬ 
sive  job  data  bank.  Is  a  hands-on  job 
working  under  deadline  with  small  staff. 
Write  with  background,  salary  require¬ 
ments  tO:  Publisher,  Breakthrough 
Pubis.,  Scarborough  Station  Plaza, 
Briarcliff,  NY  10510, 


EDITOR  for  eastern  North  Carolina 
newspaper.  14,000  daily,  evenings, 
Monday  through  Friday  and  Sunday  AM. 
Applicant  should  send  a  complete  work 
history,  references  and  salary  require¬ 
ments  to  Maurice  Williams,  Publisher, 
Kinston  Free  Press,  PO  Box  129, 
Kinston,  NC  28502. 


EDITOR/GENERAL  MANAGER 
You  grew  up  with  newspapers.  You  can 
craft  a  solid  sentence,  layout  an  attrac¬ 
tive  page,  plan  promotions  and  maybe 
even  build  a  budget  tor  your  depart¬ 
ment.  Now  you're  ready  to  move  up.  We 
publish  two  paid  and  one  free  circula¬ 
tion  weekly  (TMC)  with  a  paid  circula¬ 
tion  of  nearly  1(1,000,  Busy  publisher 
needs  editor/general  manager  to  over¬ 
see  operation  of  both  newspapers  and  to 
edit  one  of  them.  Outstanding  refer¬ 
ences  and  Macintosh  experience  essen¬ 
tial.  You'll  work  45-50  hours  per  week 
and  live  within  90  minutes  of  skiing  and 
the  Pacific.  You'll  represent  us  to  the 
Pacific  Northwest  communities  we 
serve  and  your  work  will  be  read  regular¬ 
ly  by  better  than  20,000  people.  You 
will  start  at  $21,600  plus  vacation, 
health  and  life  insurance.  And  you'll  be 
part  of  a  great  team.  Reply  to  Box 
3422,  Editor  &  Publisher. 


EDITOR  needed  at  UN  bureau  for  N. 
America  regional  center  of  international 
news  agency  with  third  world  focus. 
Responsibilities  include  editing  English 
copy  from  several  bureaus  and  transla¬ 
tions  from  Spanish;  organizing  regional 
coverage;  insuring  inter-regional  coordi¬ 
nation.  Applicant  should  be  native 
English  speaker  with  university  degree 
and  minimum  4  years  experience  in 
journalism.  Fluency  in  Spanish  highly 
desirable.  Resume  tO:  IPS,  PO  Box 
462,  Grand  Central  Sta.,  New  York,  NY 
10017. _ 

EDITORIAL  PAGE  EDITOR 
A  40,000  7-day  Southern  newspaper 
seeks  editor  for  editorial  page  who  also 
writes  the  newspaper's  daily  editorials. 
Progressive-minded  individual  sought 
with  at  least  2  years  of  opinion  writing 
experience.  Send  editorial  samples  with 
resume.  Excellent  company  benefits. 
Box  3406,  Editor  &  Publisher. 


EDITORIAL  PAGE  EDITOR 
Must  have  strong  writing  and  editing 
skills,  concern  for  community  issues, 
understanding  of  national  and  interna¬ 
tional  issues.  Deadline  copyediting  part 
of  daily  responsibilities.  Our  16,000 
circulation  daily  newspaper  has  good 
reputation  as  solid  news  product.  Desir¬ 
able  southeast  Washington  location. 
Send  complete  resume,  references  and 
non-returnable  writing  samples  to 
Personnel  Manager,  Walla  Walla  Union- 
Bulletin,  PO  Box  1358,  Walla  Walla, 
WA  99362.  EOE. 


ENTERTAINMENT  WRITER 
Reporter  with  3-5  years  experience  in 
daily  entertainment  reporting.  Must  be 
entertainment  generalist,  knowledge¬ 
able  in  variety  of  arts,  including  theatre, 
dance,  art  and  classical  and  pop  music. 
We  are  a  growing  85,000  AM  with 
excellent  pay  and  benefits.  Women  and 
minorities  urged  to  apply  .  Send 
resume/clips  to:  Susan  Leathers, 
Features  Editor,  The  Press  Democrat, 
PO  Box  569,  Santa  Rosa,  CA  95402. 


EXPERIENCED  REPORTER 
For  City  Hall  beat.  15,000  AM  regional 
daily  in  Northern  Shenandoah  Valley. 
Position  involves  some  other  hard  news 
coverage  and  features.  Excellent  salary 
and  benefits.  Immediate  opening.  Send 
resume  and  clips  to  PO  Box  69,  Stras- 
burg,  VA  22657. 


EXECUTIVE  EDITOR 
Experienced,  community-oriented 
executive  editor  needed  for  award¬ 
winning  newspaper  in  the  Northern 
Virginia  area.  Experienced  in  daily 
newspapers  with  newsroom  manage¬ 
ment.  Salary  commensurate  with  exper¬ 
ience.  Excellent  fringe  benefits.  Send 
resume,  work  samples  and  salary 
requirements  to  Jan  Hardison,  Arundel 
Communications,  13873  Park  Center 
Rd.,  Suite  301,  Herndon,  VA  22071. 
(703)  471-9596. 


FEATURES  EDITOR 
Creative,  high-energy  editor  needed  for 
this  key  position.  We  want  someone  who 
overflows  with  great  story  ideas  and 
knows  how  to  keep  a  small  team  of 
editors  and  reporters  enthusiastic  and 
productive.  This  is  a  rewarding  but 
demanding  hands-on  position.  Experi¬ 
ence  in  running  a  section  and  supervis¬ 
ing  a  staff  is  essential.  Color  experience 
is  preferred  because  we  use  process 
color  everyday  on  every  feature  cover. 
This  7-day  Gannett  newspaper  serves  a 
highly  competitive  suburban  market  1 
hour  from  New  York  City.  Tell  us  your 
philosophy  about  what  makes  a  good 
feature  section.  Also  send  resume,  tear- 
sheets  and  your  most  recent  week's 
complete  feature  sections  to  Charles 
Nutt,  Executive  Editor,  The  Courier- 
News,  Box  6600,  Bridgewater,  NJ 
08807. 


FOOD  WRITER 

We're  looking  for  a  writer  who  can  help 
us  put  out  the  most  imaginative  food 
section  in  the  country.  Our  coverage 
ranges  from  street  food  to  grand  gour¬ 
met;  recent  articles  have  included  chal¬ 
lenging  the  best  chefs  in  town  to  create 
recipes  using  Velveeta,  tracking  down 
the  perfect  latke,  and  quizzing  locals 
about  what  they  eat  when  they're  really 
depressed.  If  you  can  write  about  food 
with  accuracy,  passion  and  irreverence, 
if  you  stay  up  nights  reading 
M.F.K. Fisher  and  Calvin  Trillin,  then  we 
want  to  hear  from  you.  Please  send 
resume,  clips  and  salary  requirements 
to  Susan  Wyland,  Deputy  Managing 
Editor/Features,  The  Detroit  News,  615 
W.  Lafayette,  Detroit,  Ml  48231. 

GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 


ASSISTANT  WIRE  EDITOR 
The  Waterloo  Courier  has  an  opening  for 
an  assistant  wire  editor  responsible  tor 
editing  and  laying  out  some  weekday 
inside  pages  and  a  Sunday  front 
section.  The  position  also  coordinates 
material  for  the  Sunday  edition  and 
special  sections.  The  work  week  is 
Tuesday  through  Saturday.  The  Courier 
is  a  50,000  PM  daily  in  Northeast  Iowa. 
Send  resume  and  samples  of  work  to 
Saul  Shapiro,  Waterloo  Courier,  PO  Box 
540,  Waterloo,  lA  50704. 


HANDS-ON  EDITOR  for  small  daily  in 
Alaska;  4  reporters,  AP,  Macintosh 
computers,  busy  schedule  of  special 
sections.  Large  commercial  fishing  port 
is  bursting  with  great  story,  photo 
opportunities.  Must  appreciate 
community  news,  know  layout  and 
computer.  Box  3394,  Editor  & 
Publisher. 


Imaginative,  energetic,  fresh-thinking 
professionals  are  enthusiastically  being 
sought  by  newspaper  groups  publishing 
medium-sized  circulation  newspapers 
for  senior  newsroom  management  posi¬ 
tions.  We  need  innovative  ME's  willing 
to  train  beginning  journalists  to  direct 
and  reorganize  where  necessary,  experi¬ 
ence  staffers,  and  to  build  new  enthu¬ 
siasm  for  increasing  and  broadening 
local  news  and  features. 

Reply  in  confidence  and  tell  us  about 
yourself,  your  past  experience,  and  your 
own  goals  for  the  future  to  Box  3440, 
Editor  &  Publisher. 


LIFESTYLE  EDITOR 
For  Vero  Beach  Press-Journal,  a 
25,000  circulation  AM,  halfway  down 
Florida  East  Coast.  Five-person  staff, 
large  section,  use  much  color.  Applic¬ 
ants  must  have  experience  as  lifestyle 
or  features  editor.  Must  be  good  at  plan¬ 
ning,  design,  motivation  and  be  able  to 
produce  bright,  bold  layouts  and  topi¬ 
cal,  fresh  story  ideas.  No  calls,  please. 
Send  resume  and  tearsheets  of  work  to 
Bryon  Gray,  c/o  Vero  Beach  Press  Jour¬ 
nal,  Box  1268,  Vero  Beach,  FL  32961. 


MANAGING  EDITOR 
N.C.  10,000  afternoon  daily  and 
Sunday  newspaper  seeks  to  employ  top- 
notch  editor  who  has  proven  ability, 
sound  news  judgement,  and  the  skills  to 
motivate  staff  of  eight.  Should  be  good 
idea  person.  $20.(300  plus.  Excellent 
fringe  benefits.  Send  cover  letter  and 
resume  to  Box  3451,  Editor  & 
Publisher. 


MID-SIZED  ZONE  4  daily  needs  a  bright 
copy  editor  who  produces  bright  pages 
and  headlines  and  makes  copy  sparkle. 
Demonstrated  ability  more  important 
than  experience.  Box  3458,  Editor  & 
Publisher. 


NEWS/OPERATIONS  EDITOR:  The 
Lansing  State  Journal  is  seeking  an 
experienced  news/operations  editor  as 
we  get  ready  for  new  challenges  -  color, 
brighter  design  and  pagination,  to  name 
a  few.  The  ideal  applicant  will  be  a 
strong  leader  and  organized  manager 
with  a  knack  for  bringing  out  the  best  in 
people  and  the  systems  they  use.  Page 
design  and  copy  editing  skills  a  must. 
The  Lansing  State  Journal  is  an  award¬ 
winning  newspaper  in  a  vibrant  and 
growing  university  and  state  capital 
community.  Top  pay,  great  opportunity 
for  advancement  with  a  Gannett 
newspaper. 

Send  resume  and  clips  to  Tom  Callinan, 
Editor.  Lansing  State  Journal,  120  E. 
Lenawee,  Lansing,  Ml  48919. 

Nevada's  largest  newspaper,  circulation 
of  125,000,  the  Las  Vegas  Review- 
Journal,  (Donrey  Media  Group)  is 
expanding  on  all  editorial  departments. 
Newly  created  positions  include  copy 
editors,  reporters,  features  writer, 
photographers,  artist  or  page  designers. 
If  you  can  demonstrate  talent  and  want 
to  be  part  of  a  growing,  exciting  news¬ 
paper  committed  to  excellence,  send 
resume  and  work  samples  to  Editor, 
Sherman  Serderick,  Review-Journal, 
PO  Box  70,  Las  Vegas,  NV 
89125-0070.  An  Equal  Opportunity 
Employer. 

NIGHT  CITY  EDITOR 
For  lively  competitive  PM  daily  in  newsy 
mid-sized  capital.  Supervisory  experi¬ 
ence,  strong  editing,  commitment  to 
evening  work  hours  are  a  must.  Start 
February  1989.  Send  letter  and  resume 
to  Box  3387,  Editor  &  Publisher. 


REPORTER 

Group  of  growing,  quality  eastern  NC 
weeklies  seeking  full-time  reporter. 
Photo  skills  helpful.  Must  be  fluent  in 
sports.  $200-$250/week.  Plus 
mileage,  benefits.  Come  grow  with  us. 
Mail  resume  and  clips  to  Personnel 
Department,  News  Leader,  PO  Box 
158,  Fremont,  NC  27830. 


REPORTERS 

The  Sandusky  (Ohio)  Register  expects 
several  entry-level  reporting  openings. 
Send  resume,  5  feature  and  5  news 
clips  to  Rex  Rhoades,  314  W.  Market 
St.,  Sandusky,  OH  44870.  Ohio,  Pa., 
Ind.,  Mich,  applicants  preferred.  Start¬ 
ing  salary:  $265/week  in  1989. 

REPORTER  for  Midwest  20,000  PM, 
Monday-Saturday.  Previous  experience 
desired.  Will  consider  college  graduate 
with  experience  on  campus  paper  or 
through  intern  programs.  Send  resume 
and  clips  to  Joyce  McCullough,  News- 
Tribune,  426  Second  St.,  LaSalle,  IL 
61301. 


GREAT  OPPORTUNITIES 
AT  A  GROWING  NEWSPAPER 

Several  anticipated  retirements  at  growing  zone  5  mid-sized  daily  mean  we  ll 
need  a  new  generation  of  excited,  experienced  self-starters. 

Opportunities  include: 

EDITORS  and  COPY  EDITORS  with  design  and  graphics  skills.  Job 
responsibilities  include  full-page  design  and  computer  graphics.  Creative 
spark  and  a  drive  to  take  on  responsibility  a  must 

REPORTERS  with  3  to  5  years  experience.  We're  committed  to  investiga¬ 
tive  and  in-depth  work  and  are  looking  for  aggressive  reporters  who  can 
handle  big  stories  and  big  projects  without  getting  bogged  down.  Clips  must 
show  experience  with  the  Freedom  of  Information  Act.  Database  and  comput¬ 
er  research  skills  preferred. 

Great  pay,  great  town,  great  opportunities  for  advancement.  This  newspa¬ 
per  is  on  the  way  up  --  in  circulation  and  prestige.  This  mid-sized  morning 
newspaper  is  becoming  a  stepping  stone  to  the  best  dailies  --  although  our 
stars  are  staying  longer  these  days  because  we  offer  the  newshole.  the  time 
and  the  leadership  for  quality  journalism. 

If  you're  among  the  best  in  the  business,  you  can  be  part  of  the  fun. 

Confidentiality  ensured.  We  will  contact  only  you,  not  your  employer. 

Resume  and  clips  to  Box  3442,  Editor  &  Piihlisher. 


EDITOR  &  PUBLISHER  for  December  17,  1988 
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HELP  WANTED 


EDITORIAL 


REPORTER-  entry  level  position  to 
cover  government,  courts.  Should  be 
college  grad  with  excellent  grammar 
and  interpersonal  skills.  $10,920 
annually,  plus  401 K  and  bonus.  Cover 
letter,  resume  to  Alan  Blanchard, 
Managing  Editor,  News  Journal,  PO  Box 
1689,  Clovis,  NM  88101. 


REPORTER  Must  have  at  least  4  years 
experience  in  all  phases  of  financial 
writing.  Zone  8.  Send  clips  and  resume 
to  Box  3419,  Editor  &  Publisher. 


REPORTER  Must  have  at  least  2  years 
experience  in  business  writing.  Zone  8. 
Send  clips  and  resume  to  Box  3418, 
Editor  &  Publisher. 


REPORTER/PHOTOGRAPHER 
To  cover  an  interesting  variety  of  assign¬ 
ments  in  the  White  Mountains  of  Arizo¬ 
na.  Our  exciting  weekly  is  located  in  a 
year-round  resort  area.  Salary  will 
depend  on  experience.  Send  resume, 
and  clips  to  Falcon  Publishing,  Box 
1690,  Lakeside,  AZ  85929. 


REPORTER/DESK  PERSON 
A  self-motivated  staffer  wanted  to 
perform  daily  layout  and  writing  tasks  at 
9.000-circulation  newspaper.  Send 
resume  and  clips  to  Dan  Brannan,  The 
Daily  Standard.  Sikeston,  MO  63801. 


SEASONED  EDITOR:  A  rare  opportunity 
tor  a  versatile  editor  who'd  like  to  work, 
live  and  travel  in  one  of  the  world's  most 
exciting  places.  Pacific  Stars  and 
Stripes  in  Tokyo  needs  a  solid  pro  to 
work  on  its  universal  desk  and  help 
bring  the  news  to  families  of  American 
military  and  other  government  employ¬ 
ees  throughout  the  Far  East.  The  right 
person  has  a  broad  daily  newspaper 
background  and  could  excel  in  a  variety 
of  roles  such  as  hands-on  editing  and 
layout  as  well  as  wire,  news  desk  and 
slot  work.  Compensation  includes  base 
starting  pay  of  $23,846  plus  free  hous¬ 
ing,  as  well  as  tax-free  cost-of-living 
allowance  that  depends  on  family  size 
and  currently  ranges  from  about 
$5,000  to  $7,000  a  year.  Benefits 
include  access  to  military  shopping, 
medical  and  recreation  facilities  as  well 
as  free  family  travel  privileges  around 
the  Pacific.  Fine  schools  are  available. 
Apply  by  sending  Department  of  the 
Army  Form  3433,  available  at  U.S. 
government  offices,  and  a  narrative 
describing  experience.  If  you  claim 
veteran's  preference,  include  documen¬ 
tation.  All  application  materials  must 
be  received  by  January  20,  1989. 
Contact:  Civilian  Personnel  Manager, 
Pacific  Stars  and  Stripes,  APO  San 
Francisco  96503-0110. 


SPORTS  EDITOR 

Covering  sports  in  this  market  should  be 
a  challenging  and  rewarding  endeavor 
for  the  editor  with  the  right  combination 
of  writing,  layout,  people  management 
and  planning  skills  -  and  the  enthu¬ 
siasm  to  ignite  a  talented,  if  tiny,  staff. 
We're  a  17,000  circulation,  6-day  PM 
in  rural  Zone  2.  Send  your  resume, 
some  clips  and  a  letter  detailing  your 
philosophy  in  confidence  to  Box  3461, 
Editor  &  Publisher. 


SPORTS  NEWS  EDITOR 
For  Zone  4  AM  newspaper  with 
130,000  Sunday  circulation.  Need  an 
experienced  sports  man  to  direct  staff 
coverage  of  top  major  college  programs, 
professional  sports  and  preps.  Salary 
commensurate  with  experience.  Box 
3463.  Editor  &  Publisher. 


SPORTS  WRITER  -  strong  writer  needed 
to  cover  high  school  sports  for  small 
daily  in  northwest  NJ.  Full  time  posi¬ 
tion.  Competitive  salary,  benefits.  Send 
resume  and  writing  samples  tO:  R.  Berg¬ 
man,  NJ  Herald,  PO  Box  10,  Newton, 
NJ  07860. 
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HELP  WANTED 


EDITORIAL 


SPORTS  WRITER  for  30,000  daily  in 
Southern  California.  Join  a  4-man  staff, 
cover  a  high  school  beat  and  share  time 
on  desk.  Experience  in  desk  work  a 
must.  Send  resume  and  clips  to  Sports 
Editor,  Eddie  Southarda,  PO  Box  1389, 
Victorville,  CA  92392. 


THE  WISCONSIN  STATE  JOURNAL 
seeks  a  versatile,  aggressive,  creative 
reporter  to  cover  city  government  in  a 
cosmopolitan  community.  Madison  is 
home  to  state  government  and  the 
University  of  Wisconsin.  We  want  some¬ 
one  who  breaks  stories  as  well  as  inter¬ 
prets  and  investigates  City  Hall  and 
helps  us  find  new  approaches. 

Please  send  a  resume  and  no  more  than 
5  clippings  to  Paul  Fanlund,  Wisconsin 
State  Journal,  PO  Box  8058,  Madison. 
Wl  53708. 

Equal  Opportunity  Employer 

WANTED:  Early  next  year-man  or 
woman  who  has  energy  and  ability  to  do 
it  all  on  small  weekly  in  English- 
speaking  Caribbean.  It's  mostly  one- 
person  show  with  assistance  from  part- 
time  help.  Responsible  for  most  writing, 
editing,  make-up,  etc  of  page  tabloid. 
Modest  salary  and  good  opportunity  for 
part-ownership.  Send  complete 
resume,  plus  samples  of  work  to  Box 
3450,  Editor  &  Publisher. 


MAILROOM 


ASSISTANT  MAILROOM  FOREMAN 
Zone  6  major  metropolitan  newspaper 
has  an  immediate  opening  for  an  assis¬ 
tant  mailroom  foreman.  Strong  union 
background  a  must.  Working  knowledge 
of  mailroom  equipment  and  proce¬ 
dures.  Opportunity  for  expanded 
responsibility.  Send  confidential 
resume  and  salary  history  to  Box  3403, 
Editor  &  Publisher. 

Read 

E&P 

weekly, 

for 

latest 

newspaper 

news. 

_ MARKETING _ 

MARKETING  DIRECTOR 
Capable  creative  leader  wanted  by 
major  eastern  suburban  weekly  news¬ 
paper  company.  As  member  of  top 
management  team,  this  experienced 
newspaper  professional  will  take  charge 
of  revenue  producing  operations, 
including  advertising  and  circulation, 
also  art  department,  promotion,  mark¬ 
eting  and  sales  training.  Supervision  of 
70  staff,  7  managers.  Excellent  salary, 
benefits  for  eager  revenue  builder  with 
successful  track  record.  Box  3428, 
Editor  &  Publisher. 


Nothing  in  bu.siness  is 
so  valuable  as  time. 

John  H.  Patterson 


_ PRODUCTION _ 

LEAD  PRESSMAN  -  To  live  and  work  in 
the  Black  Hills  of  SD.  Individual  must 
be  sharp,  clean  cut  and  able  to  produce 
high  quality  3-color  work  on  a  Goss 
Community.  Minimum  of  5  years  of 
color  experience  necessary.  Send 
resume,  with  cover  letter  and  salary 
history  (must)  to;  Production  Manager, 
PO  Box  7,  Spearfish,  SD  57783. 


HELP  WANTED 


PRODUCTION 


OPPORTUNITY  IN  FLORIDA 
Production  manager  for  commercial 
plant  and  daily  newspaper.  New  12-unit 
Goss  Urbanite  capable  of  producing 
quality  color  for  newspapers  and 
commercial  customers.  The  person  we 
are  looking  for  is  probably  a  RIT  gradu¬ 
ate  now  working  as  an  assistant  produc¬ 
tion  manager  at  a  USA  Today  or  Wall 
Street  Journal  plant  or  similar  operation 
with  high  performance  standards. 

We  are  looking  for  a  rising  star  ready  to 
run  his/her  own  show  and  own  a  piece  of 
the  action  in  Florida.  Must  have  good 
business  sense,  leadership  skills,  tech¬ 
nical  competence  and  a  proven  track 
record. 

Call  Dave  Bitner,  Vice  President,  at 
(813)  629-2511  or  Derek  Dunn- 
Rankin,  President  of  Sun  Coast  Media 
Group,  Inc.,  at  (813)  484-2611. 

PRESSROOM  MANAGER 
We're  looking  for  a  candidate  with  a 
st'ong  working  knowledge  of  offset  web 
presses  and  good  managerial  skills. 
Goss  Urbanite  experience  is  preferred. 
Responsibilities  will  include  supervi¬ 
sion  of  14  employees,  scheduling  of 
newspaper  and  commercial  pressruns, 
maintenance,  newsprint  inventory, 
budgeting,  payroll,  etc.  This  position 
calls  for  a  versatile,  flexible  individual, 
ready  to  accept  the  challenge  of  produc¬ 
ing  high  quality  printing  while  keeping  a 
sharp  eye  on  costs  and  deadlines.  We 
are  a  Knight-Ridder  newspaper  and 
offer  a  benefits  package  that  includes 
major  medical,  dental,  pension,  life 
ins.,  401K  saving  plan,  credit  union. 
Salary  range  $30-$33,000.  Newspaper 
pressroom  supervision  experience  is 
required.  Send  resume  to  Boca  Raton 
News,  33  Southeast  Third  Street,  Boca 
Raton,  FL  33432.  Attn:  Doug  Gorman. 
Or  call  (407)  338-4980. 


All  ideali.sm  is  faischooci 
in  the  face  of  necessily. 

Friedrich  Nietzsche 


1  week  —  $5.80  per  line 

2  weeks  —  $5.15  per  line,  per  issue. 

3  weeks  —  $4.30  per  line,  per  issue. 

4  weeks  —  $3.40  per  line,  per  issue. 

Add  $6.00  per  insertion  lor  box  service. 
Count  as  an  additional  line  in  copy. 


HELP  WANTED 


PRODUCTION 


PRODUCTION  DIRECTOR 
We  are  a  group  of  38  suburban  news¬ 
papers  with  some  commercial  printing. 
Our  market  is  expanding  and  we  need  a 
top-flight  production  director  to  be 
responsible  for  ad  services,  prepress, 
press,  bindery,  and  the  commercial 
printing  operations.  Leadership,  techni¬ 
cal  skills  and  business  sense  are 
required.  Prefer  a  college  graduate  (RIT 
or  Cal  Poly)  who  has  had  experience 
with  an  operation  requiring  high  perfor¬ 
mance  standards.  The  area  (Chicago's 
North  Shore)  provides  an  upscale  lifes¬ 
tyle  and  the  position  offers  tremendous 
professional  satisfaction.  We  offer  a 
generous  compensation/benefits  pack¬ 
age.  If  you  qualify,  please  call;  John 
Jakopin,  Director  of  Operations,  at 
(312)  256-9104  or  send  your  resume 
to  Pioneer  Press,  1232  Central  Ave, 
Wilmette,  IL  60091  c/o  my  attention. 
Thanks! 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


PRODUCTION  DIRECTOR 
We're  looking  for  a  hands-on  production 
director  to  manage  our  central  printing 
plant  producing  two  small  daily  news¬ 
papers,  a  twice-weekly  and  substantial 
commercial  printing.  The  successful 
candidate  will  supervise  composing, 
camera,  press  and  the  production  mail- 
room.  You  must  be  familiar  with  offset 
processes.  Commercial  printing  sales 
experience  would  be  helpful.  Please 
send  resumes  to  Production  Director, 
Gavilan  Newspapers,  PO  Box  22365, 
Gilroy,  CA  95021. 


2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  —  $2.60  per  line,  per  issue. 

4  weeks  —  $2.40  per  line,  per  issue. 

Add  $4.00  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  12  or  more  times  $60  per  column  inch, 
per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1988 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $3.70  per  line 
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HELP  WANTED  HELP  WANTED  POSITIONS  WANTED  POSITIONS  WANTED 


_ PRODUCTION _ 

PRODUCTION  DIRECTOR 
For  large  group  of  suburban  weeklies 
with  combined  circulation  of  350,000. 
This  is  an  excellent  opportunity  for  a 
multi-talented  individual  in  Zone  6. 
Ideal  candidate  wil  have  experience  in 
all  areas  of  production.  Send  resume 
and  salary  history  to  Box  3416,  Editor  & 
Publisher. 


PRODUCTION  MANAGER 
Medford  (OR)  Mail  Tribune,  a  30,000 
daily  newspaper,  is  seeking  a  produc¬ 
tion  manager  to  supervise  composing, 
camera,  platemaking  and  press  opera¬ 
tions.  The  Mail  Tribune,  a  division  of 
Ottaway  Newspapers,  Inc.,  is  located 
half-way  between  Portland,  OR  and  San 
Francisco,  Ca  in  the  scenic  Rogue 
Valley  of  Southern  Oregon. 

This  department  head  position  requires 
a  broad  knowledge  of  printing  produc¬ 
tion  and  excellent  administrative  skills. 
Recent  supervisory  experience  must 
reflect  leadership  strength,  technical 
competence  and  a  proven  track  record 
of  high  performance  standards  required 
for  this  Ottaway/Dow  Jones  newspaper. 
Mail  Tribune  is  a  smoke-free  workplace. 
Compensation  includes  salary  commen¬ 
surate  with  experience  and  a  full  bene¬ 
fits  package.  Send  resume  and  salary 
requirements  to:  Jim  Osborn,  General 
Manager,  The  Mail  Tribune,  PO  Box 
1108,  Medford,  OR  97501. 


THE  ORANGE  COUNTY  REGISTER  is 
looking  for  a  process  color  stripper  with 
three  years  stripping  experience  and  a 
good  background  in  newspaper  produc¬ 
tion.  Must  be  able  to  work  any  shift. 
Send  resume  and  salary  history  to  The 
Orange  County  Register,  625  N.  Grand 
Ave.,  Santa  Ana,  CA  92701,  Attn:  Don 
Cannon. _ 


Send  E&P  BOX  REPLIES 


SALES 


SALES  REPRESENTATIVE 

For  the  articulate  pro 
success  goes  with  the  territory. 

And  due  to  the  rapid  growth  of  our  inter¬ 
nationally  leading  firm,  that  territory 
could  be  CHARLOTTE,  NC;  KANSAS 
CITY;  ST.  PAUL,  MN;  or  WASHING¬ 
TON,  DC. 

You'll  be  selling  our  high  quality  print¬ 
ing  inks  to  the  newspaper  industry,  so 
knowledge  of  the  industry  or  graphic 
arts  or  background  in  pressrooms  is 
necessary.  But  far  more  important  is 
your  succesful  track  record  in  sales. 

We  offer  an  excellent  starting  salary 
complemented  by  a  generous  incentive 
plan  and  expense  account,  company 
car,  complete  benefits  and  opportuni¬ 
ties  for  growth. 

For  complete  details  and  to  arrange  for 
a  local  interview,  please  send  a  resume 
in  confidence  to: 

MR.  LOUIS  SCHILIRO 
Division  Personnel  Manager 
Sun  Chemical  Corporation 
GENERAL  PRINTING  INKS 
3301  W.  Hunting  Park  Avenue 
Philadelphia,  PA  19129 

Equal  Opportunity  Employer  M/F 


POSITIONS 

WANTED 


ADMINISTRATIVE 


We’re  rolled  our  sleeves  up,  pulled  on 
our  eyeshades... we’re  ready  to  work. 
Couple  with  40  years  combined  writing, 
editing  and  management  skills  looking 
for  new  adventure  in  community  news- 
papering.  Call  Ed  Lowe  at  (704) 
523-0627. 


ADVERTISING 


CLASSIFIED  ADVERTISING  MGR 
Very  strong  credentials.  Training, 
Recruiting,  Motovation.  Dailyand  Week¬ 
ly  experience.  Presently  employed  New 
York  City.  Will  relocate.  Box  3455, 
Editor  &  Publisher. 


_ CIRCULATION _ 

CIRCULATION  MANAGEMENT 
I  am  a  25-year  circulation  veteran  seek¬ 
ing  a  new  challenge.  Experience:  5 
years  as  metro  DM,  1 1  years  as  Region¬ 
al  DM,  9  years  as  Circulation  Manager 
for  8,500  daily,  with  multiple 
Shoppers. 

Experienced  in  all  phases  of  circulation, 
with  strong  experience  and  interest  in 
distribution. 

Contact:  Jon  K.  Olson,  830  Rogers 
Row,  Faribault,  MN  55021. 

(507)  334-9631. 


Country  circulation  job  wanted.  Will 
travel.  Experience  with  Kansas,  North 
Dakota,  Oklahoma  daily  newspapers. 
Gene  Springer  (701)  572-3119. 


CURRENTLY  EMPLOYED  well-known 
Circulation  Executive  seeks  change. 
Successful  experience  at  medium  and 
metro  sized  dailies.  Box  3427,  Editor  & 
Publisher. 


OUTSTANDING  TRACK-RECORD  as 
Circulation  Director  for  both  small  and 
top-ten  market  newspapers.  Very  strong 


EDITORIAL 


EDITOR/SENIOR  WRITER 
10  years  with  national  entertainment 
monthly,  ready  for  new  horizons.  Box 
3424,  Editor  &  Publisher. 


FEMALE  MANAGING  EDITOR  with 
more  than  12  years  of  management 
experience  wants  opportunity  for  news¬ 
room  leadership  position  at  mid  or  large 
size  daily.  Reply  Box  3423,  Editor  & 
Publisher. 


GOLF  WRITING  specialty  for  executive 
sports  editor  on  Zone  6  PM  seeking  a 
job  on  metro  daily.  Eleven  years  of 
newspaper  experience.  Box  3447, 
Editor  &  Publisher. 


HIRE  ME 

OR  YOU’LL  NEVER  SEE  ELVIS  AGAIN. 
Those  needing  a  Pepto-Bismol  swilling, 
burned-out  sports  writer  are  allowed  to 
go  to  the  next  box. 

Any  warm  climate  newspaper  with  a 
20,000  plus  circulation  in  need  of  a 
sports  reporter  with  four  national  and 
two  state  awards  in  his  first  year  should 
look  no  further. 

Box  3426,  Editor  &  Publisher. 


VERSATILE  VETERAN  REPORTER 
seeks  reporting  or  editing  post  at 
medium  or  large  daily.  12  years  in  poli¬ 
tics,  legislature,  local  government,  but 
can  produce  entertaining  features.  All 
offers  considered;  Pacific  Northwest 
preferrea.  Box  3454,  Editor  & 
Publisher. 


WRITER  with  3  +  years  experience  writ¬ 
ing  features  and  one  year  experience 
editing  magazine,  seeks  position  as 
medical/science  features  writer.  Exten¬ 
sive  science  education  +  medical 
background.  Eager  to  relocate,  willing 
to  travel  extensively.  (804)  623-7605 
leave  message. 


to: 

Editor  &  Publisher  ADMINISTRATIVE 

Classified  Ad  Dept. 

1 1  West  19th  St. 

New  York,  NY  1001 1 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 

_  . .  __  DISTRICT  MANAGER  with  major  metro- 

SALES  daily  desires  relocation.  Zone  7.  10-yrs 

plus  experience.  Home  delivery,  carrier 
sales  and  service.  (214)  349-1041. 

NEED  INCREASED  CASH  FLOW?  I’ve 
taken  four  properties  from  losses  to 
major  profits.  I’m  looking  for  a  long 
term  commitment,  either  a  turnaround 
or  new  life  to  a  stagnant  property.  Box 
3402,  Editor  &  Publisher. 

PUBLISHER/GM 

I  have  successfully  published  newspap¬ 
ers  and  supervised  groups  of  newspap¬ 
ers.  Excellent  profits  and  award¬ 
winning  newspapers.  Strong  in  all 
departments,  and  meeting  objectives. 
John  Shields,  2424  Brookdale  Court, 
Merced,  CA  95340.  (209)  723-7407. 


HOLIDAY  DEADLINES 

Due  to  the  holidays,  new  deadlines  are 
in  effect  for  the  following  issues: 

DEADLINE  DATES 

ISSUE  line  ads  display  ads 

December  31  December  22,  1 2  noon(ET)  December  20 
January  7  December  29,  12  noon(ET)  December  27 

E&P’s  offices  will  be  closed  on 
December  23rd,  26th,  30th  and  January  2nd. 


Director  of  Sales-Major  Accounts 
Long  Island  based  Chanry  Communica¬ 
tions,  Ltd.  one  of  the  largest  publishers 
of  free  distribution  weekly  newspapers 
in  the  United  States,  is  looking  for  an 
individual  to  head  up  the  major/regional 
accounts  division.  This  person  must 
have  strong  marketing  and  presentation 
skills  and  deep  experience  in  selling 
media  to  top-level  decision-makers  in 
the  Long  Island  market.  The  six-figure 
compensation  package  of  salary  and 
commission  is  only  the  beginning  - 
income  potential  is  truly  unlimited. 
Send  resume  in  strictest  confidence  to; 
General  Manager,  Chanry  Communic- 
tions.  Ltd.,  425  Smith  Street,  Farming- 
dale,  NY  11735. 


CEO,  GM,  AD  DIR,  18  years  experience 
with  small  to  medium  dailies,  paid  and 
free  weeklies,  shoppers,  and  T.M.C. 
products,  desires  a  new  challenge  in 
Zones  1  or  2.  Cost-  conscious  with 
excellent  budgeting  and  people  skills. 
Dave  Ruscetta,  (203)  877-8727. 


leader  and  motivator.  Available  Febru¬ 
ary  1989.  Box  3407,  Editor  & 
Publisher. 


_ EDITORIAL _ 

ASSISTANT  MANAGING  EDITOR  or 
similar  senior  post  wanted  at  medium  to 
medium-large  daily.  Now  solid  metro 
news  editor.  Box  3425,  Editor  & 
Publisher. 


ASSISTANT  FEATURES  EDITOR,  37, 
at  major  metro  ready  to  take  charge. 
Unique  background  in  editing/graphics 
and  printing  production.  Box  3421, 
Editor  &  Publisher. 


Editor  &  Publisher 
Classified  Advertising 
11  West  19th  St. 
New  York,  NY  10011 

(212)  675-4380 


_ FREELANCE _ 

HOUSTON  BUREAU:  Need  freelance 
coverage  from  Houston?  Call  Gary 
Taylor  at  (713)  981-4971. 


EXPERIENCED  JOURNALIST  seeks 
political  reporting  job.  Daily  experience, 
MPA  graduate  work  in  political  science, 
inside  experience  in  state  legislature. 
Will  relocate. 

Call  Terry,  (206)  839-0723. 


_ PRODUCTION _ 

PRODUCTION  MANAGER  ZONE  4.  If 
you  wish  a  Top-Notch  Manager  capable 
of  any  challenge,  complete  experience 
in  all  Production  Sciences,  write  Box 
3404,  Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY - 

How  to  make  students  better  writers 


By  David  J.  Klooster 

School-bashing  is  a  national  pas¬ 
time. 

Virtually  all  experts  take  our 
schools  to  task  for  low  standards  and 
poor  results.  Nearly  every  week  the 
best-seller  list  has  an  educational  cri¬ 
tique  or  two  among  its  titles. 

Presidential  candidates  promise 
sweeping  educational  reforms,  gover¬ 
nors  implement  programs  to  save  the 
floundering  schools,  community 
groups  issue  proclamations,  parents 
grumble. 

As  our  children  head  back  into  the 
classroom  to  study  their  “Reading, 
Writing  and  ’Rithmetic,”  I’d  like  to 
propose  that  we  redirect  our  energy 
from  pessimistic  criticism  to  optimis¬ 
tic  praise,  and  that  we  focus  it  on  one 
of  the  “Three  Rs”  that  merits  it: 
Writing. 

Ever  since  we  told  our  Johnnys  and 
Janes  that  they  couldn’t  read  or  write, 
they  have  been  proving  us  correct 
but  our  kids  aren’t  dumb:  They  can 
easily  see  that  nobody  spends  much 
time  reading  or  writing  these  days.  In 
the  electronic  age  these  skills  simply 
are  not  essential  to  everyday  commu- 


(Klooster  is  assistant  professor  of 
English  and  director  of  the  Writing 
Center  at  DePauw  University,  Green- 
castle,  Ind.) 


ihe New  York  Times,  The 
San  Francisco  Chronicle,  The 
Houston  Post,  USA  Today,  and 
Donrey  Media  Group  all  realize 
the  importance  of  independent 
contractor  bonding. 

(213)  474-5594 

1754  WESTWOOD  BOULEVARD 
LOS  ANGELES,  CALIFORNIA  90024 
Originator:  Newspaper  Independent 
Contractor  Bond.  Carrier  Accident  Insurance 


nication  and,  judging  by  the  people 
our  kids  see  succeed  in  society,  it 
seems  clear  that  reading  and  writing 
are  not  all  that  important. 

Wayne  Gretsky’s  hockey  stick  is 
mightier  than  his  pen.  Donald 
Trump’s  success  is  due  to  the  art  of 
the  deal,  not  the  art  of  the  written 
word.  (He  even  needed  a  ghostwriter 
for  his  recent  book.)  Our  president, 
the  Great  Communicator,  gets  his 
message  across  not  with  pen  and 
paper,  but  with  a  made-for-tv  smile,  a 
folksy  drawl,  a  flagrant  disregard  for 
the  facts. 


If  our  kids  cannot  write,  it  is 
because  we  do  not  value  writing. 

The  truth  is  that,  in  our  schools, 
writing  is  being  taught  very  well  these 
days.  The  national  attention  to  the 
literacy  crisis  has  brought  new  vigor 
to  the  teaching  of  writing,  and  stu¬ 
dents  in  our  schools  write  more  — and 
better  —  than  they  did  10  years 


That’s  why  they  use  the 
Weinberg  Plan.  Call  for  details 
about  Carrier  and  Dealer 
Bonding.  Ask  about  carrier 
insurance,  too. 

E®ane 

WEINBEItG 

INSURANCE  AGENCY,  INC. 


ago. 

At  DePauw,  we  recently  completed 
an  evaluation  of  a  10-year,  university¬ 
wide  effort  to  improve  the  teaching  of 
writing.  We  found  two  things:  learn¬ 
ing  improves  when  a  great  deal  of 
writing  is  required,  and  writing 
improves  when  students  know  their 
work  will  be  read  and  judged  by  peo¬ 
ple  who  care  about  writing. 

We  found  it  impossible  to  ascertain 
exactly  what  caused  students’  writing 
to  improve;  specific  courses,  teach¬ 
ers,  or  techniques  could  not  be  posi¬ 
tively  identified  as  the  cause  of 


improvement  but  our  study  made 
very  clear  that,  when  an  institution 
identifies  writing  as  an  important 
value  and  creates  an  atmosphere  in 
which  good  writing  is  respected  and 
rewarded,  students  write  better. 

The  first  response  to  the  literacy 
crisis  of  the  ’70s  —  the  Back-to-the- 
Basics  movement  —  probably  did 
more  harm  than  good.  By  suggesting 
that  we  teach  our  students  to  write 
simply  by  teaching  them  the  rules  of 
good  grammar,  the  Back-to-the- 
Basics  advocates  tried  to  paint  a 
masterpiece  with  a  paint-by-number 
kit.  They  thought  simplistic  methods 
could  produce  profound  results.  They 
made  people  misperceive  writing  as 
following  a  large  number  of  confusing 
and  arbitrary  rules.  The  recent  move¬ 
ment  toward  large-scale  standardized 
testing  in  our  schools  may  reinforce 
this  tired  idea  that  there  are  simple 
definitions  of  writing  competence. 

In  recent  years,  the  growing  field  of 
composition  studies  in  our  universi¬ 
ties  has  helped  teachers  to  understand 
what  writers  have  long  known:  writ¬ 
ing  is  a  tremendously  difficult  activ¬ 
ity.  As  researchers  have  explored 
writing  through  such  diverse  fields  as 
cognitive  psychology,  classical  rhe¬ 
toric  and  literary  theory,  they  have 
reminded  teachers  that  writing  may 
be  the  most  complicated  mental  act 
humans  perform. 

Writing  requires  discipline  and  sus- 
(Continued  on  page  37) 
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Ever  since  we  told  our  Johnnys  and  Janes  that  they 
couldn’t  read  or  write,  they  have  been  proving  us 
correct,  but  our  kids  aren’t  dumb:  They  can  easily  see 
that  nobody  spends  much  time  reading  or  writing 
these  days. 


48 


EDITOR  &  PUBLISHER  for  December  17,  1988 


■*HE 

WHY?  Because  the  arbitrary  boundaries  of  television 

coverage  that  tie  areas  together  are  no  longer  as  meaningful  as  the  ^ 

bonds  of  lifestyle  that  tie  people  together.  The  combined  influence  of  geography 

and  demography  is  more  and  more  the  marker  of  marketing  success.  ^ 

WHAT  DOES  THIS  HAVE  TO  DO  WITH  NEWSPAPERS?  PLENTY!  It  is  no  accident,  that  of 
the  top  25  newspaper  advertisers  whose  expenditures  are  measured  nationally,  10  are  auto¬ 
mobile  manufacturers.  They  know  that  there's  nothing  like  newspaper  advertising  to  actually 
sell  cars! 

AND  ...  a  good  many  years  before  the  automobile  was  invented,  retailers  learned  to  depend 
on  newspaper  advertising  for  "a  day's  business".  It  was  the  pioneer  merchant  John  Wanama- 
ker  who  ran  the  first  full-page  newspaper  ad  for  the  first  department  store.  His  vision  made 
retailing  history  and  established  newspapers  in  their  primary  role  in  selling  merchandise. 

SO?  So,  Editor  &  Publisher  will  publish  two  special  sections  in  1989  covering  the  latest  devel¬ 
opments  in  the  automotive  and  retail  advertising  categories. 

NEWSPAPERS  —  BASIC  FOR  AUTOMOTIVE  ADVERTISING:  MARCH  18,  1989  ISSUE 
NEWSPAPERS  —  PRIME  MEDIUM  FOR  RETAILERS:  SEPTEMBER  9,  1989  ISSUE 

Both  these  special  sections  will  be  distributed  to  top  advertising  and  marketing  executives  in 
the  automotive  and  retailing  fields  respectively. 


THESE  ADVERTISING  SECTIONS  ARE  A  DOUBLE-BARRELLED 
PROMOTIONAL  OPPORTUNITY  FOR  YOUR  NEWSPAPER! 

For  space  reservations  contact  your  local  E&P  Sales  Representative 
or  call  Don  Parvin  at  (212)  675-4380 


New  York  Cl 

(212)  675-4380  (312) 

San  Francisco 

(415)  421-7950 


Chicago 
(312)  645-0123 


Los  Angeles 

(213)  382-6346 


Toronto 

(416)  833-6200 


EdHor  &  PubBsher 

1 1  West  19lh  Street  •  New  York.  N  Y  10011  •  212  675  4380 


BREAKING  THEOUGH 
COMPLACENCY 


Indian  alcoholism  is  an  old  prob 
lem  in  Gallup,  N.M.  Each  month 
3, OCX)  people  in  this  town  of  22,000 
are  picked  up  for  public  drunken¬ 
ness.  Alcohol-related  deaths  and 
diseases  amount 
to  six  times  the 
national  average. 

McKinley  County 
leads  the  nation 
in  alcohol-related 
traffic  deaths.  But 
many  local  resi¬ 
dents  accept 
these  conditions 
as  normal. 

Determined  to 
break  through  this  complacency, 
a  team  from  The  Albuquerque 
Thbune  moved  to  Gallup  to  live 
through  what  they  called  “The  Kill¬ 
ing  Season.”  Reporter  David  Gomez 
and  photographer  Joe  Cavaretta 
lived  with  Incians  who  are  literally 
drinking  themselves  to  death.  Re¬ 
porter  Patricia  Guthrie  learned  how 
the  liquor  industry  is  run  by  some  of 
the  city's  leading  citizens.  Mean¬ 
while,  well-meaning  social  service 
agencies  actually  encourage  alco¬ 
holism  by  providing  an  abundance 
of  free  food  and  shelter. 

Their  six-part  series,  “Gallup;  A 


town  under  the  influence,”  showed 
how  the  city  has  become  an  enabler. 
Wittingly  and  unwittingly,  Gallup 
abets  and  encourages  alcoholism. 

Concurrently,  editorial  page  edi¬ 
tor  Jack  Ehn  had 
begun  the  search 
for  alternatives. 
He  researched 
programs  around 
the  country  and 
calculated  costs. 
He  then  outlined 
strategies  in  a 
series  of  full-page 
presentations, 
looking  at  every¬ 
thing  from  more  effective  treatment 
programs  to  permitting  liquor  sales 
on  Indian  reservations. 

It  was  a  new  look  at  an  old  prob¬ 
lem,  providing  perspective  and 
fresh  alternatives.  Since  then,  resi¬ 
dents  have  begun  to  mobilize.  State 
and  federal  legislators  have  begun 
to  re-examine  treatment  programs. 
And  The  Thbune  has  made  a  com¬ 
mitment  to  stick  with  the  story  until 
The  Killing  Season  ends. 

^  SCRIPPS  HOWAEID 
ill  NEWSPAPERS 

COMMUTED  TO  EXCELLENCE 


From  left,  Joe  Cavaretta,  Patricia  Guthrie  and 
David  Gomez  in  Gallup,  N.M. 
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